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# # 5886812635 : MAJOR COMMON

KEYWORD: CULTURAL CAPITAL, GRAPHIC DESIGN, EVENTS
PHONGSATHORN KHRUEAFA: GRAPHIC DESIGN FOR EVENTS BY APPLYING
CULTURAL CAPITAL: A CASE STUDY OF RATCHABURI PROVINCE.
ADVISOR: ASSOC. PROF. ARAYA SRIKANLAYANABUTH

This research on graphic design for events by applying cultural capital of Ratchaburi
province aimed to 1) identify the cultural capital of Ratchaburi province, 2) find out the main
elements of graphic design for events, and 3) to design the criteria for the use of the graphic
elements for events by using the cultural capital of Ratchaburi province to create activities for

tourism business in Ratchaburi province.

The researcher selected the area of Ratchaburi province due to the potential of being a
secondary city with a long tradition of culture in Thailand. The city also has various events and
tourism activities. Both qualitative and quantitative research methods were conducted. The results
showed that Ratchaburi province consists of 4 cultural capitals which are 1) cultural capital in
performing arts; 2) cultural capital in traditional craftsmanship; 3) cultural capital in social
practices, rituals, and festivals; and 4) cultural capital of the ancient sites, antiques, and artifact

objects.

The researcher also found the 4 cultural capitals appear in 10 sources. They are
1) a shadow play called “Nubg Yai” at Wat Khanon, 2) “Pha Teen Jok” weaving, 3) glazed water
jar with a dragon pattern, 4) Mon’s tradition of Khao Chae, 5) Mon’s traditional game called
“Saba”, 6) Wat Mahathat Worawihan, 7) Wat Tham Ruesi Khao Ngu, 8) Wat Aranyikawas,
9) Wat Khongkharam, and 10) Wat Ko Si Na Rai.

The results obtained were applied to form graphic design directions for events consist
of four factors: 32 types of appeal, 31 graphic design styles, 9 color principles, and 8
shape relationships. The results were then evaluated by experts in graphic design to conclude 10
sets of criteria of graphic design directions for applying the cultural capital of Ratchaburi province

that suitable for all kinds of event activities.

Field of Study: Common Student's Signature ........cccoooeveiiiieinnn.

Academic Year: 2019 AdVisor's Signature ........cccccecevveeennnens
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AN 1 ATAANHOLATANAN Coca Cola sl‘]ﬁ/lﬂﬁ]')’ﬂm:h‘@’m“ﬁ’ﬂiﬁﬁlﬁ]ﬁ‘\‘i‘ﬂ\‘iﬂﬂ?ﬁi“ﬂLL‘]_lﬁ‘um (Name-Only Mark)

P https://en.wikipedia.org/wiki/Coca-Cola
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M 2 adyanenddningnn CNN AldransseaaasAniviaanusus (Initial Letter Mark)

A https://en.wikipedia.org/wiki/CNN

2. M3 Ay anEININ (Symbol)
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Ipen191N1sawlad (Allusive Mark) 1iRmanTnsautngulan nIuga nisnanan s

Tmerdnel
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=X

PNT 3 A9 Any ﬂwmﬂfﬂmmﬂa:n@umwﬁﬁ@mmﬂm‘mmmium’?ﬁué’ﬂ@@ﬂm (Abstract Mark)

P https://www.odanieldesignsblog.com/anatomyofalogo/
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o

P https://www.odanieldesignsblog.com/anatomyofalogo/

3. N5 M FNAWTIRsAlsTnaUNINLAZFaNET (Combination Mark)
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Vlm . https://www.creativeblog.com/logo-design/20-biggest-2014-121413730/2
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3.2 nsldnindsenavuazidnueatisanmiis (Pictorial Name Mark)
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L2 | ~
PLAYBOY

it 6 mdtyaneainldnindsenatuazfadnusatsaniu (Pictorial Name Mark)
P https://www.independent.co.uk/news/obituaries/art-paul-dead-playboy-logo-bunny-

aB8336126.html

3.3 NM7ldnilsvnanuazsiadnusipansidanleariu (Associative Mark)
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P https://www.boredpanda.com/famous-brand-logos-hidden-meaning/



49

o
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nudmiugnAvisengui NN eine deansiednanEnIasng AuAuaziisnig Insuaading

annnsnazniseanuuunmdydansnieaniu 4 Ussianndaanuunnsdneiu As nngld

[ %

Finanws (Letter Marks), n1gldAniiludnAty (Word Marks), nasldniwidudAty (pictorial
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Yale SONY

WILLIAMS-SONOMA

N 8 andyaneninldeasnesuuudid (Serif Word Marks)

P https://www.jessicajonesdesign.com/types-of-logos/

o 6*

2. podruanenildiasnesuuyldfiiEe (San Serif Word Marks)
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FedEx  Panasonic

logitech  ORACLE

N 9 andyaneninldeasnesuuuladfiFe (San Serif Word Marks)

N https://www.jessicajonesdesign.com/types-of-logos/

o 6%

3. pndryansnindsdneeuuusa@ean (Script Word Marks)
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P https://www.jessicajonesdesign.com/types-of-logos/

4. pordryansnin MaasnesuuuAnanaiia (Handwriting Word Marks)

'
o =

o/ o rd‘ Y o o A A o
Wuniraaniuy M?q@m@ﬂHMWI‘EWQ@ﬂH?W WUUNT9ARANENE TnadANT LY

A < = a a L4 =X K o ¥
wileuanafuresyana warizinsagialsnsaanld Waauidndausaianialage s

v
o

AafaaaAns Ingana liansnaudaumiann 1w nuasnInanain1duai lianan



51

i 11 andyaneninldmsnesuuuAnataiie (Handwriting Word Marks)

N https://www.jessicajonesdesign.com/types-of-logos/

AINIINLNAUITTUNTIH Usznnasduansnl (Type of Logo) ludauiiiian
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Y a

auAnviseu3nig dadustnaliananisyivla wazaqsAniianeaautiangy (Flexibility) 1w
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am13nszynasidnfeanuendanead 1w n1seenuuuiAuAuazdeya (Product
Design), ANLWNNI9N19AANA (Brand Positioning), AMuAATILan (Concept Idea), 419
fideanisde (Key Massage), nnsnauungiuuumnsdeyansnl (Logo Design), n13aFis
a9AUTZNAUNIN (Visual Elements), mi?ﬁ"@mmﬂaﬂmw (Brand Personality )llag ANAR
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2.6 AnLUIARALAEINUWSIA9LA (Appeals)
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4. apqslalagldan9unidu (Humorous Appeal)

5. anq4lalagld9199a (Rewards Appeal)

6. 9nq9lalneldusaqsla (Motivational Appeal) #i19usatiumnala
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1. NMINTLHUAILAINNNGS (Fear as a Motivator)
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4. NINTLHUAIARIAANININA (Sex and Sensuality)
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2. Melduseqslaainmanuiannan (Fear Emotional Appeal)
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o o

N5 I AINNAILN TNV AR U L UANBUENITUIAD ARSI TTWAZLTNITN AR
THFAUDIAMNAIENIN N1FRANLLUATNET7ARLN91I A ADNDU IMNIZEUFLNNTAeNTD

v 1 = =X o a ¥ =® |
203gnAetiNlmaNa unisuassdAnan naasduAn lunnsheganguiauane

2.9 n13ldAanuasINA lANITNETINTNR (Natural Appeal)

nsldaausssna luanuiilusssnsng unisaeaissaemsranauiiuasiinu
ponanysnfuunluasdusssnanf ldaonnldanysalunulunuugaudnla doaly

=Y v dl a 1 Y v a v dl [ %
nsdadinnisuasinuyuas ldhsangu unnals seRuAnnmunzaniunsagann
2 e
asniuatjatnadandnla

Nijaz N. (2014) l@aBunenisndnussqelaninldluniseanuuuaaanslamniniiug

Y Y a

qasfannad1Aty lunistduiinalgusina ldueendunnnnuesuaznisiaanaanans et

U

[ %

auAn uinng lasatunsa Wmnnalunisigadliiiudniindselagdnauinauiy
naumanaetngls duiunisldussqelaasidnswastnsnsanissindulageredusina
t‘-‘ll =2 ¥ 9./:&1 a ¥ a g o rt:lld Y a Y a o '
WWangagaulimedudasnainndneaiaesdisinalaass Tnaandaetnauuonisly
nisrendussqelanmunzaniuang dssnaudaaussqelasie
1. n9lduseqelalngldansund (Emotional Appeal)
n3lduseqalataeldansunl Havuinedesiuaandeanissuasminaiwazdsny
20IUAAZY AR IWNTRBNTANARAFTUATLEN1TLNR 99N TNANL AR AT, AYINNAY,
AINEN, B19TNDlTU, AN, ANET, ANNEAN, NNTNTAL, A uNnARTaluA
p3aLATEY, ANNANANRlAluALLEY, ANET, ATNATAINALNY fanguLT e azYin
¥ - VI y &
NsTauALIINDNNITANINFaNnALlaTevFe liiTe Usznaudieuseqilasialiil
1.1 n9lduseqslaannymna (Personal Appeal)
nsldusaslaainyanadidiutlsenaudidAnylunisdeansanuaudniug

¥ dl 1 R dIQ g 1 1 o o
H@ﬂﬂLLUU@@@’]?@”IN?ﬂGL@ ﬂ'ﬂllg@ﬂ‘l’l@uﬂ’]ﬂ@QM‘HQEI@EIW\‘Ii?IMﬂQWN{'NQJ‘WHﬁ"lI@\‘l

nguvung



62

1.2 n13ldnnsiunssuadsan (Social Appeal)

= | o~ o ' |
dlunsaeanseenlyludaanaiinszudresdannes lsuneesnaludaanan

]
KX v

wilamnenuliunszuadayasenunsn@uaiuiniadall inensgpoiuanlasa
naui e lussazdu
1.3 N9 kiAINNED (Fear Appeal)
o . © o o o o o
waeqalaizasanunaatipailudadudrfynannsndeanssenguidinane
v 1 = a a 2 v a o ¥ nﬂl dld dl &
Ieatineiltlsc@ndnan useqslasdupnundationgninunldinenanalude sousas
THUILAZN1IRAIANAAI TR NN UAT AN INLAT AN N T seisie s
1.4 n3ldensundds (Humor Appeal)
nsldusqelaansuniiuiuesasiandlsy@nsnan arunsndaalunng
AgaANAnlaTaInguT NN aLaraN AT A Nanan iU TR lATTueEneG
2. 4399491an19unA (Sex Appeal)
zﬂl 1 a zs' 1 o 1 o ¥ (=3 [
N1980417A98 LN LaN AR NATNAUT A lWNI9IaWAL AN BLINT R BN NLTIWAL
naulmang luunafienagaualiiinaouidnfgguisseadenansenusan wansng
|Qddycz o va % a ?/ o i 1
witsHngedaliduAuarLnmiudagiraulaagiane
3. wpeqelasaedanzauss (Music Appeal)
wraqalafaudanazauss vranasiuaintmdidunisdeaisudannanunsnaing
1 =R v v a g | QI 1 a v a Y a
Ao mtnaula pouFanAdenu e HdautaalunisiiuauAae9duA LAz LTNT 1AA3
4. u3999lapudasnnin (Scarcity Appeal)

1 al

nsldnisinligianiAnmnann Adeaninsunan suaIuu gRlAnAII8Nse sl
nguiunnelunglddauAn3nIg

5. w339q4ladnanisldivnua (Rational Appeal)

dl dl ¥ ¥ ¥ (3 a a Yy A 1 ildl

untsdeansiiatauadeyanisldviuniudeiaaseduddnednels ideans
aanllatinstiusamsnasanguiinuung laandula

6. ngldinaTne iAnige Tun1sqsla (Masculine Feminine Appeal)

nsldussqaladszinniiiqageunnaiiaaireanudssinlaldnunguulvuney

faanIgANE LS aN TuAn NaNysnlluunae Az AdENN IWLLIL 1936



63

7. ws9adlasunwanening & (Brand Appeal)

|
val

zﬂl 1 I % o 'S a % a a A va %
Wunnsdeanssanguiinsan nansningdudn uindsatianwniaanldausn
113017 viran17ladnudugauladouniia

o

8. 439341afaEN1TUARNIINTRE (Snob Appeal)

dudnwazaesusaqalanyuiuldinisauwaieairsnaiuianees fna Ao
Us1snunuzaninuinguialiilantalddusiuazusnisnmuninieg lussAuge A
guaIANadNFanguii e dun A

9. u39q9ladnunIsHAnysit (Adventure Appeal)

dl % % o ¥ % o I d’/

nsdaansmauseqelasunisaydy Wunisiunisaineanulseiivladnnnsie
= vy oA Y ¥ gy a ) A aa D& a | a @ Aa v
AuAnvizanistadnldusnisiuazilasuttnlletdsdudsuazdos lun s Bnndan e
AHAYNAWNIUAN lLNNsNATySreas i

10. nsldnisuendai@aivalifaeniliuilye (Less than Perfect Appeal)

¥

¥ Yy a A v e K ' s ' [ o ¥ a
mﬂmmmﬂmj@Lmﬂﬂumumm’mimummmmquLﬂwumﬂ Aaan19N1 ML A

|
a a

1 ¥ 1
ponliina laludeninduduey wevasladssinniitionldlunisdeasiududnsziom
LATENANE NUATRUANATHALN N

11. useqlany biFansnuaslua (Romance Appeal)

1
= o

ws9q9lannliFaninuaslua iunisuanseansseisuninagalassudnane 14
Faamsaiiifienandliiiuinninien dduduaziinisuetne azdaansemanssdnm
wazaunsndoalunsliulga@insnaaenguidunng s

12. N kauan (Positive Appeal)

nsdaansresansialAouianiduanlusiu nasguatanlald asudnisa 8

]
=

pNAUANUIS INeLseTamipnuuandanguivsnaninnge
13. n1gldmanuntinan (Youth Appeal)
ad dl dl 14 =< ¥ a ¥ ISV ! v a ¥ dl ¥
Hudanisdeansnasiiaunaetausunier e NIl dausaniuaua1ieli
4 4
nguulunnefdnasinganlwdunuanaiunn nislduseqelatlszinnil nandnet

= 0 A A o o
LATRIRNANUTALNEINUANA



64

14. ﬂ’]ﬁ‘ﬁi’mmﬁummﬂm’]w (Endorsement Appeal)

' 1
a o o

fanldnseenuniusasnmuninainyananiTedasiusasdanansinegin1sLsni sl
o c IS 1 A A ¥ '
nansaigrifiandnaene idaasesenane
¥ o o . .
15. NN EIT99ANI5UA (Testimonial Appeal)
=2 Yo o A o %
N19uananaNI1sliiusedaainnislsznam viranissusesnmunInanantiudy
o o a a I dl A v aI/ ] 1
Fan1ssuRdaaInANme Deaiamiilasfenguiimng
16. N1314N191a1A1 (Play on Words Appeal)
d‘ 4 1 o ! b4 ¥ dl 1 o a %
nMsdegnIAILNTAUANAUAN NN el sTis AT AN TR B AL AL UAWA LA
a dgj ] 1% o ' o L = ¥ Y ¥ K '
13019 wseqalatiannnsndasluainanisandisdanindnsninsdudn lsmd tengudvune
Miuiaguliiduating

17. nauadeyaanans (Statistics Appeal)

ko

A

o v ¥ 1 ¥ ¥ -dl ] a aa
nisanedeyauinguidauuigdosdeyanginzede luideans aanuiy
UsziiudnAtylunsdeanseanly
18. N liANanwiklapnanEdla (Empathy Appeal)
dl ¥ ¥ 1 [ ¥ dl ] =X 1
n1sdeansaiemNdrlasantsiuiresausatnisAeasuansey el gy
dl o o a ¥ 1 a < < ¥ 1 A 1
puniasszaudny Tinguidifinaomiuensivlaazazidnungosmaesialll
19. N3 1ITANALNTNNARATIY (Beauty Appeal)
Yo S % A a o o o 1 o &
nsldsadurnratsnisuduiladeuanlunisiiaue inugddaneniaongn sy
y 4, . ORP
poayuNasniaulaatnansslinssunsanguiiuung
20. N3 ANNETTNAN ARG TINTR (Natural Appeal)
v dl =3 1 b v a v ] o‘%’/
nsldnnsdeanstienguiimanamasamauaauiiluassiuanlan ysniiu
a v A a = a va ¥ ¥
ANNNATILAIARANNITIUSTINTR uaza NN TaRsatiauna FauAN 1A
=S a % v o dld
AINNIINUNIUITTNITN AN IFULUUBUI AR AT UL 10 9ERY NHAIIH
dl ¥ [ dl ¥ o aal dl Y a
Nendesiun1sdeansusqlalngnss Aaen1901AEABLATNITLIUNNTADNLULADANT AR

dsz@nsnan iannsdeansiinendesud@sineiaisnsnauunaaniduaasninenliey o

Ifannnsiuzasyanasmamnuain linguuiuuisaiuisafa s anandusesnig



65

%

frdulalintnensalimseaniua naslduseqelaniasrueisuniuiuainnisinlvizey

-dl ¥ A ¥ o
Qﬂﬁlﬂ naslua AUNFAULAY UTBAILAITNNAN

v 1 v
o o v val o o

Aatiu M liaunsnfnazdae iineenuuudeasvrefadaietiuannsouguen

a

o s v

¥ ] dgj a a‘d‘ o ¥ dl 4 ¥
dayaludouiiinldgnisdmmziineduesdnainidsznaunisindayanliun i

u

= % 6 v & v asl a v
nszuaunIaauduazindealluesfraind 3n1sainumannisafieuseqelalyidly

6 o v dl o v &
nsmaanuuuduneniiugd@aaannivaldluntsnivuainusilunisldasAlsenay

a

nennseanuuLsaAainianumnzandniunisdananuslnelsyans i un1aimussas

o o g
299391 g Fsia ]

2.7 Anwgluuuinaanualag (Style)

2 o A ¥ = a dl [ &
NQ@HNﬂQWNM@QﬂW?ﬂﬂH’]LLu’Jﬂﬂ')ﬁ“i‘ﬂiﬂﬁ‘ﬁ‘ﬂLﬂﬂ')ﬂU@iﬂ@ (Style) Tunisaaniuienu

U

' |
o a

saAaininesnuuuBanld Wethunldlunisnaziidssnavesfaanuiiualadzluuy

s

ad o 2
ADNITANNTURA

1%

o uazundses siuwInsilsznaunisdunnenliisaninagideya

dl 1 % [ [ a 6o o a rall ]
waldluntsafranasidanuiuniseenuuusrAaild viuanusnuunzansaly

1%

Meg Reid (2019) n1saanuuudinisndieasiannudrladnunssugaiauinias

'
=

Andudiniuausanuunsadail deluwsszdosgpadoaladeiuaanuuuazinig

= = = | a : S = o |
L‘]J@FLILLLL?J@QL‘WﬂLL@@QD\‘Iﬂ’]‘iVLNVﬂﬂu\‘]L‘W‘é"]:’,ﬂZENL‘]j’]ﬂll’ﬁﬁluuﬁ\lﬂ’]ﬁ‘ﬂﬁ“i_ll,ﬂ@?;luﬂﬁl’]\ﬁﬁl@@ﬁL’JZW

@ A o ol = sy o Y o o Y
990159 Taen ﬂ‘ﬂﬂﬂLL‘]_I‘LIHW@%Lﬂu@‘ﬂﬂ@’]\‘]Wﬁl@\‘mﬁﬂQ'}NL°]J’]5L“’Qm_|§“ﬂLL‘]JUV]L‘]J@EMLL‘]J@QVLG‘W

a

atvlsuaznisimuinislualaaninuaasines nuuusadailndsenguuluunasas

Aannsatingls almfnannuihawlaninign daunsautiinisldalndaanddu 10 Useinm

[ %

N

=he

1. NIRANLUUANNA LazN192aNLULAANET (3D design and Typography)
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27 12 Faenedlaaanuilszinm 3D design and Typography
1 : hitps://www.behance.net/gallery/90233797/Some-

2020s?tracking_source=project_owner_other_projects

2. mm@mmuﬁwmmiﬂmm (Asymmetrical layouts)
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AN 13 faednealndaudszinn Asymmetrical layouts

P https://99designs.com/profiles/abdoo19/designs/1267607
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3. nraanuuuglnaansamala (Art Deco)
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AN 14 Faatinealpaanuilszinm Art Deco

N https://99designs.com/profiles/skilline

4. nreenuuvdlnasnasieiunand (Modern Mid-Century Modern or Bauhaus)
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AINA 15 Faatineglpaanulsvinnsangsies Bauhaus

N https://99designs.com/profiles/1778214

5. nrseenuuugdlndnislasyduilaaud (The evolution of Duotones and
Gradients)
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SPECIAL

AN 17 Faatinealmaanuilsziny The evolution of duotones and gradients

N https://99designs.com/profiles/mikebarnes/designs/1131834


https://99designs.com/blog/trends/graphic-design-trends-2019/#duotones
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6. mesenuuLglngn e nudReugu (Warm and Moody Color Palettes for
Photos)
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AN 16 faesinaalnaeulszinn Warm and moody color palettes for photos

N https://www.behance.net/gallery/70836947/Bruna-P

7. alnanindszne Ui meaziBenuuAINERLN1e (Custom illustrations lighten up)
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AN 17 Faetnedlaaanuilsinn Custom illustrations lighten up

P https://99designs.com/profiles/madpepper/designs/826320
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8. N7DANULLA IMAFAISNEINUIMLLRITS (Buxom Serifs)
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Toastique

GOURMET TOAST
& JUICE BAR

anbyseoy,

Toastique

AN 18 Faetineglpaanulszinm Buxom serifs

P https://dribbble.com/shots/4199649-Restaurant-Branding
9. NNseenuULA InaaaneadAlsynaL (Open Compositions)
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AN 19 faasinaalnaaulszinin Open compositions

N https://www.behance.net/gallery/72451889/End-of-Humanity-Experiments
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1
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10. miﬂﬂmmumim‘rmua RNA L@N'ﬂﬂu (Isometric Design)
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1. N EATY A wmﬂuﬂﬁim@m@mmmaﬂwm (Pictogram Logos)
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MEANS

COFFEE

N o - .
A 21 Faednealaganuilszinm Pictogram Logos

N https://inkbotdesign.com/graphic-design-trends-2019/#Softer_Hand-Drawn_|llustrations

2. N3 lgRaanEIaNER (3D Typography)
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AN 22 fesinaalnaaudszinn 3D Typography

P https://inkbotdesign.com/graphic-design-trends-2019/#Softer_Hand-Drawn_lllustrations


https://inkbotdesign.com/graphic-design-trends-2019/#3D_Typography
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3. n9daneelszneunuyliaunnng (Asymmetrical Layouts)
anwnzansdlnanisvnasAlsznauiuuldanuinsiaonifandaslngnseiunng
AmszuL n3a (Grid) Failunisldqaruansnisaanaiassafisliiiaanldannaiubaiy
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AN 25 fasinaalnaaulsyian Asymmetrical Layouts

N https://inkbotdesign.com/website-design-trends-2019/

4. slaseALAL094A (Gradients and Duotones)
o ¥ 1 o a 1 . o
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AN 26 Faetinaglmaanuilsziny Gradients and Duotones

N https://inkbotdesign.com/graphic-design-trends-2019/#Softer_Hand-Drawn_lllustrations
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5. ﬂﬁﬂgﬁﬁﬂ‘]ﬂﬂmuﬁg’mﬁﬂ (Serif Fonts)
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AN 23 Faetineglnaanulszinm Serif Fonts

A https://inkbotdesign.com/graphic-design-trends-2019/#Softer_Hand-Drawn_lllustrations

6. N12aanLuLBaudnalaaiLNEd (Bauhaus)
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AN 24 Faesinedlpaenulsyinn Bauhaus

A https://inkbotdesign.com/graphic-design-trends-2019/#Softer_Hand-Drawn_lllustrations

7. N7RanuwLLA InadanesAlsynay (Open Compositions)
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N7 25 Faetnealaaanuilszinn Open Compositions

N https://inkbotdesign.com/graphic-design-trends-2019/#Softer_Hand-Drawn_|llustrations



76

8. ﬂ’]ﬁ"ﬂ’ﬂﬂLL‘LILIZ\iilﬂ@?W%W@ﬂ@ﬂaumu’mqﬂm\?@uqﬂlﬁ] (Mainstream Futuristic
Influences)

{UANHUEN1945198N SN A AUANINITANUTUITNBBNULLAINAUNTEATWLUS

AUNAR LIUNTHANNANUALANH A INAATATIUINETTN ANTUINIASTBUUAS

avAlsznaunin nasldniseenuuudaagdnsaisaiatin viealaanin Holographic Ao

1
o =

ANWULAINNTUNNAILUAAN 138 LHUAARUA8A18 MS LT uNNwaY RHwmATiAnIg

1
o K v

Hunnaanisld wavames uaziiagndadad1gatiumniizan azuanaliiunInig
anwuziiy 3 Jalsuazana muizduiuldlunsdaansinangarinuanlainaaiuan

avle Al uasingg

A o - - —
AN 26 Faatineg lmaanulsziny Mainstream Futuristic Influences

N https://inkbotdesign.com/graphic-design-trends-2019/#Softer_Hand-Drawn_|llustrations

9. nsldgrluturasuasalnuaz @y (Light and Dark Colour Scheme Variations)
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YOUNG 6 LIVING

NORTHERN

LIGHTS FESTIVAL

FORT NELSON BC, CANADA

AN 27 faasinaalnaaulszinn Mainstream Light and Dark Colour Scheme Variations
N https://celebratealaskahighway.com/fort-nelson-is-shooting-for-the-stars-by-bringing-canadas-

best-music-to-northern-bc/northern-lights-dark-color-3/
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10. N99RNWLLBHUSRENIHARY (Colourful Minimalism)
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AN 28 Faetineglpaanutszinm Colourful Minimalism

N https://inkbotdesign.com/graphic-design-trends-2019/#Softer_Hand-Drawn_lllustrations
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11, M9RANULLANANNLIZNEUAMNeNALNGIIN (Softer Hand-Drawn lllustrations)
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AW 29 Fatinaalnaanulsvinn Softer Hand-Drawn lllustrations

N https://inkbotdesign.com/graphic-design-trends-2019/#Softer_Hand-Drawn_lllustrations

12. N13RBNLULAINENTNALBIRTALAALA (Art Deco Influences)
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AW 30 Fasinaalnaanulszinn Art Deco Influences

P https://medium.com/re-write/learning-graphic-design-styles-part-1-5d2d80d1eeba
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13. NMINAABINNT MFABNEININNITANA (Experimental Typography)
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N https://inkbotdesign.com/graphic-design-trends-2019/#Softer_Hand-Drawn_lllustrations
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99Design (2019) aMnuUNAITN “Your visual guide to design styles” lananana
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17 Uszinneatl

1. nN9RRNULLALAR&NRR (3 Dimensions)
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k The way the fah ook are ighly customzabie.

AN 32 Faesinedlpaenulszinn 3 Dimensions

r

P https://99designs.com/profiles/akirax3/designs/311445
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B Rodoped ecu ten3.
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AN 33 faesinaalnaeaulszinn Skeuomorphic Dashboard

P https://medium.muz.li/skeuomorphic-design-a-controversial-ux-approach-that-is-making-a-

comeback-alb6e93eb4bb

2. N178BNLULLIIITNET9H (Abstract)
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AN 34 Faasineadlpaenulszingn Abstract

N https://99designs.com/profiles/cecece/designs/545800

3. N12RDNLLLLUIATANA LTINS (Clean and Minimalist)
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AT 35 Faatineglnaanuilszinn Clean and Minimalist

A https://99designs.com/profiles/ludibes/designs/512905
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4. NN9RANULILIENUENAA (Conceptual Art)
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AN 40 fnasinaalnaaulszinin Conceptual Art

P https://99designs.com/profiles/1016097/designs/47174

5. nseanuuningldaouduguce (Feminine)
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AN 36 Faatinealnaanulszinm Feminine

un: https://99designs.com/profiles/anananai4/designs/359972

6. NseanuLL AN FULLIL (Flat)
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AN 37 Faesinedlpaeulszinn Flat

P https://99designs.com/profiles/ludibes/designs/270420
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7. sanuuu g ld@dunazaauayn (Fun and Playful)
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Hello and welcome to The Milkbar Studio

AN 38 fesnealnaaudszinn Fun and Playful

n: https://99designs.com/profiles/gangmaz/designs/114378

8. ﬂﬂ?ﬂ‘ﬂﬂLL‘]_l‘]_lﬁ’)ﬂgﬂﬂ?%ﬂ’]ﬂtﬁm (Geometric)
[ tﬂl % a a U
fualaaniseanuuuilinnainuuanfngesgluuusmadadanlsznaunis
AnasAtlznauniusrdail Insdneaizniseenuuuitiuldidunsawazglsegnsasanain
[ %3 1 -dl ndl ndl Adl Adl [ % s [ a
dundnidu Awdsn@aenuazainmaay nisviudeausaiullunasiiugngs (Form) n1g

a £ | aa . . o | Ao a v v
Li‘ﬂ'}ﬂmmiumu@mmmﬁmq (Direction) Aa1NN17AAANNALINHNAINIZNING LL@ZI‘]]ZQLLENLWIN

adliinalifinnanulnasungulaninay



85

= o - .
NINN 39 mammimmmﬂi:mw Geometric

un: https://99designs.com/profiles/hengkyangsari/designs/408077

9. NN9eANLLLA IMALUIAL (Grunge)
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Style Wsaaiu InaniseanuuuaziilulssinnaznsyuaNuALaINANNANIN ANYARN

Aaa1909ANNNAIMNTY AgINatiLuiWInIenisaanuuusaNadtlull a.a.1990 Tnavialdl

a

|
= o A

v 1’/ a ¥ o o dl =® rdl
LL@QU’Nﬂ?\‘]qzuﬂﬂﬂ’]?ﬂ@ﬂLLUUI@Ei‘Hﬂ’]Wﬂ?:ﬂ@ULL@zmrJ'ﬂﬂH?‘WN@ﬂHm:ﬁ@ﬂ@’]?ﬂQﬂq?NmV]
o Y y=  a o o \ A A o v A
mmmLng@ﬂLﬂﬁﬂfnmLmﬂLL@::LLEJ\‘IMEIMWNMNHMN@\‘] M?@Lﬂ@ﬂuiﬂIuVINMNﬂumm‘w

Aruinie s

€ OELECTLEVE
A 4

oo

4 e -
AN 40 fesinaalpaaulszinn Grunge

un: https://99designs.com/profiles/flavia2767/designs/667341
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10. nseenuuUdlnan ndsenay (lllustrated)
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aaansaugiueanulAetNINaNNALLAYEIALIITNaLABARRRNTUNINTIAA

AN 41 Faesineglmaanulsznnm llustrated

P https://99designs.com/profiles/lucadia/designs/948

11. NN9RRNULLAINAIINUINTT (Luxurious)
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AN 42 Faesinedlpaenulszing Luxurious

A https://99designs.com/profiles/yokaona/designs/804781



87

12. nseanuuuineldaauidugmng (Masculine)

dudnwzaladniseanuuuiiunisuaaseanieanuidugig n13negaAY
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AW 43 Fiasinaglnasnulsviny Masculine

P https://99designs.com/profiles/executor/designs/259231

13. N172BNLLLANNIUNIIGIINTIR (Organic and natural)
nN9aaNuLUL Organic and natural lualAAT IFgUULLANEITNENE NHAINANATS
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AN 44 Faednealnaanulszinn Organic and natural

un: https://99designs.com/profiles/martislupus

14. N179BNLULAENTNLTZNBLANATS (Photorealism)

alnaniseanuuuafgnInlsznauanasy Photorealism Wugdunuasenasld
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AINT 45 Faetineglnaanuilszinn Photorealism

P https://99designs.com/profiles/bathi
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15. nsldn wanerainnuilulaandn (Professional and Corporate)
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TRADE EXCHANGE
- BUSINESS

THE ONLY TYPE OF BUSINESS :

f}

ALREADY DONE
FORYOU OWN BUSINESS STARTED

| GET STARTED NOW

AN 46 Fnasinaalnaeulszinn Professional and Corporate

un: https://99designs.com/profiles/254321/designs/111913

16. N3l reenuLLAY8NES (Typographic)
dualaanisaenldluuudadneeainnisdiunlaauwuuaesananizan foanis
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N 47 Faadnealndeuilszinn Typographic

un: https://99designs.com/profiles/stvmink



17. nMaaenuuualaadiumadauga (Vintage and Retro)
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HaNNAUsINAuldINsaenuLLalasIumatiaugA Vintage and Retro s

AN 48 Faetealnaaulszinn Vintage and Retro
un: https://99designs.com/profiles/wooden

Infographic Design Team (2018) lananale uann1aneqiualadn seenwuLLeL
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AaflluunAann A Comprehensive Guide to Graphic Design Styles 9@ lnannsaanuuy
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1. AN298NLULAIERIAARINNRA (The 3-Dimensional)
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2. mi@@mmmmﬁuwmé’@uﬂﬂ (Vintage, Retro)
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3. NNFRANLULINUINETIN (Abstract)
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4. NN3RANULLATINANENHS (Typography)

=2 o o o a g o A dl

UNNEDNANEUEIINNTReNULL AR AL LEN I szAMTaInAvTedsrlaah
8114 INORDANTANNANUNBTBIANTIU -] NsaanuULaFIeAdnes dnaziitsrAnanings
Tunsviniiiaussnsgaanaulasanguiimunalsiiuecing

5. n12aankULlns a5 19NNz nau i a1a s (Photorealistic lllustrations)
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6. N19RANKLLANNNITAANEUGAIINIFELNNY (Minimalism)
WANNNINNINATIARINA LA UEENILLINIAANEUERANEELNE Minimalism &
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7. dladniseenuuiiseAaideansaununnis (Conceptual Graphic Design Styles)
nnseanuULIrAaildegnsauAuINITILIANAR N suanlEiLAenTaE

ANFaUREUNINANAAAN (Visual Idea) N9 22N e 139U R AT VAT D

slaaFnetngluAunuNNN IR ANl aRn R UL AR LU T Enesia 14

8. nsaanuuLNWLsznaualAREWS (Feminine lllustration Design)
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9. m@@@ﬂLmumwﬂ?zﬂﬂmimﬁzmm (Masculine lllustration Design)
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10. NNTAANLLILILILAI NN B (Flat Design Graphics)
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11. MeeanuuualaaugnalszAu (Luxury Graphic Design)
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12. mﬁ*@@ﬂme“l,mm@uméﬂmmu (Fun and Playful Graphic Designs)
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15. N7 kiN19NANINL IENaLINIZRANLLL (llustrated Graphic Designs)
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MNA 49 Faadnealaaanulszinn Pops of Vivid Colors

A https://venngage.com/blog/graphic-design-trends/

2. N9RANLULIAILRALALABIAENET (Strong Typographic Focal Points)
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A9 50 faesinaalnaeulszinn Strong Typographic Focal Points

un: https://venngage.com/blog/graphic-design-trends/
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3. nraantuuNin ldsqenss@nana (Futuristic Influences are Mainstream)
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AW 51 Fiasinaalmaanulsyiny Futuristic Influences are Mainstream

P https://venngage.com/blog/graphic-design-trends/

4. NTRANLULAYLABaULAZINARANY (Light and Dark Color Schemes)
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A7 52 Aaednealnaanulszinn Light and Dark Color Schemes

P https://venngage.com/blog/graphic-design-trends/
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5. NN9RaNLULANNNTbaTEALAd AL (Complex Gradients and Duotones)
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MWl 53 Faetnaglngenlszinn Complex Gradients and Duotones
‘ﬁm: https://venngage.com/blog/graphic-design-trends/

6. NTBBNULLLUANNFHUNNLANAAY (Colorful Minimalism)
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Color Harmonies

Monochromatic Analogous Complementary
Split- Triadic Tetradic
Complementary (Double-Complementary)

CREATED BY JANIE KLIEVER FOR Caﬂl’ﬂ
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NN 64 FnatiEaUNNT MO ENALUL Rectangular Tetradic
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A9 4 ANPNLAAITINNNIANTIRAATZTIIARUuLILNNg Huseqsla (Appeal)
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7A.07. Patrice D. Bhumika Alethea Nijaz N
Type of Appeals GERERISY Wimbush Ratan Middleton | (2014) | #iaA39

fausl (2019) (2015) (2018)

Ta9m

(2546)
1.151dRaunén (Fear Appeal) { o ( o o 5
2. 13i@eLnn (Positive Appeal) o L] o { 4
3. n1sldideay (Negative Appeal) { o 2
4. nsldasunddu (Humor Appeal) { o o o o 5
5. mﬂ“ﬁlﬁﬁ@ (Personal Appeal) { { 2
6. n15ldmauings (Anger Appeal) o 1
7. n13ld9199% (Rewards Appeal) [ 1
8. mﬂ“fLLN@jﬂ@ (Motivational Appeal) o 1
9. nsldAasss3 (Moral Appeal) [ 1
10. nsluunszuadanu (Social Appeal) o ] o 3
11. N195U7B9AMUAIN (Endorsement  J 2
Appeal)
12. nsldaaui@Anniana (Sexual Appeal) ([ ([ [ 3
13.n5ldpaniAnuasin uaslua i o e 2
(Romantic Appeal)
14. nsldimanumuana (Youth Appeal) [ ] [ 2
15.15 14 nnananysie AnmsinFws ° ° 2
(Adventure Appeal)
16. wansnamunfien (Popularity o 1
Appeal)
17. Az Auss 6519A2 0540 (Musical [ ) o 2
Appeal)
18. Mg ldAaiuaniiulanauidinla o ] 2

(Empathy Appeal)
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7A.07. Patrice D. Bhumika Alethea Nijaz N
Type of Appeals 0799704 Wimbush Ratan Middleton | (2014) | ©8m?u
daugd (2019) (2015) (2018)
Taam
(2546)
19. n13ldnnsuanadnanIw (Potential o 1
Appeal)
20.n 5N WANAINgIRUAN (Brand o o 2
Appeal)
21.nsldnsuiymisaaduan (Pain [ ) 1
Solution)
22.m31dN3 vinliigunann Hanrin ® ) Y ® 4
(Scarcity Appeal)
23. n3lddasyaiEasaime atis (Statistics o [ ) 2
Appeal)
24. N1314371938n15U5 (Testimonial Appeal) () () o 4
25. nsldnsiFauiey ( Contrasting 1
Appeal)
26. N9 lduaRIDNan1UAN (Status Appeal) o 1
27. msldnsuanstepanauduasaldiuna Y
AUAN (Transparent Appeal) 1
28. N7 MANAENNARTW (Beauty () o ] 3
Appeal)
29. neldpausssuanlupnuilusssugns ) o 2
(Natural Appeal)
30. n5ldn1suanviags (Snob Appeal) 1
31. msldmsuendeideielieennuiudse o 1
(Less than Perfect Appeal)
32. N7 N9@UAN (Play on Words) [ 1

o

2 v
UNIELNB | NITNUNIVLANGN e/l AsaL

v
o

v v
nouaflddnazinnis 32 gUuuullldnmusiiAnisuesnuuuvianug
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= 9 o
A1 aanuuuing HIAE
t:‘ = o % o a k73 s
A9197 5 A9euansianIsd1adaziuuAngluuunisldalag (Style)
Meg Inkbot 99Design | Infographic RYAN
Type of Style Reid Design (2019) Design MCCREADY [
(2019) (2019) Team (2019) 79U
(2018)
1. 3D design and Typography L ] L [ ] 4
2. Asymmetrical layouts o o 2
3. Art Deco [ ([ 2
4. Modern Mid-Century Modern [ ] ([ ) 2
(Bauhaus)
5. The evolution of duotones and o o o 3

gradients

6. Warm and moody color palettes
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Meg Inkbot 99Design | Infographic RYAN
Type of Style Reid Design (2019) Design MCCREADY HENG
(2019) (2019) Team (2019) 794
(2018)
for photos
7. Custom illustrations lighten up o o o o | 5
8. Buxom serifs fonts o  J 2
9. Open compositions o [ ) 2
10. Isometric design o 1
11. Pictogram logos L 2
12. Mainstream Futuristic Influences ([ 1
13. Light and Dark Colour Scheme o o 2
Variations
14. Colourful Minimalism () [ 2
15. Experimental Typography o o 4
16. Abstract [ [ 2
17. Clean and minimalist / ([ o 2
Minimalism
18. Conceptual Art / Graphic o { 2
19. Feminine (gLlugeyq) () [ ) 2
20. Masculine (g{lugfnne) o [ 2
21. Fun and playful o  J 2
22. Geometric [ o 2
23. Grunge (WUALNANTZUINN Punk o o 2
WAy Casual)
24. Luxurious o  J 2
25. Flat ] o 2
26. Organic and Natural o 1
27. Photorealism lllustrations (ANa34) (] [ ) 2
28. Professional / Corporate { 1
29. Vintage / Retro o o 2
30. Pops of Vivid Colors ® 1
31. Authentic and Genuine Stock o 1
Photos
WNEILUG : NIINLNIUTDY IaEannuailfinanine 31 gﬂLmu”l,ﬂslf’ﬁﬁwumﬁﬂm\mu@@mmuﬁwm
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9. Open compositions
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WHLNINT 9 uasanadginisdrmauedngiluiunisldalad (Style)
4 o
11 - eenuuulneeiae

A9197 6 AIeLAnDaNITdIsRdaLATzTiAAguLLNNT 4R (Color Schemes)

Janie ATON UN Mihir Patkar JANET L. Gareth
Kliever Yeytlavidsg (2014) FORD David tan
Type of Color Schemes
(2019) (2015) SHALLBETTER | (2018) 994
(2013)
1. Andn (Primary) o { o 3
2. @709 (Secondary) o o o 3
3. @nRegR (Tertiary Color) [ { 2
4. AAa9 (Monochromatic) ( } [ o
all a .
5. @lnAaLAY (Analogous) o Y
6. a@:mﬁm (Complementary) [ )
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Janie ATOW N Mihir Patkar JANET L. Gareth
Kliever Yeytlaviasg FORD David ean
Type of Color Schemes
(2019) (2015) SHALLBETTER | (2018) 29
(2013)
=l v a a ¥
7. dlndiAesdgnseda (Split- 5
’ i ° ° ° ® °
complementary)
8. AannasumdnnluseR (Triadic) { o o ® 5
9. AfAruaeeg@nsednu ( Rectangular ° ° ° L ® 5
Tetradic, Double-Complementary)
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Tun1raFreaanudnlameafumnuduRusaa9stls1e (Alvalyn Lundgren, 2018) wlunns
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(Overlapped), 4) n1sunsndsl (Interpenetration), 5) N1979: L IUNBLEAAT (United), 6)
N19aU (Subtraction), 7) N13AARINRINUIN9 (Intersection), 8) N1FRUTBULLILEN

o

(Division) U31ng)saninilsenay prail
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1. punsuansiaznisaieiilunidnauay annainansu

1.1 waAngUuuunislduseasla (Appeal)
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A19199 8 uaAsAmaLNITIdueqela Aunsuansiaznisaienivaiinauen ennalnansu

AU A
fitagnnyiiiiugy fieagnoydiudnlad
QP PREZEY QY REZEY
1. msldnsvinldfgunann fenria (Scarcity Appeal) 11(100%) -
2. maldanuanaaundndoet (Beauty Appeal) 10(90.9%) 1(9.1%)
3. dawnn (Positive Appeal) 9(81.8%) 2(18.2%)
nsldymea (Personal Appeal)
nslduseqsla (Motivational Appeal)
nsldAnuidnuasin vaslua v (Romantic Appeal)
msldnrsuansdnanw (Potential Appeal)
nslddamezinuasauss afaauidn (Musical Appeal)
4. msldanuminan (Youth Appeal) 8(72.7%) 3(27.3%)
5. mslddasssu (Moral Appeal) 7(63.6%) 4(36.4%)
nsldmsuansiennuiluiinen (Popularity Appeal)
misldannusssuanluannudusssuanid (Natural Appeal)
6. nsldnnsuansiaanunw (Status Appeal) 6(54.5%) 5(45.5%)

nsldnsuanspnnasiage (Snob Appeal)

msldnsaudn (Play on Words)

1.2 wwamngiuuunisldalag (Style)

A9199 9 uARHAAIRaLNITIEdlRa Aunisuanuaznisaiamilslundnauau awnalnsnau

AU AU
fidtameidiuin Gl
LWNNZAN LUNNZAN
1. Light and Dark Colour Scheme Variations 9(81.8%) 2(18.2%)
2. Open compositions, 7(63.6%) 4(36.4%)
Conceptual Art / Graphic
Masculine
3. Art Deco 6(54.5%) 5(45.5%)

The evolution of duotones and gradients

Warm and moody color palettes for photos
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AU MUY
. da . . N
Hidaamoyfiidinda fieagnnyiiiiudnla
WNNZan WNNZaN

Pictogram logos
Luxurious

Organic and natural
Photorealism lllustrations

Vintage / Retro

1.3 wwaAngluuunisl4a (Color)

A9199 10 LAAIHAAIRALNTTIEA AuniTudasiaznsaionisluninaueu annalnansu

AU A
fidtamnyfidiuin fidtamnyfidudnll
LMHNZAN LWHNZAN
1. @lndiAzs (Analogous) 8(72.7%) 3(27.3%)
2. @wén (Primary) 7(63.6%) 4(36.4%)
AAnuaesgdnsedin
(Rectangular Tetradic, Double-Complementary)
3. AnRagi (Tertiary Color) 6(54.5%) 5(45.5%)
#ndAesdgmssda (Split-complementary)

1.4 warngtuuunisldgidne 3unes (Shape)

RSN 11 LaAEAAIRRLNITIEIL93UNee siunsuamsuaznisaireis i) dnauey enetnanss

AU AU
fidtamnyfidiuin fidtamnfidudnll
Wanzau WaNzau
1. nsuenaan (Detached ) 9(81.8%) 2(18.2%)
2. naau (Subtraction) 7(63.6%) 4(36.4%)
nsviudeuuisuan(Division)
3. msumzduida (Touching) 6(54.5%) 5(45.5%)
nsunandu (Interpenetration)

aguanauniesusnAa NNz an iU U9 mUEI TN A UNISLARILATN9ATNY

o [ o dl o o 1
umﬁlm&mmu@u analnansu sﬁﬂuﬂ’ﬂ@ﬂLL‘LI‘UEQ’]N’]ﬁ‘ﬂu’ﬂﬂﬂ?Z‘E!ﬂl?ﬂ‘ﬂL‘]juLLuflVl’]\‘m’]?

[ %

o &
aanuuuluauAniALl
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A15199 12 wanuaaglAneunesnuetAalnmuizanAuuIeTmue TN Aun1suansuarniIaing

wikndnauau analnaisu

n5ldusaqla msldalag msldguund n3ldgines

(Appeal) (Style) (Color Schemes) (Shape)
1. annsdn1en 1 1. Light and Dark 1. m3lddlnAiAea 1. PTuanNaan
ANIEN F3im (Scarcity | Colour Scheme (Analogous) (Detached)
Appeal) Variations
2. N MAMNAENIN 2. Open compositions | 2. @#an (Primary) 2. N9AL
NARATUT - Conceptual Art / Afm Vumm@'ﬁm\a (Subtraction)
(Beauty Appeal) Graphic STaEY RRE TG GITGINIGN

- Masculine (Rectangular (Division)

Tetradic, Double-

Complementary)

3. 19N 3. Art Deco 3. AnAuqd (Tertiary | 3. nsumzdnia
(Positive Appeal) - The evolution of Color) (Touching)

- msldynaa duotones and - @lndiAeAnasednn | -nsumsndiu
(Personal Appeal) gradients (Split- (Interpenetration)
- ﬂ’]ﬁ%l,l,'a\‘ifj.ﬂ‘-i - Warm and moody complementary)

(Motivational Appeal) color palettes for

-nsldAanuidnuasin | photos
Nag e L@un - Pictogram logos
(Romantic Appeal) - Luxurious

- s nNsuaasAnen N | - Organic and natural

(Potential Appeal) - Photorealism
- N EAIUIEINUAY lllustrations
= ¥ R .
AURNT ATNAITHIAN - Vintage / Retro

(Musical Appeal)

4. psldaauminans

(Youth Appeal)

5. N3 AAG99H
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nldusaasla

(Appeal)

nnsldalng

(Style)

nsldgtuund

(Color Schemes)

n1sldgines

(Shape)

(Moral Appeal)

- psldnnsuansianns
i

(Popularity Appeal)

- ngldAannsssuan U
ANNLTIUBITNTNR

(Natural Appeal)

6.nsldnsuansna
ADTUNN

(Status Appeal)

- N3 NTLAANATNYD
44 (Snob Appeal)

- N lEn9LaLAN

(Play on Words)
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'
a

WHBNINT 12 uansuadgLAmaun s usaAalnmssan fiuyun e imuasnn funisuansuaznis

afamilsInnjdnauai annalngnaa

= 9 o
NN - @’l’]ﬂLL‘]_ILIImEIEJJ'J@?;I

anuagzlnisldasAlsznauuu@n Aunisanauaznisadiamtiluaidnuua iy

v
o o 1

o ¥ ¥ ¥ dl azd‘ = 9./9; o o
alarsdadaunndn naslduseqela annisididsaaiyiliinuinaesuanneullly

=)

nsldnnsvinligunann 840 (Scarcity Appeal)uarnisldaauanasunansinet (Beauty
Appeal) gegaanaau anllde leuarinauainalaganiseanuuueuLuy Light and
Dark Colour Scheme Variations tluliuan1enisldiasiaznaiunlaluniseaniuy wans
"lﬁiﬁudﬁs:ﬁmmaﬂﬁmmLﬁuﬁqmqm@mﬂ@’z’mﬁi@u?ummﬁmﬁﬂmimmmm@mmia
T filununnsimusssudwAadznnsfidagiuman|denn uazitesannisaiieiams
ffmﬂu%umuﬁﬂimimé’wmm@Lwiumixmﬂﬂuﬂé’@ﬂ'ﬂmaﬂm Lﬁmrﬁ]‘mﬁiﬁummﬂﬁmq

Fusuasaanasadiuniglduseqelaanndanivagauniiugasulunisinauese 14



]
=) [ %

2. suutiieauRNnisned@uAuan uagii

2.1 waRngtluuunislduseqsla (Appeal)

A15199 13 WARINAANABLNNT LHUsegela Aueuteilie

' '
o ¥ a
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paRnnInadduRuan Aruagi

AU A
fitagnnyiiiiugn fideagneydiudnld

SV ENIIAEY] [SYENIIAAEY]
1. msldanuanaaunandnel (Beauty Appeal) 11(100%) -
2. dwnn (Positive Appeal) 10(90.9%) 1(9.1%)
3. msldnsuaastivanaiiusseldiunsdudn 9(81.8%) 2(18.2%)
(Transparent Appeal)
4. msldasuminana (Youth Appeal) 8(72.7%) 3(27.3%)
- msldnsuansiemnaiuiiion (Popularity Appeal)
- maldnrauansdnantw (Potential Appeal)
- msldanusssunnluanudusssuand (Natural Appeal)
5. 14yeea (Personal Appeal) 7(63.6%) 4(36.4%)
- mslduseqala (Motivational Appeal)
- msldanuidnuacin uaslua wn (Romantic Appeal)
- msldnsinligmenn J4nda (Scarcity Appeal)
6. nsldsedanisiui (Testimonial Appeal) 6(54.5%) 5(45.5%)
- msldnisuassiivanunw (Status Appeal)

2.2 wwaAngduuunisldalag (Style)

9T 14 wanswaraeun s Walad unudiliesuRnnmedduiiuan fuagi

AMUIY AU

fiitagnnyiiiiugy fieagnoyidiudnld

LUNNZAN LWMHNZAN
1. Open compositions 9(81.8%) 2(18.2%)
- Feminine
- Geometric
2. Modern Mid-Century Modern (Bauhaus) 8(72.7%) 3(27.3%)
- Abstract
- Luxurious
3. Light and delicate custom illustrations 7(63.6%) 4(36.4%)
- Pictogram logos
4. Pops of Vivid Colors 6(54.5%) 5(45.5%)




2.3 wwiRagLuuuns144 (Color)
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A9 15 ULAAINAAIABLINIG R AU TUENREBATANNIMe i TuRAN Auagia

AUIY AU
E;J”ﬁmmmﬁl,ﬁud’w éfﬁmmmﬁﬁudﬂﬂ

LURHNCAN LWHNCAN

1. @mdagd (Tertiary Color) 11(100%) -

2. @wén (Primary) 7(63.6%) 4(36.4%)

- #lndiAas (Analogous)

- IndiAen@gasedn (Split-complementary)

3. dsas (Secondary) 6(54.5%) 5(45.5%)

- Aaunaauwanilussded (Triadic)

2.4uuarnguuunisldglse gunss (Shape)

A15199 16 FNINUAAIHAAEALNNT 31 9g1INge AMusuteiie AsBunefnGuRuan ALagii

AU AU
fidtamnyfidiuin fidtamnfidudnll
WNzau WaNzau
1. nsumzdnda (Touching) 8(72.7%) 3(27.3%)
- maviudauutisuan(Division)
2. meruiufiuuauaeasu (United) 6(54.5%) 5(45.5%)

agdArmaun1esusAa NN AN AU UNIT UG TN AT NER ALANN S

'
¥ a A

nadFuAUAn ALAALR T

a

o

o &
AUNARNANU

!
o KX o

naanuuuatNisnin sz nafldiduuuanisniseanuunlu

A151991 17 wansuAagL AEaLN A BsLAallNINE AL TMUeIIN AR ABNNIMe

FFufuan Anuagiia

nldusaasla

(Appeal)

nnsldalng

(Style)

nsldgtuund

(Color Schemes)

n1sldgines

(Shape)

1. NTEAINNAIENN

1. Open compositions

1. ARG

1. NIUBZANEE

NARATUT - Feminine (Tertiary Color) (Touching)

(Beauty Appeal) - Geometric - NNITLTRULLNUEN
(Division)

2. @9uan 2. Modern Mid-Century | 2. @#an (Primary) 2. N398R LR
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nslduseqala msldalng nsldgtuund nsldgines
(Appeal) (Style) (Color Schemes) (Shape)
(Positive Appeal) Modern (Bauhaus) -AlnALAs LReIL (United)

- Abstract

- Luxurious

(Analogous)

complementary)

3. N NITUAASDNAIIN
wWuasa lFiums &uen

(Transparent Appeal)

3. Light and delicate
custom illustrations

- Pictogram logos

3. A994 (Secondary)
= a
- ’&@NQ@’&WNM@EZJ

luneded (Triadic)

4. nsldanumnans
(Youth Appeal)
-n12ldnnsuansfieaaa
Wit

(Popularity Appeal)

- s NN TUdAIANENN
(Potential Appeal)

- N liAusTINAn T
ANNLTIUETINTNG

(Natural Appeal)

4. Pops of Vivid Colors

5. 1dunra

(Personal Appeal)

- n3ldusaasla
(Motivational Appeal)
-nsldaanuidnuasin
waalua Laun
(Romantic Appeal)

- nsldnnevinligmian

A (Scarcity Appeal)

6. N7 1431998 1925U A
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nslduseqala msldalng nsldgtuund nsldgines
(Appeal) (Style) (Color Schemes) (Shape)
(Testimonial Appeal)
o =<
- N7 lEnTuAASDY
ADWNN
(Status Appeal)
,3‘05" 3sca(c'\\y
bq'('} < 3 “3‘ural
\%h 6;'5 \e“(\a
S & &
£ R \,'-5
& & o .
& & 8 ™
v Y ® &
A 3 Q"Q 3
AT
& v ~ <
Gl [ 9 [ [
& g -
s S S
N
» -
~ )
Z 3
A T
& s
%, o2
o% %ﬁ@
2 0
-?;}.
3,

WHUNINT 13 wansnaaglAtnaun1asnusaAalivuzanfunun1edmusssy AudsllaAamannig
nef@uAWAn FnuaRn

= 9 o
NN @’ﬂﬂLL‘].I‘LII@EIQ'J’QEI

anuaagtnisldeslsznauuuifin NuneImusssu A ugEReARANN1INe

A 2 A o v ¥ o .
Idssdadanadn aannisgaaaainyliiininuesanineu il

=

T uRuanY A
tszinn n1sldANANNKNARAA T (Beauty Appeal)idunaniasnaaisusaliulszinn

nsld 1@euan (Positive Appeal) asiAanaanAaadluEegla9ea Wasanidumee
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mmmmms’iﬁuﬁmﬂﬁuﬁmqmmmrﬁfmﬁqm‘ﬁmﬁmmﬂm@%ué’ﬁqmmmﬁmﬂ%tﬂuqm
e Tudanuansie i 1

Fadunniiuigaula ludounaAinaugeqgaaaanisldalnailszinn Open
compositions aanuuLdaslassa1siv ulanmiaaseansznn Feminine Aidlpanatus
wran1seanuuLa lnalznngingasanaiin Geometric 819azN1aInuN1IedIuaTnIg
annldidedn funanupuududege LAZAIABNENINETMNARIALNARE AN MY

ARNEINITFENAALLL Pixels auaanuilunwiuasnane Geometric AunNATLTWINY

susssndaRulusuaanuuLsAail

v
A o

v
3. punuEsHERasuRnn1stiulasiing anaiiias

3.1 waAngUuuunsldusaasla (Appeal)

A919% 18 UAAINAAIAALINTT IEWsegela At WHNe AuRNnsTuleTIng anaiiies

AU A
fidtnme i fidenmayfisiuialal
WRNZAN RINGEZY
1. W (Positive Appeal) 10(90.9%) 1(9.1%)
- mslémsuansdnanin (Potential Appeal)
2. msldnménuainsdud (Brand Appeal) 9(81.8%) 2(18.2%)
- msldanuansswndnsiost (Beauty Appeal)
- mslanusssumluanudusssunia (Natural Appeal)
3. mslfusagela (Motivational Appeal) 8(72.7%) 3(27.3%)
- nsldmsuansfisnnufuailifiunsidud
(Transparent Appeal)
4. yaea (Personal Appeal) 7(63.6%) 4(36.4%)
5. msldmnuwuan (Youth Appeal) 6(54.5%) 5(45.5%)
- mslémssusesnaam (Endorsement Appeal)
- msl¥msuitiymeedud (Pain Solution)
- msldmsvilsiguaenn fisia (Scarcity Appeal)
- msldmswieuiieu( Contrasting Appeal)



https://99designs.com/blog/trends/graphic-design-trends-2019/#open
https://99designs.com/blog/trends/graphic-design-trends-2019/#open

3.2 wwAngtuuunsldalag (Style)
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AN 19 LAPNHARIMAUNIT T4 M8 suanuTellasuann1stulaefans enneiiied

AU

S

o o a
HLTEITTUNLUAUIN

MUY

S

giatenannyiidindnl

LURHNCAN LWHNCAN
1. 3D design and Typography 10(90.9%) 1(9.1%)
2. Light and delicate custom illustrations 8(72.7%) 3(27.3%)
- Open compositions
- Organic and natural
- Photorealism lllustrations
3. Warm and moody color palettes for photos 7(63.6%) 4(36.4%)
- Buxom serifs fonts
- Pictogram logos
- Conceptual Art / Graphic
- Fun and playful
- Authentic and Genuine Stock Photos
4. Abstract 6(54.5%) 5(45.5%)
- Masculine
- Luxurious
- Vintage / Retro
3.3 wuaAngLuLLN 1R (Color)
N919R 20 UARIEAAARUNNSIEE AuugisRiledsAunistulssiing sneies
AUIY AU

oo S e
HETEITNEYNLUAUIN

o o e v
HL‘H?_IQ‘D’]G;IWLMH’)’]VLN

WwiHNzau wHNzay
1. @lndiRes (Analogous) 11(100%) -
2. @nen (Monochromatic) 10(90.9%) 1(9.1%)
3. @nAugil (Tertiary Color) 8(72.7%) 3(27.3%)
4. AlndiAecdgmasina (Split-complementary) 6(54.5%) 5(45.5%)

- Aaunaauwannluaeded (Triadic)
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3.4 waAngUuuungldsls1e gUnss (Shape)

AN919% 20 UAAINAAIRALINIT E3UiN93Unee AnueudnsEleAAnnsTulasians eneies

AU MUY
fifenmnayfisiuin fidenmnayfiiuinl
WaNzan WaNzan
1. nsumzdnda (Touching) 7(63.6%) 4(36.4%)
2. nmsugnean (Detached ) 6(54.5%) 5(45.5%)

- mawidewiuiu (Overlapped)

- meuduiiuuauaestu (United)

3 v a rdl o o 1 1 = A v A o
m;ﬂmmum\imummﬂ‘ﬂmmmmunummmuﬁﬁumwﬂwstmmumﬁ‘ﬂu

Taasians anawlles seineanuuuanunsnun il segnsldiduuuanianiseanuuuly

o

|
AUNARNANU

A157199 21 wanraagl A mauNALIEEAa NN ZANALNUNTRUEsINAW TSN AANNT

Thulaaians awnatiiag

n3lduseqala maldalng nsldguund n3ldgnes
(Appeal) (Style) (Color Schemes) (Shape)
1. @euan 1. 3D design and 1. @lndAlAe 1. PMsunzduia
(Positive Appeal) Typography (Analogous) (Touching)

- N3l nsuanaAnaNIN

(Potential Appeal)

2. nsldnnaneningn | 2. Lightand delicate | 2. &g 2. NNTuLNBAN
AuA (Brand Appeal) custom illustrations (Monochromatic) (Detached )

- N9 lEANNA%EN - Open compositions - nnsReNTLITY
NARATUI - Organic and natural (Overlapped)
(Beauty Appeal) - Photorealism - n9ani UL
- M ltANETTNAN T lllustrations WReIY (United)
ANNLTIUB TN R

(Natural Appeal)

3. mslduseqsla 3.Warm and moody | 3. @nRani
(Motivational Appeal) color palettes for (Tertiary Color)
- nsldnnsuansiiemana | photos

Wuasaliiums Auen - Buxom serifs fonts
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msldusegela msldalag nsldgluuud nsldgines
(Appeal) (Style) (Color Schemes) (Shape)
(Transparent Appeal) - Pictogram logos
- Conceptual Art/
Graphic
- Fun and playful
- Authentic and
Genuine Stock Photos
4. dynna 4. Abstract 4. AnAiAesAgms
(Personal Appeal) - Masculine 413 (Split-
- Luxurious complementary)
- Vintage / Retro - Faupaanavigaly

k%

19824 (Triadic)

5. n15ldAa N nNana

(Youth Appeal)

- nsldn1sfusesnninIn

(Endorsement Appeal)

-nslinsuidyunsag

A1AN (Pain Solution)

-ngldnainliguienn

A (Scarcity Appeal)

- sl nNsFeuRey

(Contrasting Appeal)
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a

WHLN WA 14 uanenaagtAtaaunIeiusAailnmanzaniuy e dmusssn Anueuteiie fusn

nn3tulasians annaiias

31 eanuuulaudRan

1 v
A 1%

AnuaggUnIsldeeAlsznauuiafn NUNIeTRUEITNAWIUTH N ARNN1 91T

Taadenaiiu fRduldmsdadunndn n1sldusaqala annisndidaagnoydlsiiminlyly
tsznn N1sldn1suansAnanin (Potential Appeal) AreL3uNaaIn 19 uleaansiuas Ao

=KX o

Dd‘d o = A v y = A dl
dugnianuduglunisuansilisaanuismenistudsauiaieunisuananednaning
[ o = 1% a . 9 o [ ?:/ (%
apAdasiunanyn Tunisldussqelatlssinnidisuan (Positive Appeal) gadtlassdadans
Tudauaeananimauredalnanisaaniuuilszinn 3D design and Typography #a8inns

o dl dJ aa dj o !
aankuUiUnauaraIna1e ansmduuuIANa N TR LU UN19E9d 1N TR N AW
nndsznauuazidneslsznaudniwiaiuifsesarnaiauazginssle saanunle

EiiNath


https://99designs.com/blog/trends/graphic-design-trends-2019/#3D

v an % ; o v !
4. AMUNTNTTNATLIAUNI LT ft‘]’]Lﬂ’E]‘Ll’]uIﬂQ

4.1 uwarngtuuunisldissqala (Appeal)

A15199 22 WAAIKAANARLNNT lEUseqeTla AuREnssunisuidaut anetiuli

162

AU A
fitagnnyiiiiugn fieagnnyiiviuinla
SV ENIIAEY] [SYENIIAAEY]
1. @awan (Positive Appeal) 10(90.9%) 1(9.1%)
2. 14yeera (Personal Appeal) 8(72.7%) 3(27.3%)
- msldanuminann (Youth Appeal)
- meldfamzinuesauss afemanddn (Musical Appeal)
- msldnsinlsigunann fisin (Scarcity Appeal)
3. msldnsuansiepnnanihiiten (Popularity Appeal) 7(63.6%) 4(36.4%)
4. mslduseqala (Motivational Appeal) 6(54.5%) 5(45.5%)
- msldnsuansiivanaiiusseldiunsaudi
(Transparent Appeal)
- nsldmnuanaaundaiet (Beauty Appeal)
- meldanusssunnluanudusssuand (Natural Appeal)
- msldnsisuan (Play on Words)
4.2 wapngduuunasldalag (Style)
5197 23 uanauaAreuns WA lag duiEnssunswidnaug snnetiulls
AUIY AU
éﬁmmm&lﬁﬁudw @L?ﬁmmmﬁﬁudﬂﬂ
LUHNZAN LMHNZAN
1. Organic and natural 10(90.9%) 1(9.1%)
2. Light and delicate custom illustrations 8(72.7%) 3(27.3%)
- Photorealism lllustrations
3. Asymmetrical layouts 7(63.6%) 4(36.4%)
- Modern Mid-Century Modern (Bauhaus)
- Colourful Minimalism
- Feminine
- Pops of Vivid Colors
- Authentic and Genuine Stock Photos
4. - Buxom serifs fonts 6(54.5%) 5(45.5%)

- Geometric




4.3 wwarngLuuun1s14@ (Color)

AN 24 LAASHARIMAUNII TR ANUNENTINANTUUTT B Lneti itk
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AU AU
E;J”ﬁmmmﬁl,ﬁud’w éfﬁmmmﬁﬁudﬂﬂ
LURHNCAN LWHNCAN
1. @mdagd (Tertiary Color) 11(100%) -
2. #ndiAas (Analogous) 8(72.7%) 3(27.3%)
3. @sas (Secondary) 7(63.6%) 4(36.4%)
- Agmsedra (Complementary)
- AndiAecdgmaeinu (Split-complementary)
4. Faunasuwianulueded (Triadic) 6(54.5%) 5(45.5%)
- Ainiuzecgdnsedu
( Rectangular Tetradic, Double-Complementary)

4. 4uuapnguuuunisldadsns gunss (Shape)

A151991 25 waRIARAaLNTT LT IegLNge duRenssuniswidnoug enatiull

AU AU
fidtamnyfidiuin fidtamny il
Wanza WanzaN
1. nsuenaan (Detached ) 9(81.8%) 2(18.2%)
2. msumzduda (Touching) 8(72.7%) 3(27.3%)
3. nawaenviuiu (Overlapped) 7(63.6%) 4(36.4%)

aguArmaunesnusaAallnmutcaniuNUNIeImUssIN A UNEN TN UM a

awnariulils deineanuuuarunsoinlidszendldidunuinisnisasnuunluauiaad

e
Zhe

A15199 26 wARKAAIUAMaLUNABIETAAT NN TANTLYIMNTIUE TN AuRENIIHNIsudauT

aneatiult
nldusaqsla msldalag nsldguund n19ldgines
(Appeal) (Style) (Color Schemes) (Shape)
1. VieUan 1. Organic and natural | 1. @nRaqH 1. NMTuENaan
(Positive Appeal) (Tertiary Color) (Detached)
2. ldypna 2. Lightand delicate | 2. AlnALAg 2. NsunzANIA
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nslduseqala msldalng nsldgtuund nsldgines
(Appeal) (Style) (Color Schemes) (Shape)
(Personal Appeal) custom illustrations (Analogous) (Touching)

- nsldANMLNANY
(Youth Appeal)

Y o o
- s ldamazyinues
PUEE AFNAINTAN
(Musical Appeal)
- nsldnevinliguien

o

Harim (Scarcity Appeal)

- Photorealism

[llustrations

3. N ENTUAAIDNAIIN
Wundes

(Popularity Appeal)

3. Asymmetrical
layouts

- Modern Mid-Century
Modern (Bauhaus)

- Colourful Minimalism
- Feminine

- Pops of Vivid Colors
- Authentic and

Genuine Stock Photos

3. A784 (Secondary)
- Agmaada
(Complementary)

- AlnAlAnsdgnsednu
(Split-

complementary)

3. NAUAANTURY

(Overlapped)

4. n9lduseqala
(Motivational Appeal)

9 =
-5l NTRARIDaAIN
Wuasa W UmsAuAn

(Transparent Appeal)

4. - Buxom serifs fonts

- Geometric

= =
4. @@N@@@qﬂlﬂﬁ@ﬂﬂ

w949 (Triadic)
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‘

a

WHLNINA 15 waneaagUAInaunIesussAailiminzaniuun eI muesTn suRanssunIsudnn

Wi annetinulil

o

31 eanuuulaudRan

anuaggnisldaemlsznanuufn NUNIITEMUEIINAUAUNENI TN TUTNo W

D

v
vllazvazv a

2 ! ¥ dl ¥ 4 20/ o ¥ a
gadulessdadaunmdn neldussqela aannisigidengnnydlmiminlllulssnn neldids

¥
= ¥ [

190 (Positive Appeal) 81aLduns1z31An3an g nassn it A udenndaeiumanu

U

@ al

EpUeITIINa Y uANN A NABAARDITUNATRUN3 A TuduALITAN 8By Uszinnaeg

a

14 1 dl o ! ,:f ' dl = dl
n1sldAINMnane (Youth Appeal) aAnnasludiuiiiannuiiaulazesainuizeduiiie
wAgLszneaunenssnuUdautudn ussagnuatuauinaafiazitanialunisaduinyia

A 0N A1 UANNANAUSATAIUIANINTY LATNAAIABLIUBIAIARTBINITBDNULILNIY

a

an1lsziny Organic and natural TWansunfaaanslumauidusssugnpuesnisnis dimgau

q

Tunistrundszneudrfudioudinzeanaasing o daudludrfueunsidagudinig

1NT1NT



5. AuanssunTaziauazinuany awnetiull

5.1 wamngluuunislduseqsla (Appeal)

166

A15199 27 wanIAAAaLNNg LHUsegela AuRBnssuNsaziauaziinuary anetiull

AU AU
fitagnnyiiiiugy fieagnnyiiviuinla
LUHNZAN [S%ENIIAARY
1. @wnn (Positive Appeal) 11(100%) -
- msldanuminana (Youth Appeal)
2. nsldmsuamsisnnandhuiiien (Popularity Appeal) 9(81.8%) 2(18.2%)
- msldfamzinunsauss afemnddn (Musical Appeal)
3. ansuafiu (Humor Appeal) 8(72.7%) 3(27.3%)
4. mslduseqala (Motivational Appeal) 7(63.6%) 4(36.4%)
5. msldsda (Rewards Appeal) 6(54.5%) 5(45.5%)
5.2 uwAngtuuunsldalag (Style)
A5797 28 uanNaAAaLNdalad AuiEnssunsaziauazinany sanatull
AU AU
fi@uamoyfdiuga fidaamoyfidiudnlyl
LWHNTAN [S¥ENIIAAEY]
1. Fun and playful 9(81.8%) 2(18.2%)
2. Abstract 8(72.7%) 3(27.3%)
- Conceptual Art/ Graphic
- Geometric
3. Modern Mid-Century Modern (Bauhaus) 7(63.6%) 4(36.4%)
- Warm and moody color palettes for photos
- Open compositions
- Pops of Vivid Colors
4. Feminine 6(54.5%) 5(45.5%)
- Pictogram logos
- Colourful Minimalism
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5.3 uwAngUuuunslda (Color)

AN91991 29 WAANHAAIABLNNT A AuAENTIuNI1Taziauaztuany anwnetinulile

AU MUY
fifenmnayfisiuin fidenmnayfiiuinl
WNzau WNza
1. @mdagd (Tertiary Color) 9(81.8%) 2(18.2%)
2. dsa¢ (Secondary) 7(63.6%) 4(36.4%)

- Agmssda (Complementary)
- lndAesdgmsedna (Split-complementary)
- ?ﬁ'mu@amul,w?iﬂu‘luqqﬁaﬁ (Triadic)

- @rniuzesdadnsedn ( Rectangular Tetradic, Double-

Complementary)

5.4uuaAngLuuuNI3 1931909 §Unsa (Shape)

A151991 30 waRIHAAABLNTTIETUIegLUNgY AuiEnssunsaziauavinerny anetinuiil

AU AU
fidtamnyfidiuin fidtamay il
WNzau WaNzau
1. nsumzdnda (Touching) 11(100%) -
2. nawaenviuiu (Overlapped) 8(72.7%) 3(27.3%)
- meadufiuuaudaeasu (United)
3. nmauenean (Detached ) 7(63.6%) 4(36.4%)
4. nnaunandu (Interpenetration) 6(54.5%) 5(45.5%)

agtAinauniesnusAalnunizan iU ImUsIINAUNEN TN TAL LAY

aztinerny ennetuhls Faineenuuuainisni ldszgnsldidusuanieniseanuuyly

o

Ao &
AUNARNANL
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A15199 31 wanuaaglAneuniesnuetAalnmnzanAunun e ImuesIN AMuiENIINNITazIAY

avtiuany annatinuill

n5ldusaqla msldalag msldguund n3ldgines
(Appeal) (Style) (Color Schemes) (Shape)
1. @euan 1. Fun and playful 1. Andan 1. Munzduia

(Positive Appeal)
- nsldANTLNaN9

(Youth Appeal)

(Tertiary Color)

(Touching)

2. nsldnnsuanediemany
e

(Popularity Appeal)

- N3l ERIIEINUR S
PUEE AFNAINTAN

(Musical Appeal)

2. Abstract
- Conceptual Art/
Graphic

- Geometric

2. a9 (Secondary)
al ¥
—QQM?QﬂWN
(Complementary)
- AlndiAeAgnsednu
(Split-
complementary)
= =
- AaNnaaNwR Ny
A4 (Triadic)
a o o 1=l
- ARANUIAIARARIN
414 (Rectangular

Tetradic, Double-

Complementary)

2. NAUARNTURNY
(Overlapped)

=
- N9V UL

WAL (United)

3. angunidu

(Humor Appeal)

3. Modern Mid-Century
Modern (Bauhaus)

- Warm and moody
color palettes for
photos

- Open compositions

- Pops of Vivid Colors

3. N1LEIN2an

(Detached )

4. n3lduseqela

(Motivational Appeal)

4. Feminine
- Pictogram logos

- Colourful Minimalism

=<
4. NTUNTNTN

(Interpenetration)

5. M557978 (Rewards
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nslduseqala msldalng nsldgtuund nsldgines
(Appeal) (Style) (Color Schemes) (Shape)
Appeal)
- mMslganussIUAlUY
ANudusssuR
(Natural Appeal)

WHLNINT 16 LansnadglanaunIasusaRallnmansan iU TmusIse AuREnIsuNIsazian
avtinuany anatinulil

= 9 o
NN - @‘ﬂﬂLL‘LILIT,mEIEJJ'J@?;I

14 s ¥ ac

AnuaaIUn1lEeAlsTnauuUI AR NUNINTR UG TINATUANUNENITNN1TATIAY

v v o % Zj/ ¥ [ 3 1 v dl % dl = ¥ %’ o
aziinary fRAulddsdadanndn nnelduseqela aannasndidsaanoy Jluaniinty lu
1lsz1an n13ldi@euan (Positive Appeal) Tapanuvsnalagsanyia lundeensliinsdeans

] ] v Ay o ¥

aanldTuinguaaidnaunnign uifadeidedaunalunarauseqelagndenfimasaodau

U
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b

sl:wa&iL‘ﬁ@nmﬁuﬁﬂﬂ@mwmﬂsﬁ’mmmgmm (Youth Appeal) T9pumrnnalaguiaains

wuaziinueny luadaneudnidufanssundnassniuanasisiislduniaeunauiieaiig

o =R

A HANTUEAs AT N ATmeLaevdd T sy aenui ludelifianrnae nndesly
ANENAINATD
Tudanaesalnaniseanuuuiiu nanldretlszinn Fun and playful iWuniseenuu
play

% v a 2% o dl a 7% A
poan1siudduligaunauiuainisniinn ldlunisdedunnsssulfsaanisiaanainaa

v
a o

ARaLERdlssMAnREN (Tertiary Color) saa@dun 3 Tuniswanildldeanuuuaziiia

AHARAAREN TUNT9TRanuiuANanlaluiuminasellIfunncansialils

6. snulusnuaniu Tusinudng dauu1s16959913 81LneHeg

6.1 wuaAngluuLNslduseasla (Appeal)

A157199 32 wansraAmaUNTg IHuseqela Aulusuantu Tusndng Saumanesing aneiiles

AU AN
tg”ﬁmmn;lﬁl,ﬁudw tjﬁmmm;lﬁ'l,ﬁudﬂ:i
wszaN wizan
1. @ewan (Positive Appeal) 11(100%) -
2. mslddasssn (Moral Appeal) 9(81.8%) 2(18.2%)
- msldnsinlifgunann fein (Scarcity Appeal)
- msldanumsnunaniet (Beauty Appeal)
3. maldnwaneainmadudi (Brand Appeal) 8(72.7%) 3(27.3%)
4. msldusegala (Motivational Appeal) 7(63.6%) 4(36.4%)
- msnanysit Asthiady (Adventure Appeal)
- msldnsuaasdnanw (Potential Appeal)
- msldnisuaastennnufussaifums@udn (Transparent Appeal)
- msldannusssuanluaaidusssuand (Natural Appeal)
5. nmsldnsuansiepnnaiuiitian (Popularity Appeal) 6(54.5%) 5(45.5%)
- msldanuiiuaniiulananadnla (Empathy Appeal)
- msld{amzvinussaus’ a519anudd@n (Musical Appeal)
- msldnnsuaasivanunw (Status Appeal)




6.2 wwiAngLuuunsldalag (Style)
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AN919% 33 uansaAnaunIgldalad sulusianiu Tusndng Fanmsnneus eneiies

AU

S

o o a
HLTEITTUNLUAUIN

MUY

S

giatenannyiidindnl

LURHNCAN LWHNCAN
1. 3D design and Typography 7(63.6%) 4(36.4%)
- Buxom serifs fonts
- Vintage / Retro
2. Art Deco 6(54.5%) 5(45.5%)

- Warm and moody color palettes for photos
- Light and delicate custom illustrations

- Open compositions

- Pictogram logos

- Clean and minimalist / Minimalism

- Geometric

- Luxurious

- Organic and natural

- Photorealism lllustrations

6.3 wiaAngLluLILNN31EA (Color)

A151991 34 uaRIAAABLNTTIER Aulusaanu Tusoudng dhums1aesiuns aneilies

AU

o o o e
HLTEITNEUNLUAUIN

MUY

o o S e v
HL“]]EI'J‘]]’]Z]&IWLWWJﬂN

WHNIZAN LWNNZAN
1. @lndiAze (Analogous) 9(81.8%) 2(18.2%)
2. dvan (Primary) 6(54.5%) 5(45.5%)

- dsas (Secondary)
- AnAugA (Tertiary Color)
- Amen (Monochromatic)

- Aanpaanuwaenluneded (Triadic)

- @rniuzesgdnsedn ( Rectangular Tetradic, Double-

Complementary)




6.4 waAngLuLLNT U919 gUN99 (Shape)
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A191991 35 LAAINAAIRBUNTTIE3UI93Nee Aulusiasanu Tusasdng dasMI1A31MIe 8100

\Ha

AU AU
ifieagnyiifiugn fideagnnyiifiudnlad

RYRREZEY RYRREZEY

1. msumzduda (Touching) 10(90.9%) 1(9.1%)

2. nsusinean (Detached ) 9(81.8%) 2(18.2%)

- mawaesiuiu (Overlapped)

3. msunsndu (Interpenetration) 7(63.6%) 4(36.4%)

4. mesaudufuwsudeniu (United) 6(54.5%) 5(45.5%)

J

Q

Tusaudng danunanno

v

AsUAImaUNIIA

a

79U17

[ %

o X
nentsaanuuLluauARN AN

usaAgdnmutzanduyun1eimusssu Aulusnnaniy

annaes Fainesnuuuansain lilseynsldiiuiug

A1519% 36 wanKAALAABLNNABIAaTTMIN AN U eTIWesTH AulusniEn

Tusnudhg SAumna1e59103 anatiled

- Buxom serifs fonts

- Vintage / Retro

nsldusaasla msldalng nsldauund n1sldgLnes
(Appeal) (Style) (Color Schemes) (Shape)
1. @auan 1. 3D design and 1. dlndiAe 1. PTuAzANEa
(Positive Appeal) Typography (Analogous) (Touching)

2. A3 lEAAGTTN

(Moral Appeal)

- NFEAINARENN
NARATUT

(Beauty Appeal)

- nsldnnsvinliguienn

A (Scarcity Appeal)

2. Art Deco

- Warm and moody
color palettes for
photos

- Light and delicate
custom illustrations

- Open compositions
- Pictogram logos

- Clean and minimalist

2. Anan (Primary)
- A984 (Secondary)
- AnRENH (Tertiary
Color)
- AAien
(Monochromatic)
= a
- Aannaa NNy

%

19407 (Triadic)

2. NTLENAAN
(Detached)

A v o
- NMTLURRNNUNU

(Overlapped)
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nslduseqala msldalng nsldgtuund nsldgines
(Appeal) (Style) (Color Schemes) (Shape)
/ Minimalism 4 ( Rectangular
- Geometric Tetradic, Double-
- Luxurious Complementary)

- Organic and natural
- Photorealism

[llustrations

3. TN INANE IR

@A (Brand Appeal)

3. NIUNINTH

(Interpenetration)

4. n9lduseqela
(Motivational Appeal)

- NNTNATYAE AIHUN
Ay

(Adventure Appeal)

- N ldnsuansAnanIn
(Potential Appeal)

- M7 ENNTUARSINAINN
duasaldiiumanduan
(Transparent Appeal)

- ngldAannsssuan Ty
AN UBITNTNR

(Natural Appeal)

4. nesaiufiuuEy

WReIu (United)




174

WNUAINT 17 uannaaglAtnaunemuiadailnuuizaniunun1edmugsen sulusmuaniu
Tusnudng Sanmanens aneiles

= 9 o
NN ﬂ‘ﬂﬂLL‘LI‘LIIﬁF;IQ'J’QEI

Anuadglnisldesdlsznauiuafn NUNITmussIN A 1uA1uTuT AN

v
o o

Tusudng daun1sng09inis gaaalasedadunadnilezinn nasldiEeuan (Positive

! v
= = ¥ o o

Appeal) WasanlusmaniuiaanineadeaiuAau lnaemdsfils sealunainay

%

= iy o °o o Py ° o o =
aanu1 udILInIaNe widde \1mmmm@ﬂummum@mimmlnmmumm F91U72LnNNT

J [ %

14Aa5998 (Moral Appeal) ezinnnasvinliiguienn §anin (Scarcity Appeal) anasas

¥

winadayanielsyifiaanfresinuisisnianAImsmauRan1Tnenssuinggnnied

o val o o ¥ 1 d’l 4 dl Yo
R unuanludewmani ”‘\]’mN@LLUQWWQHW?l‘ﬁ@iM@ﬁLuﬂ’]‘J‘@@ﬂLLUUNﬂVIVLﬂﬂWN’]ﬂ

Db

o o o

ngamauwInensldanARUAaneszm 3D design and Typography uazlagnisld
1ls21An Buxom serifs fonts nuauuuilidaluniseeniuy wazlualnalssing Vintage /

1y , P s o 6 vala A o ¥ o
Retro Elﬂuﬁlﬁ'ﬂmmuL@u‘w@’mqﬁ‘ﬂﬂmiﬁu‘wﬂWﬂﬂLmﬂQﬂum@1ﬂ1mﬂﬂﬂd@ﬂﬁlﬁ



7. fulusouaniu Tusnudig danngiang enewlies

7.1 wamngtluuunislduseqsla (Appeal)

175

A15199 37 wansuaAeaunsliussgela dulusmaniu Tusodng dang g eneiied

ANUIY AU
fitagnnyiiiiugy fieagnnyiiviuinla
wszaN wiszan
1. @wnn (Positive Appeal) 10(90.9%) 1(9.1%)
- msldanussaunilunanudussanand (Natural Appeal)
- mswanysit Asthiwdy (Adventure Appeal)
2. msldmsinliguenn 84 (Scarcity Appeal) 9(81.8%) 2(18.2%)
3. nmsld@asssn (Moral Appeal) 8(72.7%) 3(27.3%)
- msldannussnunandt (Beauty Appeal)
4. nslduseqala (Motivational Appeal) 7(63.6%) 4(36.4%)
- maldnsuaasdnanin (Potential Appeal)
- msldfamziuesnuss afeanuid@n (Musical Appeal)
- msldnsuaasisanunn (Status Appeal)
5. msldmsuansispauiluiines (Popularity Appeal) 6(54.5%) 5(45.5%)

- meldnmaneains@udn (Brand Appeal)
- msldnnsuanstemnuiiuasaldiunsdudn

(Transparent Appeal)

7.2 wwAngtuuunsldalag (Style)

M1519% 38 wansuamRaUnldalag Aulusaniu Tusodng dan1g g eneiied

AU MUY
fidenmnayfisiuin fidenmayfiiuinl

WNZAN LWNNZAN

1. Conceptual Art / Graphic 9(81.8%) 2(18.2%)

2. Warm and moody color palettes for photos 8(72.7%) 3(27.3%)

- Buxom serifs fonts

- Photorealism lllustrations

3. 3D design and Typography 7(63.6%) 4(36.4%)

- Open compositions
- Light and Dark Colour Scheme Variations

- Organic and natural
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AUIY AUIY
fidtamnyfidiuin fidtamn il
MHNZEN MHNZEN
- Vintage / Retro
4. Asymmetrical layouts 6(54.5%) 5(45.5%)

- Light and delicate custom illustrations
- Pictogram logos

- Abstract

- Geometric

- Authentic and Genuine Stock Photos

7.3 wwaAngluuunas 44 (Color)

A15199 39 wansaARaUNITER Aulusiuaniu Tusdng Aaddng daangEang enedies

AU AU
fifenmnayfidiuin fidenmayfiiuinl
WaNzau WaNzau
1. &wea (Monochromatic) 9(81.8%) 2(18.2%)
- @lndiAas (Analogous)
2. @nAunil (Tertiary Color) 8(72.7%) 3(27.3%)

7.4 warngtluuunsldgldng gines (Shape)

A15199 40 wansaARaLNIT LTI Aulusmaniu Tusdng dan1g ey eneiies

AU A
fifenmnayfisiuin fidenmayfiiuinl

wszaN wiszanN

1. nnsusnean (Detached ) 10(90.9%) 1(9.1%)

- msumzduda (Touching)

2. maunsndu (Interpenetration) 8(72.7%) 3(27.3%)

3. nswidenviuriu (Overlapped) 6(54.5%) 5(45.5%)

- meadufiuuauiaeasu (United)

- msau (Subtraction)




[

3

v
o o

¥

A7UAIRALNIIA

1
a

LT UAATIN AN

ANNUNUNIND

o o

9
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mUsITNAIuIu I IanNY

Tusudng danngqiang e1wnetiies asineanuuuainisnun lidseynsldiduuug

q

1%

Vl’]\iﬂTi’ﬂ’ﬂﬂLLUUsLu@u’]ﬂﬁ]ﬁﬂ\iﬂ

A15199 41 wanuaaglAneunesnustAainmunzaniununeimusssn AMulusuaniu

Tusoudng danng ey e1neidies

n3lds999la nsldaloe nsldgluuud n19ldgines
(Appeal) (Style) (Color Schemes) (Shape)
1. 1 @9L9N 1. Conceptual Art / 1. Auiein 1. N1FuENB8N
(Positive Appeal) Graphic (Monochromatic) (Detached)
- Mg liAusTINAN T - AlndiAes - NNTUAE AN

AN UBITNTINR
(Natural Appeal)

- NNFNATYAE AINUN
ﬁlmﬁu (Adventure

Appeal)

(Analogous)

(Touching)

2. nsldnnsvinligumn
a o o
810 {A1iA

(Scarcity Appeal)

2. Warm and moody
color palettes for
photos

- Buxom serifs fonts
- Photorealism

[llustrations

2. Anmiand

(Tertiary Color)

2. NTUNINTH

(Interpenetration)

3. 7 liAans
(Moral Appeal)

- N3 ldAanNAlEan
NARATUI

(Beauty Appeal)

3. 3D design and
Typography

- Open compositions
- Light and Dark
Colour Scheme
Variations

- Organic and natural

- Vintage / Retro

3. NIRENTIURY
(Overlapped)

=
- N9 UH UL
P o .
BEINL (United)

- NN7aU (Subtraction)

4. n9lduseqala

4. Asymmetrical
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nslduseqala msldalng nsldgtuund nsldgines
(Appeal) (Style) (Color Schemes) (Shape)
(Motivational Appeal) layouts

- M3 MENNTUAASANENIN
(Potential Appeal)

Yo o
- T ERIUIEZINUe
PUEE AFNAINTAN
(Musical Appeal)
- nsldnnsuaneil
ADUNIN

(Status Appeal)

- Light and delicate
custom illustrations
- Pictogram logos

- Abstract

- Geometric

- Authentic and

Genuine Stock Photos

5. NFENITHAANDNAINN
Wunte
(Popularity Appeal)
-nslinInanwaimn g
@uA" (Brand Appeal)

o =
- N3l NTuaRINeAINH
Wuasa lFiums &uen

(Transparent Appeal)
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=

WHUNINT 18 wansuadglAInaunIIAnwsrAs dAmunzanfuyunieimusssn Aulusaniu

Tusoudng drnngEiang eneiies

= 9 o
NN ’ﬂ’ﬂﬂLL‘LI‘LITﬂ?;IQQ'Qﬂ

anuaagnisldesAtsenauuuafn Nun1eImusssuaulusuanu Tusdng

o 90’ = L o 9/2’/ v o 1 1 dl ¥ a a ¥
Fanngang fideldrsdadaunadn anAraqgaigaazainnsnlduufnieuan daanis
Ml ssinnaanassnanluaansidusssngaf (Natural Appeal)lunisdeanstavzansld
1 v
Useinnnisuacysie ANUNFULEL (Adventure Appeal) m@é’fmmwﬁmﬂmwmiﬂmqqﬁ
~ Vo A:ll - o L =< ~
wngtnesaLiiraviaangan1eassNIRsulanuiiaula asiiazianumuiranlunng
1fuseq9ladananalunisdaeans inualaaniseanuuuiszinn Conceptual Art / Graphic
1 1 a v a o a A a a dp U 1
19130198 11749830 A A AN AR AT BN WL ATILUAIINA T I UN tAB N

taulale



8. Aulusauaniu Tusnudng e

8.1 wuaAnztluuunslduseqsla (Appeal)

11714 B1NeLiad

180

et 42 uansuasaaunsldusgela fulusouaniu Tumodag fnestydnima sunaides

AU A
fidtamnyfidiuin fidtamn il

Mnza Mnza

1. dswan (Positive Appeal) 11(100%) -

2. msld@asssn (Moral Appeal) 10(90.9%) 1(9.1%)

3. nslduseqala (Motivational Appeal) 9(81.8%) 2(18.2%)

- msldannussnananioet (Beauty Appeal)

4. mslddsmnzvhuesnuss afaanuidn (Musical Appeal) 8(72.7%) 3(27.3%)

- msldnisuanstivannsuasldiuns@udn

(Transparent Appeal)

5. nsldmisinldiguienn 4 (Scarcity Appeal) 7(63.6%) 4(36.4%)

- msldnsuaasisanunw (Status Appeal)

- msldanusssuanluanufusssuand (Natural Appeal)

6. nsldaaudd@nuacin vaslua v (Romantic Appeal) 6(54.5%) 5(45.5%)

- meldnsuansdnantn (Potential Appeal)

8.2 uwaAngluuunsldalag (Style)

A157199 43 wansuaAmaunisldalag Aulusuaniu Tusndng daestyiinina anaiiies

AU AU
fifenmnayfidiuin fidenmayfiiuinl
LUHNZAN LMHNZAN
1. Photorealism lllustrations 8(72.7%) 3(27.3%)
- Vintage / Retro
2. Asymmetrical layouts 7(63.6%) 4(36.4%)
- Art Deco
- Warm and moody color palettes for photos
- Buxom serifs fonts
- Light and Dark Colour Scheme Variations
- Authentic and Genuine Stock Photos
3. Light and delicate custom illustrations 6(54.5%) 5(45.5%)
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AU MUY
. da . . da
Hidaamoyfiidinda fieagnnyiidiuinlad
WNNZan WNNZaN

- Pictogram logos
- Conceptual Art/ Graphic

- Geometric

- Organic and natural

8.3 uwuaAngLuLLNg1EA (Color)

A157199 44 waaraAReUNS A dulusnianiu Tusdng dnestudininng aneiies

AU U
fidtamefdiuin fidamafidiuinl
RN WHNzaN
1. @lndiAse (Analogous) 9(81.8%) 2(18.2%)
2. @ (Monochromatic) 8(72.7%) 3(27.3%)
3. @nAunil (Tertiary Color) 6(54.5%) 5(45.5%)

8.4 wuaRnzLuuLINIgld31dn9 g1ln9e (Shape)

o

A15199 45 WaRIKAAARUNNT LEIUIegLnes Aulusuanu Tusnudng dredtyiininna enaiiies

AU AU
fifenmnayfisiuin fidenmayfiiuinl
WNzau WaNzau
1. msuanean (Detached ) 10(90.9%) 1(9.1%)
2. nmaunzduda (Touching) 8(72.7%) 3(27.3%)
- nesanfluiiuuasatu (United)
3. nmaunsndu (Interpenetration) 6(54.5%) 5(45.5%)

o %

aguAinauniesuaRadnmuizaniununiedmusssusulusmaniy

Q

[ % a

Tusudng dpefudinina awnaias diineanuuuainisnvn il seynsldiuiug

v o

o

oo &
nentsaenuuLluauARN A
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A15199 46 wanuaaglAnaunesuetAslnmuzanAununeImuesIN AMulusaniu

Tusnuieg dpestyiininna aneilias

n3ldus999la nsldalae nsldgluuud n1sldgines
(Appeal) (Style) (Color Schemes) (Shape)
1. \F9u9n 1. Photorealism 1. dlndiAe 1. n1TUaNaan
(Positive Appeal) llustrations (Analogous) (Detached)
- Vintage / Retro

2. A3 lEAAGTTN

(Moral Appeal)

2. Asymmetrical
layouts

- Art Deco

- Warm and moody
color palettes for
photos

- Buxom serifs fonts
- Light and Dark
Colour Scheme
Variations

- Authentic and

Genuine Stock Photos

2. Apen

(Monochromatic)

2. NTUBIZANNE
(Touching)
=
- 199U

WA8I9ri (United)

3. M3lduseqela
(Motivational Appeal)
- sl AINAlENN
NARATUI

(Beauty Appeal)

3. Light and delicate
custom illustrations
- Pictogram logos

- Conceptual Art/
Graphic

- Geometric

- Organic and natural

3. AnAqH (Tertiary

3. NIUNINTH

(Interpenetration)

4. N5 IERANITNNUB
PUEE AFNANTAN
(Musical Appeal)

9 =
- NFMNNTRAASDNAINN

wWuasa lFiums Auen
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nslduseqala msldalng nsldgtuund nsldgines
(Appeal) (Style) (Color Schemes) (Shape)
(Transparent Appeal)

5. nsldnsvinlsiguenn
Hanrim (Scarcity Appeal)
B PG RPN
A0NUNIN

(Status Appeal)

- sl ANETTNA Y
ANNLTIUB TN R

(Natural Appeal)

6. N3ldAaNFAnuasin
naglva 1@uun
(Romantic Appeal)

- N9 NNTLaASANENIN

(Potential Appeal)
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WHUAIWT 19 uansnaaglAnaunIafIusadailnmunzaniuyun1edmus sy sulusmuaniu
Tusnudeg dnestyiiniana anaeLiies

= 9 o
NN T’J‘ﬂﬂLLU‘LIIﬂEIE‘J]’J@EI

anuagzlnisldesAlsenauiuafn Nuneimusssnsulumuaniu lusudng

y

v
[ % % c.vl/LQ./o/ o = ¥ =

pasfyiniang faaalasidedunndy naludauiiiinauadranadeiunasgiuseqalaly
o o A 2 o [ a ¥ ¥ a
aauuInAe Aulusniantu Tusnudng daNmnenssInng A nislduseqalalssinnia
19N (Positive Appeal) tasanniusnugniulanuingadeaiuAaunulouni Auiuua
o a v 3 o o o o al o v
Jnazaanunludauanmanapaanunas Apeu luanauaaany WulssinnnisldAasssu
(Moral Appeal) nunRdaulunisiiuua Ll Anresuesnsuy wazludiurednisldalag
Twanueanuuuldansnizlsziny Photorealism lllustrations {UAN=izA WL szNaL
= = 1 v ¥ a = ¥ o‘ .
aelduNgaziteaAaudeAsLdaRanaseNnlsznen viden1sMalna Uszinm Vintage /

Retro #n@adnsaruiiaiiuuvalpataugadinilunusanuuulias nadee luusunids

o P
R



9. Aulusauaniu Tusnudng Aadding damsansu anelngisa

9.1 waAngtluuunslduseqsla (Appeal)

185

A19199 47 LanuaAIRaLNTTIEIeeqela Aulusiaany Tusudng dnaiann awnelngisw

AU

S

o o a
HLTEITTUNLUAUIN

MUY

S

gitenanoyiidindnl

NN AN MHAN
1. @wnn (Positive Appeal) 10(90.9%) 1(9.1%)
- msld@assan (Moral Appeal)
- msldnisinlsfgunann f4iin (Scarcity Appeal)
2. nslduseqala (Motivational Appeal) 9(81.8%) 2(18.2%)
- meldfamzvinuasauss afemnidn (Musical Appeal)
3. nmaldmnuansamndnduat (Beauty Appeal) 8(72.7%) 3(27.3%)
- msldanusssuanlunnaflusssuanad (Natural Appeal)
4. Mynna (Personal Appeal) 7(63.6%) 4(36.4%)

- nsldnsugnafisannuiuaseliunsduan

(Transparent Appeal)
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LUNNZAN LUNNZAN
1. Buxom serifs fonts 9(81.8%) 2(18.2%)
2. Art Deco 8(72.7%) 3(27.3%)
3. Asymmetrical layouts 7(63.6%) 4(36.4%)
- Luxurious
4. Light and delicate custom illustrations 6(54.5%) 5(45.5%)

- Open compositions
- Fun and playful

- Photorealism lllustrations
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LURHNCAN LWHNCAN
1. @mdagd (Tertiary Color) 11(100%) -
2. @wén (Primary) 8(72.7%) 3(27.3%)
3. #ln&iAas (Analogous) 7(63.6%) 4(36.4%)

- Agmseda (Complementary)

- AlndAesdgmsedn (Split-complementary)

- Zmrﬁg@mumiﬂuhwﬁaﬁ (Triadic)

9.4 wuaAngluuunsldaisne 3Unss (Shape)
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WaNZa Wz
1. nnsusnean (Detached ) 9(81.8%) 2(18.2%)
2. msumzduda (Touching) 8(72.7%) 3(27.3%)

- mswiesiuiu (Overlapped)

ajuAinaun1eftusaAadnmuizautiununiedmusssnsulusmaniy
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Tuauing dnAsAsn analnesy

(Moral Appeal)

n3ldusaqsla msldalag nsldguund n19ldgines
(Appeal) (Style) (Color Schemes) (Shape)
1. VieUan 1. Buxom serifs fonts | 1. AnAaqH 1. NMTuENaan
(Positive Appeal) (Tertiary Color) (Detached)
- nsldAasssn
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nslduseqala msldalng nsldgtuund nsldgines
(Appeal) (Style) (Color Schemes) (Shape)
- nsldnasvinliguienn
Hanrim (Scarcity Appeal)
2. NM3ldu999la 2. Art Deco 2. A%an (Primary) 2. NNTWAZANEA

(Motivational Appeal)
- T LERINIENUDS
PUEE AFNAINTAN

(Musical Appeal)

(Touching)

- NTWARNTURY

(Overlapped)

3. N MANNAENNN
NARATUI

(Beauty Appeal)

- ngldAanuassuanlu
ANNLTIUEITNTN R

(Natural Appeal)

3. Asymmetrical
layouts

- Luxurious

3. dlnalAes
(Analogous)
al ¥
- AARINTN
(Complementary)
al v al al
- AINALALNAR R
414 (Split-
complementary)

= P
- @@Nﬂ@@"]ﬂmﬂ@ﬂﬂ

1294898 (Triadic)

4. dymAa

(Personal Appeal)

- nsldnnsuansianna
Huasgldiiumaduan

(Transparent Appeal)

4. Light and delicate
custom illustrations
- Open compositions
- Fun and playful

- Photorealism

[llustrations
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10.1 wuspngtluuuniglduseqala (Appeal)
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1. dewan (Positive Appeal)

- maldanussaunlunanudussanand (Natural Appeal)

9(81.8%)

2(18.2%)

2. 1unna (Personal Appeal)

- msl4Aasssu (Moral Appeal)

- msldnsinliigunann fein (Scarcity Appeal)
- msldnsuaastivanaiiusseldiuns@ud
(Transparent Appeal)

- msldanussnunandet (Beauty Appeal)

7(63.6%)

4(36.4%)

3. nslduseqala (Motivational Appeal)
- mswanut Asthidu (Adventure Appeal)

- msldnsuamsdnanin (Potential Appeal)

- msldnnsuanataanunw (Status Appeal)

6(54.5%)

5(45.5%)
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LURHNCAN LWHNCAN
1. Conceptual Art / Graphic 9(81.8%) 2(18.2%)
2. Photorealism lllustrations 8(72.7%) 3(27.3%)
3. Art Deco 7(63.6%) 4(36.4%)
- Abstract
- Organic and natural
- Vintage / Retro
- Authentic and Genuine Stock Photos
- Buxom serifs fonts
4. 3D design and Typography 6(54.5%) 5(45.5%)

- Asymmetrical layouts

- Modern Mid-Century Modern (Bauhaus)
- Light and delicate custom illustrations

- Buxom serifs fonts

- Open compositions

10.3 uwaAngtluuinns14@ (Color)
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LRHNTAN LRHNNZAN
1. @lndiRes (Analogous) 9(81.8%) 2(18.2%)
2. @men (Monochromatic) 8(72.7%) 3(27.3%)
3. @nAunil (Tertiary Color) 6(54.5%) 5(45.5%)
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10.4 wuapngtluuunisldsilse sunes (Shape)
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Wanza WanzEN
1. nnsuznean (Detached ) 9(81.8%) 2(18.2%)
2. maumzduida (Touching) 7(63.6%) 4(36.4%)
3. nmesudhtiuuswdseiu (United) 6(54.5%) 5(45.5%)
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n3lduseqala msldalag msldguund n3ldLings
(Appeal) (Style) (Color Schemes) (Shape)
1. @euan 1. Conceptual Art / 1. AlnALAe 1. P1Tuanaan
(Positive Appeal) Graphic (Analogous) (Detached )
- Mg ldAusTINANT
ANNLTIUE TN

(Natural Appeal)

2. ldynra 2. Photorealism 2. AR 2. NNTURTANTA
(Personal Appeal) lllustrations (Monochromatic) (Touching)
- s ARsTIN

(Moral Appeal)

- nsldnnevinligmian
A (Scarcity Appeal)
£ X2
- A lENTLAASTINAH
luaseliniuma@uan
(Transparent Appeal)

- NFLEAINNARENN
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nslduseqala msldalng nsldgtuund nsldgines
(Appeal) (Style) (Color Schemes) (Shape)
AR
(Beauty Appeal)
3. N9 lfus9q9la 3. Art Deco 3. AnRand 3. nesasLiluiiuLa
(Motivational Appeal) - Abstract (Tertiary Color) LReIrL (United)

- NNTNATYAE AHUN
'f?llulﬁu (Adventure
Appeal)

- NFENNTUAASANENIN
(Potential Appeal)

- msldnnsuansis
ADUNN

(Status Appeal)

- Organic and natural
- Vintage / Retro
- Authentic and
Genuine Stock Photos

- Buxom serifs fonts

4. 3D design and
Typography

- Asymmetrical layouts
- Modern Mid-Century
Modern (Bauhaus)

- Light and delicate
custom illustrations

- Buxom serifs fonts

- Open compositions
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6.1.1.1 laneiazinauvinisaaniuy (Design Brief)

6.1.1.2 WWLIFINEAIIUBBNLLL (Sketch Design) IasiEadeazinN190anLLL
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TAsans nseanuuusaAald miudus tnatseyndldyunieimusssa nstdlAne
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What to Communicate
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o
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research findings)
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2. Mfgluuuniseenuuy Light and Dark
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(Desired Response)
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6.1.1.2 WLUTIHANUAANULL (Sketch Design)
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kool 20 o) 2020 Ceu Type of Appeals msrhifignagn (Scarcity Appeal)
w aludsurennisA1enIUSIE Tpet s Lightand Gark
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Type of Color Schemes dindifiguiu (Analogous)
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LLININ A3
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nunwdRusssuAuAaU:msiand (ilhdavuau)
Type of Appeals mstilignign (Scarcity Appeal)
Type of Style Light and Dark
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Type of Shape mseunoon (Detached)
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6.1.2.2 LLLTNHAURANLLL (Sketch Design)
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TUNTUHE Type of Appeals MSIAAANENW (Potential Appeal)
FEBURRY Type of Style 3D design and Typography
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Type of Shape MsiA:dudd (Touching)
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LANIg B3
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6.1.3.2 LULTNHAURANLLUY (Sketch Design)
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6.3.3 Nasnuaanwul (Design)
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6.1.4.2 LUUTNHAIUARNLL (Sketch Design)
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(Moral Appeal)

- 13l suanate
AT
(Popularity Appeal)
- nsldAannassumn
Tupnuitlusssuais

(Natural Appeal)

6.0 NNTUARSTS
ADTUNN

(Status Appeal)

- msldnisuans
AINIIIEY (Snob
Appeal)

- NN TAUAN

(Play on Words)

2. 9ud19l i and
a v a o
WANNITNBRITURY
an fuanin

1. n13ldAany
AVLNNHARTUT

(Beauty Appeal)

1. Open
compositions
- Feminine

- Geometric

a a a
1. AnAend

(Tertiary Color)

1. nsuszduda
(Touching)
- ML dauLLLen

(Division)

2. 199N

(Positive Appeal)

2. Modern Mid-
Century Modern
(Bauhaus)
- Abstract

- Luxurious

o

2. Auén (Primary)

- @lndiAea
(Analogous)

- IndiRedrmasedy
(Split-

complementary)

2. nesndlubiuey

WRgIaf (United)

3. nsldnnsuansiia
AuLuase iy
ATAUAN
(Transparent

Appeal)

3. Light and delicate
custom illustrations

- Pictogram logos

3. A309 (Secondary)
o o
- mmaamumaﬂu

199497 (Triadic)

4. n13ldAauntu

411

4. Pops of Vivid

Colors
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NUNNIRUBTTN

VRIINIATITLS

nslduseqsla

(Appeal)

msldalng
(Style)

nsldglunud

(Color Schemes)

nsldginsa
(Shape)

(Youth Appeal)
-n1sldnnsuanaia
Aol
(Popularity Appeal)

- N ldnsuans
AnanTw (Potential
Appeal)

- N7 MANETINAN
Tuanuidusssuang

(Natural Appeal)

5. ldynna
(Personal Appeal)

- n3ldfuseqala
(Motivational
Appeal)
-nsldaauianuas
i viaslna @i
(Romantic Appeal)
- nsldnasvinlvigmn
&0

Ha1rim (Scarcity

Appeal)

6. N7 3199an195U
# (Testimonial
Appeal)

- ngldnnsuanata

ADT1UNIN

(Status Appeal)
3. dﬁu‘ﬂlﬁﬁlﬁ’aﬁbﬂ 1. @auan 1. 3D design and 1. AlndiAes 1. sunTdNTa
wnmsifulaesiang (Positive Appeal) Typography (Analogous) (Touching)

- nsldnnsuans
AnaNIw (Potential

Appeal)

2. nsdnnansnd
M3718uA" (Brand
Appeal)

- T ANAIENN

2. Light and delicate
custom illustrations
- Open compositions

- Organic and

2. Aden

(Monochromatic)

2. NNTUENBAN
(Detached )
- ANTUAR NI

(Overlapped)
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NUNNIRUBTTN nslduseqsla msldalng nsldglunud nsldginsa
maq%‘fwi’mﬂq‘%‘ (Appeal) (Style) (Color Schemes) (Shape)
NARATUI natural - nnasanutiunmg
(Beauty Appeal) - Photorealism LReIfi (United)
- msldmausssuan | llustrations

Tupanuiusssnenm

(Natural Appeal)

3. Melduseqala
(Motivational
Appeal)

Y =<
- NFLENTUARSDN

3. Warm and moody
color palettes for
photos

- Buxom serifs fonts

3. Anmagi

(Tertiary Color)

AnaLduaRe iy - Pictogram logos
ATIAUAN - Conceptual Art /
(Transparent Graphic
Appeal) - Fun and playful
- Authentic and
Genuine Stock
Photos
4. dypna 4. Abstract 4. RInALAeARRI
(Personal Appeal) - Masculine 4 (Split-
- Luxurious complementary)

- Vintage / Retro

= o
- RANANAHINAYN

1199497 (Triadic)

5. M ldAaNms
%11 (Youth Appeal)
- nsldnsfuses
AN
(Endorsement
Appeal)

- msldnnsudtloyymn
Ao dUAN (Pain
Solution)

- n3ldnasvinlvigmn
10 NanfA (Scarcity
Appeal)

- nsldnng
wFauiay

(Contrasting Appeal)
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NUNNIRUBTTN nslduseqsla msldalng nsldglunud nsldginsa
maaﬁ”&ui’ﬂﬂ“nq? (Appeal) (Style) (Color Schemes) (Shape)
4. WENTTUNITUY | 1. 1Feuan 1. Organic and 1. AnRuqd 1. MUENLEN
d1aud dnatinu (Positive Appeal) natural (Tertiary Color) (Detached)
Tk 2. yppa 2. Light and delicate | 2. @lndlAeN 2. MIunzdNa

(Personal Appeal)
SEUEIC GV TR
(Youth Appeal)

- N9 RTINS
AUGT AF19ANIAN
(Musical Appeal)

- nsldnsvinlvigun
¢1n J4NAR (Scarcity

Appeal)

custom illustrations
- Photorealism

[llustrations

(Analogous)

(Touching)

3. n7ldnsuanana
da
ANNTunTan

(Popularity Appeal)

3. Asymmetrical

layouts
- Modern Mid-

Century Modern
(Bauhaus)

- Colourful
Minimalism

- Feminine

- Pops of Vivid
Colors

- Authentic and
Genuine Stock

Photos

3. A389 (Secondary)
al ¥
- a@mw'm
(Complementary)
al v a a
- AlnAAENARmI
43 (Split-

complementary)

3. NNWABNTLRY

(Overlapped)

4. n7lduseqela
(Motivational

Appeal)
-nnsldnisuaneie

Auuazali iy

4. - Buxom serifs
fonts

- Geometric

4. RANAARINWALN

1uq9d07 (Triadic)

AINRUAN

(Transparent

Appeal)
5. NgATLAUATLN | 1. 139N 1. Fun and playful 1. Amfagd 1. Maunzduia
wany dunatiulile (Positive Appeal) (Tertiary Color) (Touching)

- M3 ldpMMLNAD
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NUNNIRUBTTN nslduseqsla msldalng nsldglunud nsldginsa
maaﬁ”&ui’mﬂ“ﬁq‘%‘ (Appeal) (Style) (Color Schemes) (Shape)
(Youth Appeal)
2. n3ldnsuanade | 2. Abstract 2. @789 (Secondary) | 2. ANaARNTLIY
Auiflufiney - Conceptual Art/ - Amaadnu (Overlapped)
(Popularity Appeal) Graphic (Complementary) - Asanuiiuua
- n9ldfavagyinuas | - Geometric - AlndiAnademas WAeIafi (United)
AUFE A319AN3AN 4 (Split-
(Musical Appeal) complementary)
- FannagumALy
Tuaede@ (Triadic)
- Arinfiuaen@ns
LTt (Rectangular
Tetradic, Double-
Complementary)
3. aeunidi 3. Modern Mid- 3. NTLANaan

(Humor Appeal)

Century Modern
(Bauhaus)

- Warm and moody
color palettes for
photos

- Open compositions
- Pops of Vivid

Colors

(Detached )

4. n3lduseqela
(Motivational

Appeal)

4. Feminine
- Pictogram logos
- Colourful

Minimalism

4. NNFUNINTN

(Interpenetration)

5. 13 ldeda
(Rewards Appeal)

- nsldAanugassumn
Tupnuitlusssuaim

(Natural Appeal)

6. IANUIER

259115 2LNaLNag

1. 1 T9u9n

(Positive Appeal)

1. 3D design and
Typography
- Buxom serifs fonts

- Vintage / Retro

1. AlnAlAes

(Analogous)

1. nMaumzduda

(Touching)

2. nsldAas99u

(Moral Appeal)

2. Art Deco

- Warm and moody

2. @vdn (Primary)

- R84 (Secondary)

2. NFLEN2AN

(Detached)
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NUNNIRUBTTN nslduseqsla msldalng nsldglunud nsldginsa
maq%‘fwi’mﬂq‘%‘ (Appeal) (Style) (Color Schemes) (Shape)
-m3ldnnsvinligun | color palettes for - AnRuqd (Tertiary - AN
¢1n Handm (Scarcity | photos Color) (Overlapped)
Appeal) - Light and delicate - Amen
- NF AN ARENNN custom illustrations (Monochromatic)
NARSATL - Open compositions | - aauﬂﬂmumﬁﬂu
(Beauty Appeal) - Pictogram logos TuneRed (Triadic)

- Clean and
minimalist /
Minimalism

- Geometric

- Luxurious

- Organic and
natural

- Photorealism

[llustrations

a =
- AFANUARIAAMI
413 ( Rectangular
Tetradic, Double-

Complementary)

3. s nnansnl
M31AUAN (Brand

Appeal)

3. NNFUNINTN

(Interpenetration)

4. n9lduseqela
(Motivational
Appeal)

- NNTNARYAE ARNNUN
A

(Adventure Appeal)
- nsldnisuans
Ananw (Potential
Appeal)

- nsldnnsuansiia
AaaLduaze iy
ATIAUAN
(Transparent
Appeal)

- s dAauETTNAN
TuAnudusssudng

(Natural Appeal)

4. 9993l uHLNL

WAgIafi (United)

s :‘ =
7. Rt Hang

anatiag

1. 49N

(Positive Appeal)

1. Conceptual Art /

Graphic

a a
1. ALAg

(Monochromatic)

1. N1TULEN@aN

(Detached)
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NUNNIRUBTTN nslduseqsla msldalng nsldglunud nsldginsa
maq%‘fwi’mﬂq‘%‘ (Appeal) (Style) (Color Schemes) (Shape)
- m3ldAnNssTim - AlnAiAes - NMIunzANla

TuAnudusssudng
(Natural Appeal)

- NITNARYAE AN
ﬁluLﬁu (Adventure

Appeal)

(Analogous)

(Touching)

2. msldnisvinleig
Wien Aanin

(Scarcity Appeal)

2. Warm and moody
color palettes for
photos

- Buxom serifs fonts
- Photorealism

lllustrations

2. Anmani

(Tertiary Color)

2. ANIUNINTN

(Interpenetration)

3. s dAasITN
(Moral Appeal)

- nsldAannganaenn
NARS U

(Beauty Appeal)

3. 3D design and
Typography

- Open compositions
- Light and Dark
Colour Scheme
Variations

- Organic and
natural

- Vintage / Retro

3. NNWABNTLRY
(Overlapped)

A
- M99 U LR
WReInf (United)
- N9aL

(Subtraction)

4. n9lduseqela
(Motivational
Appeal)
- nsldnnsuans
Anenw (Potential
Appeal)
- A TyINueY

a v R
AURIT AFINAINNIAN
(Musical Appeal)

% =<

- s nNsuanas
ADUNN

(Status Appeal)

4. Asymmetrical
layouts

- Light and delicate
custom illustrations
- Pictogram logos

- Abstract

- Geometric

- Authentic and
Genuine Stock

Photos

5. N5l nNsuanaDa
AN e
(Popularity Appeal)

v o e
-ansldaawan e ol
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msldalng
(Style)

mslagluuud nsldginss

(Shape)

NUNNTUBTTN mslauseasla

maaﬁ”&ui’mﬂ“ﬁq‘%‘ (Appeal) (Color Schemes)

mI1AK AN (Brand
Appeal)

- nsldnnsuanaia
AuLduaze iy
ATAUAN
(Transparent

Appeal)

o¢
abe
2D

€l

1. 199N

(Positive Appeal)

1. Photorealism
Illustrations

- Vintage / Retro

1. AlnAlAes

(Analogous)

1. N1TLENaaNn

(Detached)

2. nsldAage9u

(Moral Appeal)

2. Asymmetrical
layouts

- Art Deco

- Warm and moody
color palettes for
photos

- Buxom serifs fonts
- Light and Dark
Colour Scheme
Variations

- Authentic and
Genuine Stock

Photos

2. Aden

(Monochromatic)

2. NNTURZANES
(Touching)
-
- N uR LAY

WAeIaf (United)

3. Melfuseqala

3. Light and delicate

a

3. %mmagﬁ (Tertiary

3. NNFUNINTN

(Motivational custom illustrations Color) (Interpenetration)
Appeal) - Pictogram logos
-nslfAnugeIn | - Conceptual Art /
NARATUIN Graphic
(Beauty Appeal) - Geometric
- Organic and
natural

4. 9 ldRamENnues
AUET A519ANTAN
(Musical Appeal)

- nsldnnsuanai
AnuLuaze iy

ATIAUAN
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NUNNIRUBTTN nslduseqsla msldalng nsldglunud nsldginsa
maaﬁ”&ui’mﬂ“ﬁq‘%‘ (Appeal) (Style) (Color Schemes) (Shape)
(Transparent
Appeal)

5. pagldnievinligun
¢n HaNAn (Scarcity
Appeal)

- nsldnnsuanaia
A0IUNN

(Status Appeal)

- nsldAanussTumn
TuAnudusssudng

(Natural Appeal)

6. n3ldAnugan
1a9sn vaslua
LA (Romantic
Appeal)

- msldnisuans

AnaNw (Potential

Appeal)

9. IMAIAITIN 1. Vieuan 1. Buxom serifs fonts | 1. #nfe)i 1. NTuaNean
(Positive Appeal) (Tertiary Color) (Detached)
- nsldAassTn

(Moral Appeal)
- n3ldnasvinlvigun
&N Ja17R (Scarcity

Appeal)

2. nM9ldusqsla

(Motivational

Appeal)

B PN CCIP AR IR
a v ]

AUFTT AF19AINIAN

(Musical Appeal)

2. Art Deco

2. @n4dn (Primary)

2. NNTUALANEA
(Touching)
- ANIMRRNTLIAU

(Overlapped)

3. n13ldAnu
AVNNHARTTTUI
(Beauty Appeal)

- nsldAannsssum
TuAnudusssudns

(Natural Appeal)

3. Asymmetrical
layouts

- Luxurious

3. dlndlAes
(Analogous)
a ¥
- AAMTNINY
(Complementary)
al v a a
- AnAAENARmI

43 (Split-
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NUNNIRUBTTN nslduseqsla msldalng nsldglunud nsldginsa
maq%‘fwi’mﬂq‘%‘ (Appeal) (Style) (Color Schemes) (Shape)
complementary)
= o
- AaunAANIRE
199497 (Triadic)
4. ldyppa 4. Light and delicate

(Personal Appeal)
- nsldnnsuanaia
AuLduaze iy
ATAUAN
(Transparent

Appeal)

custom illustrations

- Open compositions
- Fun and playful

- Photorealism

Illustrations

10. mlnRunsanl

1.1 U9n

(Positive Appeal)

- n3ldAanussTNmAn
TuAnudusssudng

(Natural Appeal)

1. Conceptual Art /

Graphic

1. AlnAlAes

(Analogous)

1. N1TLENaan

(Detached )

2. ynna
(Personal Appeal)

- nsldAassIN
(Moral Appeal)

- nsldnnevinlvgmn
¢1n JaNAA (Scarcity
Appeal)

- nsldnnsuansia
AuLuase iy
ATAUAN
(Transparent
Appeal)

- nsldAanugnaanu
NARTUI

(Beauty Appeal)

2. Photorealism

[llustrations

2. Aden

(Monochromatic)

2. NIUAZANNA

(Touching)

3. M9lduseqela
(Motivational
Appeal)

- NITNARYAE AN
'ﬁ;uLﬁu (Adventure
Appeal)

B ENE (R ET TR

3. Art Deco

- Abstract

- Organic and
natural

- Vintage / Retro
- Authentic and

Genuine Stock

3. Anmani

(Tertiary Color)

3. nesaadludiuunu

WAeIaf (United)
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NUNNIRUBTTN

VRIINIATITLS

nslduseqsla

(Appeal)

msldalag
(Style)

nsldglunud

(Color Schemes)

nsldginsa
(Shape)

Ananw (Potential

Appeal)

Photos

- Buxom serifs fonts

- sl suanads
ADNUNIN

(Status Appeal)

4. 3D design and
Typography

- Asymmetrical
layouts

- Modern Mid-
Century Modern
(Bauhaus)

- Light and delicate
custom illustrations
- Buxom serifs fonts

- Open compositions

=< Y va o a ; ° " o g vo o =
sﬁ\?i@llﬂ']?@ ATIEINT LR ALLEINEIR 8l ﬂ’]ll']?ﬂ‘vnﬂq?Lﬂ@ﬂVLﬂﬂ?‘UﬁL‘ﬂ@q‘Vi?Uﬂq?@’ﬂﬂLLUU@

wulAnaanagluuuAIR1919d19su TagaNsnENAINNITABN AN TN UNIS

[ %

o RPN 2y % - & 1y < Aol
ABNUDTTTHN m’)@ﬁli@m@'ﬂ@ﬂmq‘ﬂ\? 10 LNEUMN ﬂ’]Elﬂ']?Lf‘]’ﬂﬂ‘]_]?:ﬁLﬂV]iﬁﬂ?:ﬁLﬂVIﬁuﬁVINﬂ’)']

z

'
P o

MNIZANALLWIAA 199 BB UANANTNgATINIS LA IRanUssinanuaA R LN EIAe |

RO

afipNn uuaAnAnuseqela llaudanisipenldaladniseenuuuisadailuuulnliitaula
A Slddl o a o A ¥ dl 1
nmaaenldanmunzaniun nLwIAneel Nnlseneununisdenldglnseidanlunns

= v o = : ~ Y
aegnANanlalifiun1sdeanssing < Tuaudnusls
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7.2 ands1aua

¥ v
¥ = % o

fayanugIuineaiuuuIAANUN 1T ussn luuAazssunss Ui dainng

v
o

= a o % oA % =2 o 1 ] a | =X 1
LWEULﬂﬂQﬂULL@Qﬂ?WﬂQ']’m AIMHANIEARNNUBLNINURIUANSLUIAALARSLAAN TUBENL

¥ 1 14 1

n1717 11 luns Auilafazda1u10a59A N uanA19lE A ALALA BN TH AN AR LN

o

e o ¥ = om e a o v o va
Fandntiu o uidaneRdenumhaulaasunasmunieimusssusiuAadenisuananisligy
Tulszmelnatuiianuauldunnin ndunuyumeimusssuidsnged luunaamaaiung 2
NUNNTMUBITHAETUAD NUNIITBUFITHA AN ZNITUARILATNUN T UTITNANY
] = A v Aa Y & 1o [ aa ' o ' [ 3 o dl
ugiieassn unisuanaliidiudndandnaysiausudanansieandamdnanly
a = o 1 1
nRnameaiuatiaula
=8 2 o ' o o ¥ ] = A :J/ a

AINNIANHIVEFTUNLINANADL NN TR UTITNATUINUTNENDAUAN N1TN2

Fusuangiowarnsluleling devssazinainisdangazrineiuannuniadmuasss

prulusuaniu lusudng atramuladn aauanaliiiug1un19dmussuAIuIY

L oSN Ca Ty £ o o o o« o =
°1mtJmmLmuuuvl,mﬂmﬂgmuslmqmmwmmmuwm ] HNNgm

Q

A Y v ai o [ o o a rd‘ a a g
ﬂ’]'i"&‘]_lﬂum’m;lj@Lﬂﬁl’.]m_l'ﬂxiﬂﬂﬁ‘:ﬁﬂ’ﬂﬂ@ﬁﬂﬁ‘ﬂﬂ’ﬁ"ﬂﬂﬂLLUUL?%ﬁ@ﬂWIﬂuﬂ@ﬂ??N@ bR

o { ¥ =

UuAaUd9HAINEIN TN TN HITTUNITUUULAMNEAALNTPRBNWLLIBLIUR WARIT

[ %

TARUNUADNNINNNUAANULIAATBSAUAILATLENT UBAINABINITAINNgNLITINNL Ay
dusaundsdrany lunisdnasmlsznaunidldluntseanuuudnnisanusaasdandnldlu
Henalamanisdseynsldnuniedmusssnlaatinamuizas
anNNsdunaRadgLaevesflsznatisuAailuanyis 4 Aa
1. 1999314 (Appeals) wurAnaNFaINITd NN ldluAANIN LaTRINERAUAIUNANA
[ dl o 1 Y a e va
AnauYadtseaddlandnuudes aziflunisld @euan (Positive Appeal) n13ldAaasss

(Moral Appeal), N1514139931a (Motivational) a1atdulnsnzd1nun1eimusssuidan

v 4
% o

tﬂl U o/ 1 j a v v o 1 j

Neadesiuusqalamailnensaunuyiadu vnliuuslinaesnaAneuaanuiuil
2.41na (Style) gﬁﬁﬂié’ﬁq MANLITLUINI9IUNNTRaNWUL Photorealism

lllustrations %ﬂmﬂg@gimmsm‘mm@ﬂLm‘u'afgfluﬁ@mlﬂnumﬁwuﬁﬁu NIV e

alaan1saanuuLANemAtANNANNATELAGNAILANIABYUAR LTI
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3. n1314R (Color) ludaunaenig ldaniraulaannuanlsing n1sldadlndines

(Analogous) tuuuaneidaudianguinlilldaanuuuiununiaimusssu duuanig

I
=

o o " v o o P o=y Iy
@qM?Uﬂ’]?L@@ﬂlﬂ@ LLmﬂi:Lﬂwnum\nWuﬁiﬁ‘ﬂummm’ma iR (ko) ot i 1@ Nflﬂﬂ/m;ﬁ

o v

4. n3143191931n39 (Shape) n3ld3Lnsanisdananadnnldlunseanuuyling

v
Y ya o

U1dulaa I NNAATAAUUDINY 10 Uz inn BUN A LA NUIT MARANITLENDAN

a

(Detached) N17uAZANEA (Touching), NTWARNTLAY (Overlapped) aztlsngaginaal
niseanuulag luwneunnnun1eimusssn wanlifiudnalagniseanuuudoamaiiatil

AINNATALAQNILINAINUATIEY UALEILT Y

7.3 TaLAUDLUL

a o o o

1. M998 UGRIA AN IAN RN ITNUNINTIMUEITN NAIAINERAE lANAsDIaas

=] a =® % 1 o o = dl v o o & o
Aneasldlumeazidanas ﬁuwmﬂﬂ@@ﬂnummmuﬁﬁuummmmmwmuwuﬁnu Nnu

q

UszInnauRnY 51 NUNNAIAN NUNIINININTIINTE VN watiiudu nns
3drlunisiallAasarsiAnmdiulszneuaeyuay ] walidsznaueiarnlinutlssiiug
armnsnin i ldUsznauniseanuuuau o lhnanauseld

v
%

=2 a o ] =] a a
2. mmm:mwiummﬂﬂ AT ANHILTUNANNLLIAANINNILNINAIN TUNNS

Le

1
1 a

IATaUNIFneNsAUNUN (Geographic Identity) n19AwdsFaumeunisseens

a 6] 0o [ o ' dl dqj dl 4‘
VI’]\‘m’W?‘ﬂ’ﬂﬂLL‘LI‘LIL?‘Hﬁ@ﬂ@’]‘w?‘]_l‘ﬂL’Juﬁlﬂ’]?‘ﬂ@ﬁLVIEI’JL@‘W’]&‘WWV]@GT]JLW@ﬂQWNLMM’]Eﬁ@QJIMﬂ’]?

1 4
a

AONULLNINENT
3. lunsAnedayauuanslusiunisldaenldlun1sdnauaious ansurnisdn

dd‘ ¥ o o v dl o ¥
uasAn LiUsenau TN nANNITN181 998NN LIARB NG LEAYEULALN NN TNNadnean

¥

, a £ = ~ & v = a a LR
2DIUAATANUNBLNNATALAGNNINTY R9ATHNALTRYaT Baz B AN RN H 1
AN ALAUNIAUUN A NIz ANT89R e uazdoulsznanluan nuIARBN AN 7
1srnaunisAneddeiy iy luasisall

4. lun1sdamrziidayaivaniuuai An1egruiulunisuiesmilsenaunannig

a
1
=

aaNLULN B UETRA NN na s uiniui I ldiuynAanssua usaesdsudald o

a1:170n1390 sz neumuAnuduasaaz dnanl sl dsnldmuusn@a (Concept) 284

[ %

4 a = o ¥ ] o = ?z// ¥ =
HAANANTTiNILe Lfaumﬁlumiuﬂﬂhmummmmmmmﬂmm ANYNAITABINNTITNUNIU
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199 UNFTHWLUININT IR NN AN T ULARE NUALARZRIMI A LA N AN AN Z AN AL

|3

13NNAANIFUBNUFNR AN NTAINNATENINTU TF I UN19HIN1U92naLN19459LATRYHD

v

a o v & QI =X ]
a3t N A Nany sndunnEaausie 1
ao deme s < . v o
5. anuan1saangRat liagUuaganszuaunisautin g nasueenuuunlang
. & o o 4 o . 4

wianlamsanazduimuiselllugluuiresnudesefailszinmadu o Wu nseenuuy
U3suaA st nsaanuuuatadn Wuduw eanulduainuataninau gadsudednaziily
wuanslunissesen iy lwanwideay o IdAunudiidudssTanminanuainuane

ynausallleluaunam
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NINAALNNG. (2544). IMUBITHABMUINITNNUTEIRAERT Lanansalwasnidynn

o

FITUT. NJUNNA: ANNUS.
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