. (Television Production)

J (Semiology)

(Television Production)

(Planning) (Pre- Production)
(Production) (Post-  Production)



4 (Wurtzel,
1985)

. (Planning)

. (Pre- Production)

. (Production)

. (Post- Production)

(Planning)
3



(Studio)

EENCS NS I .

(Pre-Production)

(Survey)
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(Style) ( , 2531)
3
J (Neutral)
J (Realistic)
J (Abstract)
(Neutral)
(Cameo)
(Limbo)
(Realistic)
(Abstract) 2
(Fantasy)

(Abstract)

1



(Millerson, 1975)

(Concept)

(Studio)v

(Studio)
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(Production)

(Studio)

(Studio)

(Post-production)

(Title)

(Special Sound Effects)
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N

(Television Production)

(Semiology)
Ferdenand de Saussure
(
5) 1 (Signs)
3
)
2)
3)
Saussure 2 (Signifier)
(Signified) (Concept)
(Signification)
‘ (Signifier)

(Signified)

(Signifier) (Signified)
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2531)
Roland Barthes Saussure
(Signification)
2
« 2
first order second order
reality signs culture

RN LR

Juv connotation
fmany V
signifier g™
denotation/ [ Aamaaie

signified iay,
%‘ A
myth

1 2

(Denotative meaning)
(objective)
Saussure

“Street”



meaning) 2 Barthes
(Subjective)

Barthes

(Filter)
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(Connotative
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(Management) (Technology)

(Television Production)

McQuail ‘

1
(Media Professional)
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