, 2540 .

2527 .

, 2531,

2925 .

, 2526 .

, 2532.

2541 .

12533 .



118

Intranet ( ).
, 2542 .
5 (3.5.7.9,11).
2540 .
1 2530.
9.
12540.
' ? 45
, 2539 .
~2039 .
1 ,
, 2530 .
, 2537.
12535
? 2535 .

, 2536 .



119

, 2528.
, 2534,
2539 .
12542 .
?:
, 2537.
o 1
2541,
12538 .
1 9
, 2531.
12531.
9-15. : , 2525

, 2534 .



120

, 2534 .

Atkin 1Charles K. Anticipated Communication and Mass Media Information Seeking.
Public Opinion Quarterly .New York : Free Press, 1973.

Blumerand Katz, Elihu. The Uses of Mass Communication : Current Perspectives on
Gratification Research., Vol. Ill. Beverly-Hill : Sage, 1985.

Compesi, R.J. Gratifications of daytime serial viewers. Journalism Quarterly. 1980.

Donohew, L,Leonard Tipton and Roger Haney, Analysis of Information Seeking
Strategies. Journalism Quarteley, 1987.

Galloway, J.J. and Meek 1F.L. Audience Uses and Gratifications : An Expectancy

Model. Communication Research 8 ,1981.

Harold . Lasswell. The structure and Function of Communication in Society. The
Communication of Ideas. Lyman Bryson ed. New York : Harpers Brothers, 1948,

Herzog H. What do we really know about daytime serial listeners. Radio Research. New
York : Duell Sloan and Pearce, 1944,

Katz 1E.J.G. Blumber and M.Gurevitch. utilization of mass communication, by the

Individual. The Uses of Mass Communication, Bevelly Hills, sage 1973.

Klapper, Joseph T. The Effects of Mass Communication. New York: The Free
Press,1960.

Lemer, David. Communication Systems and Social System. . Schramm and
Roberts (eds). The Process and Effects of Mass Communication.pp.117. Urbana:
University of Illinois, 1971.

Maslow, A.H. Motivation and Personality . New York: Harper and Brothers, 1954.

McCombs, and Becker, L.E. Using Mass Communication Theory. New Jersey: Printice
Hall 11979.



121

McQuail, .,Blumler, J.G.,and Brown,J. The Television Audience : A Revised
Perspectives Sociology of Mass Communication. : Penguin, 1972.

Menll, C.J., and Lowenstien L.R. Median Message and Men : New Perspective in
Communication ( New York: David Mckay Co., Inc., 1971).
Palmgreen p., and J.D. Rayburn. “ Uses and Gratifications and exposure to public
television, discrepancy approach “Communication Research. 1979.
Palmgreen P., L.A. Wennerand J.D. Rayburn . * Gratification Discrepancies and News
Program Choice. “ Communication Research. 1981.

Pye, Lucian .(ed.) Communication and Political Development. Princeton,
New Jersey:Princeton University,1963

Rohinson, P.J. “ Mass Communication and Information Diffusion, “ in kline and Tichenor,
Current Perspectives in Mass Communication Research. 1972.

Rogers, E.M. and L.Svenning, Modernization Among Peasants: The Impact of
Communication. ( New York : Holt, Rinehart and Winston 1969).

Rogers, Everett M. and Shoemaker, F. Floyed. Communication of Innovation. 2rded.
New York: The free Press,1971

Rubin A.M, “An Examination of Television Viewing Motivation, “* Communication
Research 11981 .

Schramm . Channels and Audiences in Handbook of Communication. Chicago :
R.Mcnally College Publishing Company, 1973.

Schramm, Wilber. Mass Media and National Development. California: Stanford
University press,1964

Wenner, L.A. Gratification Sought and Obtained in program dependency : A study of
Network evening news programm and 60 minute. Communication Research.
1982 .

Wright Charles R. Mass Communication : A Sociological Perspective . New York :

Random House, Inc., 1975 .



) G S——= 4

AWIANTAURIINYIF Y
CHULALONGKORN UNIVERSITY



123

(2)21 -25
1 (4)31-35
" (6)41-45

20

(3)26-30

0

(5)36-40

50

(7)46-50

0

—_— o~ o~~~ —

—_— — = ~— ~—



e S e S e [N e B e B s B s |

e T s R e B s |

(
(
(
(

1
3
5
I

)
)
)
)

5,000
10,001 - 15,000
20,001-25,000
30,001-35,000

s [ s [ o N S |

(
(
(
(

2)5,001 - 10,000
4) 15,001 -20,000
6)25,001 -30,000
8) 35,000

124



125

deo)
]
b
o @ on
o ' '
o
o —
— —_
—_
i N o =

e Y e Y s N e |

—

P e

—_— ~— ~— ~—— —

s R s Y s Y s Y i |

—_— — = ~ ~

[ I N



126

— NN o =
—_— — = ~
[ T e B s B

N < O oo
—
~
—_

_
—_ o~~~ —
— N o <
= & 2=

s I e Y e B e |



127

A~ o~ A~ A~ A~ N
— o S N S N SN

s T e S s Y s SN s I s B N |

<1/

13.

14,

15.

16.



128

<5,

17.

18.

19.

20.

21.

22.

23.

24,

25.



26.

21.

28.

29.

( 21.00-
21.300)

129

<1/



130

41 41 4O 40O 4O 43 | |[a 3 3 .3 3

30.

3L



32

3.

34.

35.

36.

3r.

38.

39.

40.

41,

42.

131



43.

44,

132



AWIAINTAUUIINY 16
GHuLALoNGKORN UNIVERSITY



36

90
139
148

14

400

0.05

36

Scheffe’

3.8985
3.5444
3.5432

3.3500

2.8361

2.2533
3.5808

5934
5947
5986

2134

8851

6822
6551

134

142508 0000 161>
26,41
oK1

5<2

6<3

0.05



37

0.05

37

159

26

40

123

32
17

402

3.6784

3.8462

3.1617

3.6005

3.7438

3.0667

3.1067
3.5862

8572

1940

5952

6302

7165

8268
6579

5470 7.0897

K

135

.0000 1>6

2>6

3<1,3<5,

3<2

4>3
5>6

0.05



38

90

139

148

14

400

0.05

38

Scheffe'

3.9105
35311
3.5803
3.2794
2.9328
2.3882
3.5969

5670
6078
5060
5751
8546
5682
6180

F P
14.2508* 0000
0.05

136

1>5,1>6
2>6,2<1
3>6,3<1

5<2,5<3



~N o o1 B w

0.05

39

Scheffe’

159
26

40
123
32
17

402

3.7133
3.8937

3.1515
3.5800
3.7960
3.0865
3.1647
3.6021

5692
6622

7856
5097
5765
5996
6436
6210

9.2359*

.0000

0.05

137

1>6
2>3

3<1,3<5
4>3
5>6
6<2



1 A
2. 14
3. , 53
4, : 57
5. 198
6. 46
1. 13
402
* 0.05
4
1 5,000 19
2. 5,001-10,000 88
3. 10,001-15,000 80
4. 15,001-20,000 42
5.20,001-25,000 38
6.25,001-30,000 13
7.30,001-35,000 19
8. 35,000 43
402
* 0.05
40 41
0.05

5,001-10,000

2.9524
2.1429
31132
28772
3.0556
3.5000
40000
3.0821

2.9367
2.5221
3.2125
3.5238
3.5263
3.3077
2.8947
34419
3.0821

1.5645
9493
1.2035
1.3238
12512
9369
1071
1.2457

SD.
1.2335
1.2408
1.1980
1.1527
1.1086
1.2506
1.2865
1.1402
1.2457

F P
3.8373¢ .0010
6>2
>2
F P
5.2566* .0000
4>2
5>2
8>2

15,000



1 2514

2535

. .2542




	รายการอ้างอิง
	ภาคผนวก
	ภาคผนวก ก
	ภาคผนวก ข

	ประวัติผู้เขียน

