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The research was aimed to study the media use for oral health promotion and prevention and to 

analyse the contents of the media, and problems, obstacles and supporting factors involved เท all kinds of 

media used during the year 1996 to 2000. The Dental Health Division, Department of Health, Ministry of 

Public Health and Colgate Palmolive (Thailand) Ltd. were used for case study. Qualitative research using 

the information from document, in-depth interviews with administrators, responsible agents and officers.

The results of this study show that : The Dental Health Division used all kinds of media, both active 

and passive, to support oral health promotion and prevention. The most frequent media used was 

specialized media. The main contents were focused for oral health promotion and prevention. The main 

problems and obstacles were the policy of Ministry of Health, budgets, media planning and personnel. 

However, mass media and private sectors were supporting factors. For Colgate Palmolive (Thailand) Ltd., it 

used specialized media to support oral health promotion and prevention. The main problem and obstacles 

are the complex pattern of the bureaucratic system of government sector. The supporting factors were the 

policy of the main company abroad and sufficiency of budget.
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