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This research has the following objectives: 1) to study the status of information and research on
topics related to creative economy, locally and internationally; 2) to study the potential of Thai film industry in
fostering a creative economy; and 3) to develop recommendations and guidelines for the development of
creative economy for film industry in Thailand. The study uses documentary research, policy analysis and

key informant interviews for data collection.

According to the research, the reviewed literature and research on creative economy reflect two
major theoretical dimensions - economic, and media and cultural studies. From an economic dimension,
economic institutions related government agencies and industrial corporations are seen as the prime movers
and central agent in mobilizing the changes in the new economic formation. The economic perspective is
macro in focus and emphasizes such issues as economic growth, employment, profit-seeking and
international wealth derived from exports of cultural products. Culture is seen only as a consumable product.
On the other hand, the media and cultural studies perspective sees cultural producers and the exchange of
meanings in cultures as the beginning and progenitor of changes in the new economy. Networks of cultural
exchanges, cultural participation and creation and promotion of cultural identity are seen as fundamental
components in a creative economy. this light, culture is seen as more meaningful than just a consumable
product. As for the Thai film industry, the researcher has gauged broadly from a self-constructed film
creativity index and finds that there is a significantly high potential of which the strengths are mainly reflected
through creative labor, skilled craftsmanship, and service-mindedness of workers in the film industry. As for
weaknesses of the Thai film industry, infrastructure, both technological and social, is found to be major
limitations, especially the inflexibility of film-related laws that still prefer censorship and control of freedom of
expression as well as the shortage of research and development in this area. The study concludes by
recommending that an independent public enterprise be set up to be a central agent in promotion of a
creative economy in the Thai film sector by covering the entire value chain in the industry from production,
distribution to consumption outlet. The new enterprise will integrate between public and private sectors in

capacity-building towards the new creative economy.

Field of Study : ..Communication. Arts...... atlUont4 Signatiore

/‘7
Academic Year: 2009 Advisor's Signature‘/ ! /*‘—/\/



2548

90



Creative Partnership.........vveunnnn
JONN HOWKINS...vvvvvvvvevvvrnsrsrrssrnnns

O© 00 44 Nd d - B

14
26

33
53
56
66
68
68



Il

13
15
16
1
8
84
85
108
3

137
138
140
141
144
145
178
208
208

212
218



221
230
236
246
262
264
274
215
218
285
286
287
299
300
302
303
305

307



309

312
314

314

320

324
321
338
338
339
348
349
350



21 55
41

................................................. 79
42
/
........................................................................ 80
43
/
............................................... L
44
/
................................................... 83
45
/
................................................. 84
46
....................................................................... 85
47
.................................................... 89
48
........ 9
49
.......................................................... 101
4.10
.................................................................... 105
411



412

413

4.14

4.15

4.16

411

4.18

4.19
4.20

421

422

4.23

4.24

4.25

4.26

51
5.2

()

137
147
184
185

195
220

221



()
5.3
2005, oo s s s 229
D e ———————— 246
55 K] I
249
56 . 259
5.1
415 | R N L 77 2 266
58 20
.. 2552 L 7/ RN 267
59
World Economic FOrum..........vvveeeeeennsnes 269
5.10
(IMD) 211

M ATNTEERS. . 316



11
21
2.2
2.3
24
41
42
43

44
45
4.6
51
5.2
5.3
5.4
5.5
5.6
5.1
6.1
6.2
6.3

31

108
164

194
204
205
207
210
217
226
235
237
248
265
276
219

288



	ปกภาษาไทย


	ปกภาษาอังกฤษ


	หน้าอนุมัติ


	บทคัดย่อภาษาไทย
	บทคัดย่อภาษาอังกฤษ


	กิตติกรรมประกาศ


	สารบัญ



