U

(Involvement)



Rothchild (

”

Kotler,1989)

(Situation  Involvement)

(Enduring Involvement)
?

13
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(Energize)

(Intensity)
(Directional influence)

Kmgman (1965)

Freedman (1964)
(Interest in) (Concern about)
(Commitment to )

Greenwald (1965)
(Adherence to prior behavior)

Rothchild

14 ? ( )

( 2534)



2537)

(Interest)

! (Concern)

2536)

(2536 : 6-9)



(holistic)

" (eco-system)

(Commitment)

(2538 :2-25)
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3
(Green Consumer)

Schwartz and Miller,1991)

? Loudon.L Bitta (1993)

High Involvement Hierachy

Cognition

Attitude

Behavior

(Levin ,1990

Low Involvement Hierachy

Cognition

Behavior

Attitude



( 2539)

(Social Marketing Campaign)

?
?
? (Desired Attitude)
(Behavior Change)
(Maintenance of That Behavior) ( ? 2539)

“ The Stanford Heart Disease Prevention Program

Wiebe ( Kotler, 1989)
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L (Directing and Intentional)

2. (Arousal and Energizing)

3. (Persistence and Sustaining)
?

Kotler ~ Andreason (1989)

(Self Esteem)
(The Fear of Threat)

3
(Communicaiton Goals)

" (Message strategy)
Lazarfeld ~ Merton
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(Monopolization) (Message)
(Type of Appeals) (Presentation
Style)
3 (Message Distribution)
?

Kotler  (1989)

(Repetition  of
Message)

? (Print
Ads) 4

(Emotional Appeal)
?



iffiHinnu

i Jw  TniMHTia a
1 1 1
(Perception)
?
Il «O01]I101101 10 11 10 tr IO IKIOIBII O * 1010 10 IOOIK ket OIOA | MO, a/l « "' H
?
(Sarette,
Foster and Sarette Wakefield 1976)

(Fishbein and Ajzen, 1975) i

Shérif (1965)
(Social Judgement Theory)
(Ego-Involved)

(Lattitude of Acceptance)
? (Lattitude of Rejection)



(Hovland and Janis
2523)

(Semiological Analysis)

(Copy)

(Pierre Martineau,1957)

De Saussure (1857 - 1913)
Semiology

22

(Appeal)



(Life of Sign)
(Reference)
" (Signifier)

" (Signified) De Saussure
Signifier  Signified

2 Pierce (1839 -1914)
Signifier Signified b3
2540)

1 Icon

2. Index ?
(Causal Connection)
3. Symbol

Fiske (1982)
(Icon) ?

Symbol ?
(Convention)

(2540 - 89-90)

(Binary Opposition)



“ " (Text) “ " (Context)
( )
?
L De Saussure
(1974) 2
11 (Denotative Meaning)
1.2 (Connotative  Meaning)
!
2. Metonymy
(Part) (Whole)
(Association)
( ) ( )
?
1 (Presentation) ?

(Contrast)



7

(Execution)

(Appeal) ?
(Emotional Appeal )

(Logical Appeal)

(as going too far)

(2534 - 143)

" (Earth Day 22 )

(Fear Appeal)



(Bottom-Up)

(2537)
1980

? Life On Earth

(2534 - 134-136)
3

Recycling

Singer World



21.30

(2534)
6
(1)
2 3,
6 7
)
3)
?
4)
2531 04 2532
()
(2536)
7 (2532-2534)
) 2530-2534
2)
2532 ?
2533-2534
3)
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4. 5
9
6
2533 128
92
?
19.30 -
2532-2534
"3 2
1



(3.2)

(3.3)
2
(4)
2532 - 2534
(4.1)
32
(4.2)
(43)
85
(4.4) ?
(4.5)
()
()
(2538)
1)
20

2532

19
19

56
19

(. .2534- . 2537)
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14

()
4
(2534)
(2538)
?
?
(2539)
?
()
?
(2)
3)



I
2)

(2540)

30



(4)
(5)
5,
?
Schhwerk Lefkoff - Hagius (1995)
(Green  Laundry
Detergent) 2
Green Appeal  Financial Appeal ?

(Support Argument)

Green Appeal
mIJﬁMI«s}sﬂ N'll ]S(IIE\ rIQ‘H@dki({J ! bbbia k'ibbl-_IJNlLi'IN/;]IO.ubli'émaii'iiid |

? (2539)
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