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This study is a qualitative research based on concepts of news quality and audiences. The
objectives of this research are to clarify the quality of TV news from reporters and audiences.The data
was collected by in-depth interviews method with 37 reporters from channel 3,5,7,9 and itv and group
interviews method with 41 audiences  Bangkok and outskirts.

The results indicate that reporters and audiences share essential views of news quality. The
following factors are agreed by both reporters and audiences 1 The quality of news must impact or
benefit to audiences. 2. Contents must contain only facts which have been checked, and have reliable
evidences, impartiality and justice, and breadth and depth of information. 3. It must be concise 1
understandable and interesting. Eventhough they have similar general views, their subjective views are
different in giving meanings or emphasis.  selecting news story, audiences are more concerned about
news which have direct impact to them while reporters are concerned about news impact to the large
public. Being facts, audiences require only truth of information while reporters may give half-truth
information. For accuracy, audiences views accuracy of information is more essential than recentness
while reporters views accuracy of information is as essential as recentness. Moreover, reporters' views
are frequently changed according to each situation under economic pressure, political pressure and
resources constraint. As a result, the reporters have unstable and unclear-cut indicators for news quality.
News quality is subjected to the quality of reporters’ working situation rather than quality of outcome.
Meanwhile, the audiences’ indicators for news quality are based on news benefit which can be seen from
news production. They are obvious and stable because audiences receive direct benefit so audience
would require best quality news although they understand the limits of TV media and limit of reporters’
working situation.
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