QLW DO

(Survey Research)
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Rogers (1978)

389
65.3
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(Reinforcement)

NGO

Klapper (1960)
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(Rogers, 1971)

(Hemophily)a .

1

Katz Lazarsfeld (1995)

(Lazarsfeld and Menzel, 1968 )
( Selective Exposure)

(Lazarsfeld and Menzel, 1968 )
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Lapham Parker (1971)

70-90
( Rogers, 1973)

(Rogers,1983)

Kap-gap
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Zimbardo and Marlach

1 (Cognitive Component)

2 (Affective Component)

‘Positive Affective Component™
"Negative Affective Component”

3 (Behavior Component)

(Cognitive Component)
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(Practice)
1 6
(Rogers, 1973)
3
(Practice)
Kap-gap

(1971)
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(Knowledge)
(Attitude)
(Practice)
(Rogers, 1973)
(Knowledge) (Attitude)
(Knowledge) (Attitude)

Lapham Parker
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70-90
8 (Rogers, 1973)

NGO . / /

(Rogers, 1983)

2.89

3.01

71.8
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(Practice)

3.07

(Knowledge)

Kap-gap
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(Rogers, 1973)

(Attitude)
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2.2
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Protector 500
() 50 X 50 X 50
()
4.
3
30.8
1 3
1
11

2.
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