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(Concept : What to Communicate)
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Three Brand 3 Product
C China
up
Cups

242

J|t>>

-+ — V f $1$



(Mood & Tone : How to Communicate)

Product = Active ( ) + Culture (
Target = Experimental ( ) + Confident (
Designer = Creative ( ) + Original (

(Desire response)
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O O O O
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Size : 40 g Plan
Pal
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Size : 10 Teabags Plan
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SetA ! : Set 2A
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Front

Front

Cup ( Final )

Set 3A !

Cup ( Final)
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(Logo)
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FRONT FRONT BACK

SET ' Oolong Tea Grade A
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FRONT

FRONT BACK FRONT

Oolong Tea Grade A : 10 Teabags

130 : A 20

Oolong Tea Grade A Plan (Teabag)
131 : A 2



249

Tea Cup
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BACK

FRONT BACK FRONT

SET < 0 ! BEl G8 G'MS: 2A
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Oolong Tea Grade 2A 10 Teabags
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Shui Xian
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Tea Bag |
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SIDE INSIDE

Oolong Tea Grade A . 10 Teabags
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(Brochure)
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SE~ 1 no Tea Grade A
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SET 3 Oolong Tea Grade 3A
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(Brain storming)
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(Concept)
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