


(Korean Film Council : KOFIC)

(KOFIC, 2010)

KOFIC
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6.1 (Korean Film Council : KOFIC)
: Korean Film Council, 2009: online
6.1 Korean Film Council KOFIC

KOFIC



KOFIC

1) Infrastructure Building

2) Development

3) Production

4) Post Production

Film Laboratory Studios

Film and Animation Film Museum

5) Marketing and  Distribution

6) Screening

Cinema

7) International Promotion

KOFIC, Cho Hee-moon
2009 “KOFIC
KOFIC

KOFIC

1
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Digital
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KOFIC
KOFIC
KOFIC 50
KOFIC
KOFIC

(Korean
Cinema Today, 2009)
KOFIC

KOFIC 45
3
KOFIC
( ,
2551; , 2552; Korean Cinema Today, 2009, 2010)
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1.2

Korean Film Council UNIJAPAN ( ) UNIFRANCE ( )

1.3

(Connection)

1.4
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1.5
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2.1

2.2

2.3

49

3.1

3.2

Korean Film Council
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4.1

4.2

4.3

5.1

5.2
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5.3

AWIAINTalunIIng1ae
CHuLALONGKORN UNIVERSITY

6.2

6.3

284



27

(On-job

11 y

1.2

Training)

(Career Path)
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Capital)

(Post Production)

2.1

2.2

2.3

2.4

(Structural

(Structural
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Capital)
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(Human Talent Index) (Infrastructure Index)

(Outcome of Creativity)

(Social and Cultural Index)
(GDP) [

6.3 ?

(Thai Film Creativity Index)



Science Technology and Arts: NESTA)

United Kingdom
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(Human Talent Index)

" (The National Endowment for

(NESTA)

Beyond the Creative Industries: Mapping the Creative Economy in the

1)

" (Specialist Mode)

(Primary Creative Workers)

(Support Mode)

workers)

“Creative Trident”

" (Non-creative

" (Embedded Mode)

" (Secondary Creative Workers)

2)
3)
1)
1.1)
(
1.1.1)
1.1.2)
1.1.3)
1.1.4)

1.1.5)

, 2545: 95-96)
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1.1.10)
1.1.11)
1.1.12)
1.1.13)
1.1.14)
1.1.15)
1.1.16)
1.1.17)
1.1.18)
1.1.19)
1.1.20)
1.1.21)
1.1.22)
1.1.23)
1.1.24)
1.1.25)
1.1.26)
1.1.27)
1.1.28)

(Trailer) (OQutdoor Advertising)

1.2)

1.2.1)



Index)

Infrastructure)

Infrastructure)

21

100

2.1

1.2.2)
1.2.3)
1.2.4)
1.2.5)
1.2.6)

2)

3)

4)

100

11

291

(Infrastructure

(Communication

100
Broadband 0.94

, 2552)

(Communi
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12

12

12

1)

2)

3)

4)

6)

1)

3)

4)

5)

6)

7

8)

9)
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(UNCTAD, 2008:

100

( 20

100 )
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2.2.1)

1)

2)

3)

4)

5)

6)

7)

8)

10)

1)

2)

3)

4)

5)
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2.2.3)

2.2.4)

(Rating)

26
1)
2)
3)
4)
5)

6)

7)

(Rating)
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2530
2522
. 2551
(Censor)

7
13
15

18

20



2553)

50

2.3

17

100

20

150

16
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1.1)

(Social and Cultural Index)

, 2551 :60)
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12)

11

(Young Thai Film Maker)
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10)

1)

1)

298
(First Light Movies)

(Film Club)

(Outcome of Creativity)
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14)
Pusan Promotion Plan (PPP)

KOFIC 1
50

(Industrialization)
(Modernization)
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(Engine  Growth)

. 2545)

10



1
(Edna dos Santos-Duisenberg, 2552)

12
( , )
( , 3 2552)
13
(Co-creation)
, , 26 2553)
11
14
( ,

15
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( 1 , ,
)
2
21 A
(
, 13 2553)
2.2
(
)3 2552)
Charles  Landry , 2552)
The

Creative  City
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Richard Florida (Creative Class)

(Working Class) (Creative
Class)

(Regional Creative Center)

(Cultural - Diversity)
(Bio-diversity)

Edna dos Santos-Duisenberg (2552)

( 13 553)
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( ) , 22 2553)

(Cultural Assets)

3 2553)

(Thai Creative Cultural Assets)



(Korea Culture and Content Agency: KOCCA)

Industry)

Content) (Multiple Uses)

Theme Park)

(Korea Fever)

05

(Content

(One

" (Dae Jung Geum
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(Ministerial Creative Industries strategy Group:

MCISG)

(Bureau of Cultural Industry)

(Korean Film Council: KOFIC) (Korea Culture and

Content Agency: KOCCA)



(Rating)
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(Umbrella Brand)

KOFIC

KOFIC

KOFIC KOFIC

KOFIC
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Charles Landry

(Intelligence is the new form of property)

23 2552)

“
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