2540.
2539
I 2532
2540,
1 111
. 2542,
. 2540.
. 2541,
. 2540.

, 2539,

2539
, 2528.



2539.

2524

, 2528,

, 2531,

, 2540.

, 2539.

, 2539.

, 2531,

, 2540.

, 2539.

, 2534,

88



89

Atkin,Charles K. “Instrumental Utilities and Information Seeking”. New Model for Mass
Communication Research ed,Peter Clark; Bererly Hill : SAGE Publication, 1973,

DeFleur, M.L. Theories of Mass Communication. New York : McGraw Hill, 1966.

Felieied,Sycip. ¢. Factor Related to Acceptance of Rejection of Innovation in Espirite Social
Foundation of Communication Development. House Manila : RM. Cercia Publishing,
1964,

Frey, Fredbrick . Communication and Development in Handbook of Communication. Edited by
Pool, Ithiel be Solo,et.al. Chicago : Rand McNally College Publishing Company, 1973.

Katz.Elihu and Paul F.Lazarsfeld. Personal Influence : The Part Played by People in the Flow of
Communication. Glencoe.lllinois : The Free Press, 1955.

Klapper, J. The Effect of Mass Communication. New York : Free Press, 1960.

Lazarsfeld,P.F. and Menzal, H.Mass Media and Personal Influence. In Wilbur Schramm (ed). The
Science of Human Communication. New York : Basic Books, 1968.

Lemer, D. The Passing of Traditional Socialtv : Modernization The Middle East. New York : The
Free Press, 1958.

McCornb, M.E.,and Becker, L.B. Using Mass Communication Theory. Englewood Cliffs :N.J.
Princtice Hall, 1979,

McQuail, D. Mass Communication Theory 3rdEdition. London SAGE Publications, 1994.

Rogers, E.M. and Svening, L. Modernization among Peasants The Impact of Communication,
New York Holt Ringhart and Winston, 1969.

Rogers,E.M. and Shoemaker, F. Communication of Innovations : A Cross-Cultural Approach.
New York : The Free Press, 1971,

Schramm, . Mass Media and National Development. California : Standford University Press,
1964,

Schramm. . Channels and Audiences in Handbook of Communication. Chicago : Rand
Mc.Nally College Publishing Company, 1973.

Schramm. . Studies of Innovation and Communication to the Public. California : Standford
University Institute for Communication Research, 1972,

Wameryd, E.K., Nowak, K. Mass Communication and Advertising. Stockholm : The Economic
Research Institute, 1967.



Zimbardo,P; Ebbesen,Ebbe B; and Christina Maslach. Influencing Attitudes and Changing
Behavior™ .ed. California  Addison Wesley Publishing Company, 1977.



FWIAINSaluuIINgIas
CHuLALONGKORN UNIVERSITY



I 15,000-20,000
7 25,001-30,000

6-13

61

6.2

63

6.4

65
66

6.7
6.8

69

7 20,001-25,000

T 30,001
Q
u

u

92



11—
12—
73

81
8.2
83
84
85
8.6
8.7

8.8

8.9

8.10 (Mail Orcr)
8.11 10%

8.12

8.13

8.14

8.15
8.16
8.17
8.18
8.19
8.20
821
8.22



10

91
9.2
93
94
9.5
9.6
9.7
9.8
9.9
9.10
9.1
9.12
9.13

101
102
103

111
112
113

94

12



2

21

K}

131
132
133

135
136
137

95

12



96

25 1 2516

.. 2543 Direct Sales Team Manager - Credit
Card ()



	รายการอ้างอิง
	ภาคผนวก
	ประวัติผู้เขียนวิทยานิพนธ์

