21
(Children's program)

255)

(- 257)



(Documentary)

17



9

10,
2525)

?

Ellen A Wartella (1994)

18
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1990

619

(Action for Children’s Television
. ACT) Federal  Communications Commission : FCC 1970

12
8-12
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1980 baby boom

1990 34 4-12 ,
1984 4.7 1992
9 1993
12 1
Kunkel  Gantz ' 1980
!
1980
1960 Muriel Cantor
1
2



20  Palmer

20

Edward Palmer

imfM inm

v 10:

56

1980

Sesame street

Tmnnu
TinnB . *
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2.2
(Entertainment  Industry)
(Commercial Business)
(Service Business) (Maximum  Profit)
H4 MH
(Money) (Material) (Man) (Management)
4P
(Product) (Price) (Promotion)
(Place)
6
(- Market
Share)

(Mass Production)

(Message)

(Special Product)
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Hybels & Ulloth (1978)

3
1
(Syndication Companies)
(Network)
2 2
(Independent Production House)
(Network)
3. (Network ~ Program)

(Affiliate Station)

, Hybels &  Ulloth
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(Independent  Production  House)

2.3

Cave and Brown (1990)

Kingdom Home Office 11986)

Allan Brown (1996)

British  Peacock Report (United
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(Citizen)
I (Culture)
(Public Sphere)

Atkinson (1997)

Atkinson (1997)
3

(Consumer)
(Economy)
(Market)

25



Brown  (1996)

" (Dual System)

Spence and Owen(1977)

(2544)

26

Boulton (1991)
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Murdock (1997)

Graham and Davies (1992)

L (External benefits)

27



3.

ai

(Merit goods)

(Inadequate programme diversity)

28



L
employment)

(Infant industry)

29

(Economic  development and



2.5

1980

Colin Hoskins, Stuart McFadyen

1950 - 1980

Adam Finn (1997)

1950

1990

30
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?
external benefit ( ) external benefit

external  benefit
external benefit

external benefit

external
benefit
(under supply) external benefit

Blumer  Hoffman Reim (1992 : 30)

1 (Licence fee)

BBC

BBC



* N

external benefit

external benefit

CBC

external benefit

CBC

CBC

32

80
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NHK
CBC
Peacock Committee (1986)
BBC

external benefit

1997

(project-by-project)
2 (Ex ante)

(Ex post)
external benefit
Ex ante
CNC



hompson’s

Achesom

Maule (1990)

(domestic  content)

34

10

ai

Hence Lord



%

2.6

(2539)

(2536)

35

15- 30

peived
2536 1

vm 0



(2535)

08.00-12.00

08.00 - 10.00 .
1 2

36

16.00 -21.00 .

16.00-22.00
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