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(2540)
' (2530)
(2540)
(. .2541-2550)
(2529)
(2530)
o ' (2540)
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(Folk Art)
Kristin Goranson Congdon (1983)

Alter M

(1999)

(Postmodern art) Bastos (1988)
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2 1
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2. (Development)
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