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(Davis and Newstrom, 1985 : 109)
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Herzberg (The Motivation to work, 1959 : 44 - 115)

(Motivation Factor)

2.1

2.2

2.3
2.4
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1.1

(Hygiene Factor)
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(Check list)



Kanungo (1982 : 166-168) (2530 ; 102-104)
(Rating scale) 16
3

4
SPSSIPC  (Statistical Package for the Social Science/personal computer Plus)

41
4.2 X
(D)
43
(Pearson
Correlation coefficients) (Step wise Multiple
Regression Analysis)
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