95 %

Taro

Yamane

1-6

(

( Questionnaire )

(Survey Research)

15,199,000

, 2534)

5 %
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N
1+Ne2
N
e
N = 15,199,000
e : 0.05
15,199,000

1+15,199,000(0.05)»

= 400

400

(Multi-Stage Sampling)

1 7 ( Stratified

Sampling )

( Proportional )

2541



6431527

783,386
403,518
221,156
72,357
32,799
46,556
2,566,608
960,258
601,741
417,613
289,582
209,287

88,127

256,417 1

157,135
80,136
19,146

145,466
19,623

56,687

71,170

. 2541

12%

38%

2.5%

0.5%

400

25

10

150

60

45

20

15

10

10
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1,983,785 32% 135

446,730 33
374,269 30
239,625 21
127,739 12
107,413 10
104,487 9
99,735 6
71,718 4
47,690 3
45,823 2
72,480 4
190,203
500,159 8% 32
388,509 28
84,955 4
26,695
294,554 7% 28
244,357 21
47,970 7

2,227



1-6

Accidental

40

150

10

32

28

Sampling

. 2542
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(Rating Scale)

Likert

( Rating )

( Questionnaire )
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( Rating Scale)

1.50
1.50-2.49
2.50-3.49
3.50-4.49

4.50-5.00

X-1/2S5.D.
X-1/25D. X +12S.D.
X +1/2SD.

Likert
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40

1.00-1.49
1.50-2.49
2.50-3.49
3.50-4.49
4.50-5.00

( Pré - test)
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0, 1
0 Kuder - Richardson KR21 (
, 2534)
Yt = {1-X(K-X)/KS 2}
K+1
Y it
K
2
X
0.79
( Coefficient Alpha )
1
Cronbach ( , 2534)

= {K/(K-1)}{1-s Vj/V,}



0.88

0.82

0.78

. 2542

( Coding

61

Form )



(Mean)

SPSS

( Statistical Package for the Social Sciences )

(Descriptive Statistics)

(Frequency Distribution ) (Percentage)

ANOVA

( Inferential Statistics )

1-5

t-test

(One Way Analysis of Variance )
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t - test

ANOVA (One Way Analysis of Variance )

t —test

ANOVA (One Way Analysis of Variance )

( Pearson Product Moment

Correlation Coefficient )

(Multiple Regression Analysis )
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