. (Uses Gratifications
Theory )

( Roger and Svenning 11969)
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( Selective Processes )
(Joseph T: Klapper 1 1960 : 19-25)

( Selective Exposure)

“ Cognitive Dissonance”

%
(Selective Perception )

( Selective Retention )

14



(Filter)

w

(Wilbur Schramm , 1973)

15



( Self Esteem)

( Anxiety)

16



17

(John c. Merril and Ralph L.Lowenstein 11971 134-

135 )

L

!
2I 1 1
3. L ! (Self-Aggrandizement)
!
(Wibur Schramm 1

1954 3-26 )

(Least Effort) (Promise of Reward)
( Preconceptions )
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( Reinforcement)
6.

( Predispositions )

( McCombs and Becker, 1979 )
4
(Surveillance)

( Decision )

( Discussion )

( Participation )

(Relaxing and Entertaining )

18



19

(Krikelas 11983 :5)

( Wibur Schramn, 1973 : 65)

(Least Effect) I ( Promise
of Reward)
= ( Expectation of Reward)
(Effect Required)
(Schramn) !
( Charles Atkin, 1973 , 2532)

!

( Reward Value) ( Expenditures) ( Liabilities)

( Information Avoidance)



( Information Yielding)

( Donohew & Tipton , 1978 : 26)

20



21
rnumn

( Mass Media )

( 2540 1 134-135)

(Rogers and Shoemaker, 1971 : 145 )

(Charles R. Wright 11986 )

(Harold . Laswell 11948: 37-51)

L (Surveillance of the Environment)

2. ( Correlation of
the Parts of Society in Responding to the Environment )

3. (Transmission of the



Social Heritage from One Generation to the Next)

11
12
13
14
15

21
2.2
2.3

31
3.2

?

(Charles R. Wright, 1959:16 )

( Entertainment)

( Denis McQuail, 1983 : 71-83 )

( Information )

( Interpretation )

( Expression )
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4.2
4.3
44
4.5

11

12

( Mobilization )

( Followers)

(Zimbardo and Leippe, 1991)
Familiarity

( Joseph T.Klapper

( Predispositions )

(Selective Processes )

2540 142)
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13 (Personal Influence )

14 ( Economic Aspects )

( Everette Dennis ) ‘
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! 1) 1

( Uses and Gratifications Theory)

( Maslow, 1954)
( Physiological Needs) 1 ( Security Needs),
( Love Needs) , ( Self-Esteem

Needs) ( Sel-Actualization Needs)
( Need for Cognition)

( 2523:6)

2, (Goal - Directed)
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4,
( Descriptive)
1940
( Herzog 11944)
3
(Wishful Thinking)
( Lazarsfeld , 1950)
1948
(Katz and others, 1973)
(Katz)
3
1. Mode

11



12
1.3

2. Connection
21
22
2.3
24

3. Referent
31
3.2
3.3
34
35
3.6
3.7

(' Needs)

(Rating Scale)
(Individual's Needs Salience)

G @

(Katz and Others 11973 )

3%
( Gratifications)
11124 132
12 124, 31
3%
4 1) @)

(Katz and Others, 1973)
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( Reference)

( Katz and Others, 1973 )

(Gratifications)
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( Katz ) ( Pattern)
¢
) @
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7 ! ( Katz and Other)

(Katz and other

2534 1 89)

28

( Katz



29

(

Katz)

anae AN ANNAIA
nsanla ABINN54N wisanda
wardaAN ol 1Wuwas L) uaatumsa
( deriali UAAR( WAL WUAITNT
Wim ) e ) A9AUMAY
ililg )
|
12532 :635)
4
L ( Diversion )
2. ( Personal Relation )

nsiasu

Aauazu

1u

syluuu

U

AN 9]

(dunali
-

WAAD )

VYar
nstasu
AN
Wanala

=l
ANN

¥
AANNe

= P~ |
HRAU ) 9
aly
s (Nl

TR3janda )

( Blumler and Others, 1972)




(Personal Identity)

(Surveillance)

2531 1110-112)
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(McQuail and Others



5.
( Reinforcement)
6.

(McCombs and Becker, 1979 : 51-52)

( Surveillance )

( Decision )

( Discussions ) !

( Participating )

(Relaxing and Entertainment)
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( Kipper and Murray 11980 ,
2531, 13-14)
L

15

(Wenner, 1982)
(News  Gratifications) ( Wenner )
( Media  News
Gratification Map) (Wenner)
L ( Orientation  Gratification)

( Surveillance)
(Decisional utility) (Vote Guidance)
2. ( Social Gratification)
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3. ( Para-Social
Gratifications)

4,
( Para-Orientational - Gratifications )

( Palmgreen, Wenne and Rosengren 11985;

14)

L

2 (Goal Directed)

3

4,

b,

6.

T. ( Media Characteristics)

8.

Functional
Analysis Factor ~ Analysis Multivariate
Regression Analysis (
) (factor) 1 1
( factor)
( , 12534

. 89)
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2
1 ( Audience  Psychographics or
Psychographic Characteristics of Audiences )
(Media Habits)
( Self-Esteem)
2. ( Audience  Demographics  or

Demographic Characterestics of Audiences)

( Demographic Analysis of Audience)
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1 (Age)

( More Liberal )
( More Conservative )

( More Idealistic ) ( More Impatient)
(More Potimistic )
(More Pragmatic) ( Cautious )
(Pessimistic)
20
( , 2540 )

2, (Sex)
( Emotion ) ( Submissive ) ( Home-Oriented)
( ,

2540)

X 'jC'aadC.
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( Socio-Economic Status)

(Schramn and White , 1949)

( MeNelly and Others ,1968)

( 2534)

( Education )
( Knowledge)
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I)

( Shibutani ; 1966
, 2538 :88 )

( Chamley 1966
, 2538 :87)

 2525)



( 2525)

(2530)

(Accuracy)

( Balance)

( Objectivity)

(Concise and Clear)
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(Balance and Fair)
b. ( Recentness)

( 12532)

( Spontaneous News )

2 Hard News
Hard News

Soft News
Hard News

( Planned News )

Sofe News

39



Soft News
(

12521 :89)

( Immediacy)

( Proximity )

( Prominence)

( alness)

Hard News

(Human Interest)



6. ( Conflict )

T. ( Suspense )

8. ( Consequence )
9. ( Progress )

10. (Sex)
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(Joseph Klapper, 1960)

(Paimgreen and Raybum, 1979 )

526

( Ronald J. Compisie, 1980)
52
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( Palmgreen, Wermer and Raybum, 1981)

321

( Rubin, 1981)

(Galloway and Meek, 1981)

0

(Wenner, 1986 )
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(2534)

(2534)

(2534)

(2536)
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(2537)

(2539)

(2539)
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(2539)
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(2539 )

(2540)

(2540)

(2541)

5

34

(357,9.11)
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