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The objectives of the research are to find (1) the correlation between foreign passangers
of Thai Airways International Public Company Limited’s demographic profile and exposure on
Thai indentities from public relations media, and other knowledge and attitude (2) the correlation
between the exposure on Thai identities from public relations media and other effect as
knowledge and attitude.

The research is a survey with the aid of questionnaire collecting data from 400 foreign
passangers travelling to Thailand by Thai Airways International Public Company Limited. The
data was analyzed in tenn of percentage, t-test, one-way analyzed of variance (ANOVA), Pearson
Product Moment Correlation Coefficient and Multiple Regression Analysis.

The research points out as follows :

(1) Sex of the respondents significantly correlates with exposure to travel magazine.
Various of sub-variables on education, age, occupation and nationality are more significantly
correlated with public relations media exposure and personal media than mass media.

Passengers demographic characteristics and image on Thai identities varies among
respondents nationality, whereas personal income significantly correlated with knowledge.
Details variables on nationality, age, occupation and education significantly correlates with
attitude.

In conclusion it could be notified that most of the foreign passengers respondents have
medium level knowledge on Thai identities and have positive attitude on Thai identities.

(2) It is found that exposure on mass media negatively correlate with knowledge Thai
identities where as vice versa exposure on public relation media and on personal media positively
correlates with attitude on Thai identities namely Royal Orchid Holiday tour program, Thai
national costume, Thai Airways International Logo and reflection of Thai identities from flight
attendant and ground staff.
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