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The objective of this research is to study the channels used by Thai adolescents acquiring
information about sex, and types of that sexual information and their motivations. Self-administered
guestionnaires are conducted to gather information about the attitudes of the adolescent sample of 400 from
5 academic institutions representing Bangkok and the other three regions namely the North, Northeast and
South.

The result of this research shows that socio-economic factors such as sex, types of residence, and
regions affect their choice of the channels seeking sexual communication. addition, most of the sexual
information which the adolescents expose concerns sex-related stories of actors, celebrities, and important
people the society; and sexual advice Information in printed media respectively. Furthermore, the
adolescents from different socio-economic backgrounds also demonstrate different types of motivation in
communicating sex-related topics, for example:

1. The adolescents from different age groups and regions demonstrate different social motivations
communicating sex-related topics. Thatis, the adolescents who are 22 years of age and older
have/display this type of motivation more than those belong to a 18-22 years age group. Also, the
adolescents representing the North have higher social motivations than the other regions, including
Bangkok.

2. Sex and reyion have an effect on psychological motivations in communicating sex-related topics. The
female adolescents have less psychological motivations than their male counterparts and the
adolescents from the Northeast have higher psychological motivations than the other regions, including
Bangkok.

3. Sex and region have effect on media-related motivations characteristics in communicating sex-
related topics. The female adolescents have more media-related motivations than their male
counterparts and the adolescents from the Northeast have higher media-related motivations than the
other regions, including Bangkok. N

addition, the adolescents with more media-related motivations view that new media’s characteristics
have an advantage in persuading them to acquire sex-related information. Such characteristics are the
reduction of space and time obstacles as they can search information about sex anywhere and anytime, and
the freedom of communication. Moreover, results show that, according to the adolescents, new media

considerably changes people’s sexual behavior, for example it makes people perceive that they have more

freedom of sex-related expression, and pay less attention to virginity.
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