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R = 2 (C )
cj+ C2
¢ W2 = 2
g+c2 = 2
Cu =41
g+c2 = 50+5 = 10
2(41
R = (41) = 08
100
0.750

082

Richard . Budd e d, Content Analysis of Communications.
(New York: The MacMillian Conpany, 1976). p. 68
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