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This research focuses on how reaers can adapt knowledge gained from reading women magazines to benefit their
health. Using content analysis method did the research together with informal interviews of all editors of selected women magazines
and an opinion survey method. Content analysis mainly focused on hoth actual content and commercial content regarding health
issues and ways of presenting these messages in 4 Thai women magazines, which are Kwanreun, Kulasatri, Dichan and Praew. On
the other hand, formal interviews were conducted in orcer to obtain main objectives and policies in dissemination contents of these
magazines from their editors. Result from content analysis along with interview cata was compared to data analysis from opinion
Sunvey.

Research finaings are s follows:

1 Kulasatri has the most actual content in term of quantity of pages while Kwanreun is the seeond most. On the
other hand, Kwanreun conveys the most commercial content related to health issues and Kulasatri is the second most.

2. In terms of topics, most actual content concerns about general health knowledge, illness behaviors and
psychological issues.

3. When being asked to rank the most 5 favorite topics in reacing women magazines, content about health is the
fourth topic that most readers are interested to read apart from columns about women/fashion/beauty, interview/social/indiviual
columns and novelsffictions/short stories. 46.8 percent think that content about health is very useful and 57.4 percent think thet
content utility is practical for them as well as useful for keeping in good health.

4. Perceived utility of the media and health behaviors according to health believes are correlated with each other at
statistical significant value of .01 On the ather hand, health knowledge and general health behaviors also significantly show their
statistical correlation at a level of .01 Both statistical correlation are consiclered to be in an intermediate level.

In summary, women magazines have arole in dissemination of health knoweage to their readers both in terms of utility
of the meclia and the content. In accordance with one of objectives of editors as senders, readers can gain both knowdedge and able to
adapt such knowdedge to meintain their good health. This result reflects that women magazines play an important role of mass media
in development communication in Thai society by giving information and knowledge that hes an impact on readers” health
knowdedge understanding and behaviors.
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