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6.2

2
(Sources of New ldeas)
(1dea generating techniques )
(Sources of New Ideas)
11 (Customers)
5
1.2 (Competitors)
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1
AIS DIGEST
INTERNET (
1.3
1
14 (Top Management)
(Idea generating techniques )
2.1 (Need and problem identification)
2.2 (Cause and Effect Diagram)
2.3 (Brainstorming)
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6.3 (Cause and Effect Diagram)
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(Customer Service)
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2. WP 1800 WP 1800

3 World Trade Center

17.00 20.00-21.00 ( )

b, WorldMedia

6.5 (Affinity Diagrams)
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6.13 Affinity Diagram

6.6 (Tree Diagrams)
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