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Dear Passenger

Being a graduate student of the faeulty of eommimiealion arts at C'hulalongkorn
University. | am required to undertake a research project.

It would be greatly appreciated if you would take a few moments to complete this
guestionnaire. Your contribution and cooperation would be advantageous for the study and
1 do hope that it will be wuseful for Thai Airways International to develop their advertising
and service as a national carrier.

Thank you very much for your assistance.

Chanathip Somakettarin

parT 1A General Information . For Researcher

Please provide me with your profile below.

All responses received would remain strictly confidential. 1) (@) ()

Please indicate your answer with ' in or write in the space provided. Questionnaire No.

- @

1. Nationality

2. Sex 1 | 1 male [_\] 2. Female _ (5)
3. Age 6) (7)

4. Occupation

1. Managerial, Professional, Executive |A\] 2. Service / Technical
L]l 3. Government Employee [~J 4. Retired
1 15 Home maker or unemployed 1 1 6. Business Employer
} 7. Other, Please specify _ (8)

5. Education
1 1 1 High school [~J 2. Undergraduated

3. Graduated 4. Other, Please specify .
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R I R e | U
; ;. (him JS 1000
3. Us 2001 - 3000

Q 5. 4001 -$ 5000

7. Marital Status
1 ] 1 Single

1 1 3. Divorce

PART IB Travel Information
8. Purpose of this trip

I"Jj 1. Business / Work

.3 2 1000 - $ 2000

o 4. US$ 3001 -$4000

o 6. More than US 5000
o 2. Married

O 4. Separated

o 2. Pleasure / Personal

9. How many international air trips do you make per year ?

1. One trip

O 3.5- 7 trips

10. H]W ften do you fly with Thai Airways

Seldom

..r 3. Occasionally

Why do you select Thai Airways International

1. Trial
3. Good Service

5. Low tare ticket

H]W many times do come to Thailand

1. First time

.5 -7 times

1 1 2.2- 4trips

i 1 4. More than 7 trips

International ?

2. Once

4. Often

?

2. Good Image

4. Recommended by friend

6. Other , please specify

2. 2 -4 times

4 .More than 7 times

208
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PART 2 MEDIA EXPOSURE

Please rate these listed media you have seen/ heard about Thailand.

very often <m--------m--meeeee > seldom never
Media 5 4 3 2 1 0
T Magazine a7
|
aI Newspaper (18)
Television (19)
A Brochure / Folder / Poster (20)
Billboard 1)
y CD ROM/Intemet _(22)
Thai ' representatives (23)
Ground Staff ,
L @
Cabin Attendant / _@25)
t
€ Sawasdee Magazine I II (26)
r < N
Royal Orchid Holiday Program 27)
a —
t‘i Thai Airways ' logo or aircraft | (28)
o Boarding / Inflight VDO _(29)
a Thai Dress as uniform O _(30)
1
Other p @31
Media "4 2 1 O
Magazine _(32)
Newspaper J (33
Radio ~ (34)
O Television _(35)

Brochure / Folder / Poster

__ (36)
Billboard — (37N
CD ROM / Internet __ (38)
Thai people __ (39
Friend __ (40)
Tourist guide Book _ (41)
Travel Agency _ (42)

T I
Thai Embassy __ (43)

Other (44)




PAUT 3

Please write >/ tor the answer which you think to best represent Thailand.

5.

Knowledge about Thai and/or Thailand

What do you think to be real Thai food ?

O a

Jjc

won - ton soup |_J b dumpling / tim sum
yaki soba / sushi d tom yam kung / chicken curry
What does the word “ Sawasdee ” means ?
1 la good luck Q b hello / welcome
I I ¢ excuse me LJIl d great
The religion of most Thai people is
1 1a Christian 1 \b Muslim

1c Buddhism [_J d Hindu
W hich
Jj a
Q c
W hich
1 1la
1 1c
W hich
1 1la
LJjc
W hich
1 1 a
1 1 b
c
1 1d
W hich
1 i a
1 1 b
c

of the following is Thai language ?

St KJ) o 1b m

Adl o»x Q d

are Thai Fruits ?

durian / rambutan I"Jj b giwi /avocado
strawberry / cherry 1 1d apple/ peach

of the following is a famous sport in Thailand ?
Thai boxing 1 1b Thai Karate

Thai judo 1_J d Thai Tae-kwan -do
of the following are characteristics of Thailand ?
tax - free port, flat and high buildings , fashionable .
hot and spicy food , silk , beaches , temples .
perfumes , glambling and casino , climbing .

beer and wine 1 marble 1 diamond .

of the following statements about Thailand is true ?

Phuket & Samui islands are located in northern part of Thailand .

Thailand has the boundary close to India and Srilanka .
Bangkok is the capital city of Thailand .

The official language used in Thailand is English .
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For Rese rcher

art ?

arts do you think to be Thai

W hich architectural

J)

L

LM LT

i

(54)

10.  These following pictures , which one you think is Thai characteristic ?




AIM 4 Attitude towards Thai characteristics

Please indicate how strongly you agree with each of the following statements.

For

Researc her

Strongly agree Agree certain / Neutral Disagree Strongly Disagree
5 4 3 2 1

Statements 5 4 3 2 1
1 Thai people are charming, peaceful and warm welcoming. L If I:] I:' I:' I:' _ (55)
-n
Thai Airways International '’ slogan “ Smooth as silk ” u _ (56)
indicates that services make the customer feel convenient 81

and comfortable like silk.

3 Compared with other nations in Asia, you grade Thailand I:] I:] I:I I:I I:I _ (57)

in low - tier or level.

-V
4 Thailand has great potential in relation to the tourism industry I:] I:] I:I I:I I:I _ (58)
1
5 You are worried about safety and assets when deciding to I:I 1 (59)
. _ \lip 5
visit Thailand. A-eAit ee A
-eAi# .

6 Thai Airways international ' logo implies the uniqueness I:] I:' I:] y (60)

of the Thai arts and culture. =

7 You are attracted to come and see most of Thai I:I O I:' y (61

architectural arts such as temples 1 palaces. I I
— u
8 Flight Attendants of Thai Airways International represent 1 I:I I:] I:I I:' _(82)
n
the good image of Thai people.
9 If you have a chance to have business or investment in I:I |:| I:I I:] ~ (63)
Asia 1 you think of Thailand.
| |
10 You are always impressed by the Thai inflight menu. O I:I O I:I I:I B (64)
ol—
11  The beaches in Thailand are not so beautiful when i ljlf ___ (e5)
comparing with other asian countries but you go there :
| f
because you can pay less expenses. y
12 As you know, Thailand has variety of culture and traditional I:I |:| I:] I:' _ (66)

ceremonies that you would like to come and see it by yourself.

13 “ Wai"” the Thai greeting shows the gracious and tender q I:I I:] _ (67)

manner of Thai people.

14  Phuket is in the top five most beautiful islands in the world. I:I I:I B _]_J 1, (68,
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IMeasc use this space below to describe what you think about Thai and/or Thailand.

Thank you again for your kind assistance.
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