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McQuail
. (Management)
2
(Normative) (Commercial)
. (Technical)

. (Media Professional)



. (Social and Political Pressures)

. (Economic Pressures)

- (Competitors)
(Consumer  Market)

(Advertising  Market)

- (News/Information Agencies)

- (Advertisers)

- (Owners)



- (Unions)

(Non-profit Organization)

. (Audience)

Gerbner (1969)

Shoemaker (1996)



News)

Robert Park (194 )

Berger (1990)

i

(Berger, 1990 12)

(Berger, 1990

(Hard

(Soft News)

13



Tuchman (1978) (Spot)
(Developing news) (Continuing
news)
(Pre-scheduled)
(Unscheduled)

(Non-scheauled)

1 (McQuail,

199 : 218-219)

(Pre-scheduled) (Unscheduled) (Non-scheduled)

Warren Breed ( 956) ,

White (1950) Gatekeeping



Galtung & Ruge

2
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1 (News and human interest)

Breed

Helen McGill Hughes (1940)

Darnton (1975)

(Huges. 1981 1(5

2 (Storytelling Vs. Factual reporting)

Glasgow Media Group (198 )
Constative (

) , Performative ( )’

3 Herbert J. Gans (1980)



31

32

33

34

35

36

(People stories)

(Role reversals)

(Human-interest stories)

(Expose anecdotes)

(Hero stories)

(“Gee-whiz” stories)



Joseph Turow

Fragmentation, Globalization

Fragmentation

Conglomerization

Globalization

Conglomerization

Conglomerization



(2533)

(2535)
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(4P)
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