
CHAPTER IV

RESEARCH RESULT

A  c r o s s - s e c t io n a l  d e s c r ip t iv e  s tu d y  o f  w o m e n  in  3 5 -6 4  a g e  g r o u p  a t  N a ik u a n  

S u b - d is t r ic t ,  Y a n  T a  K h a o  D is t r ic t ,  T r a n g  P r o v in c e ,  in  th e  r a te  o f  c e r v ic a l  c a n c e r  

s c re e n in g ,  a n d  th e  r e la te d  f a c to r s  th a t  in f lu e n c e  o v e r  th e i r  c o m in g  o r  n o t  c o m in g .  T h e  

p o p u la t io n  w e re  1 ,3 5 0  p e r s o n s  in  n in e  v i l la g e s .  T h e  s y s te m a t ic  s a m p l in g  w a s  a p p l ie d  

r e g a r d in g  th e  l i s t  o f  ta r g e t  g r o u p  a s  th e  s a m p l in g  f ra m e . T h e  s ta r t in g  r a n d o m  w a s  

n u m b e r  4  a n d  th e n  p ic k in g  o u t  o n e  f ro m  e v e r y  n e x t  f iv e , u n t i l  2 5 0  s a m p le s  w e re  

o b ta in e d .  T h e  s e l f - a d m in i s te r e d  q u e s t io n n a i r e s  w e r e  u s e d  to  c o l le c t  d a ta . T h e  p e r io d  o f  

d a ta  c o l le c t io n  w a s  f r o m  A p r i l  to  M a y  2 0 0 3 . T h e  r e tu r n in g  o f  q u e s t io n n a i r e s  w e re  

1 0 0 % . ( S e e  A p p e n d ix  D )

T h e  r e s u l t s  w i l l  b e  p r e s e n te d  in  6  s e c t io n s  a s  fo l lo w s :

S e c t io n  1 T h e  S o c io - d e m o g r a p h ic  c h a r a c te r i s t ic s  

S e c t io n  2  T h e  r a te  o f  c e r v ic a l  c a n c e r  s c re e n in g .

S e c t io n  3 K n o w le d g e  f a c to r s  .

S e c t io n  4  F a c to r s  in  p e r c e p t io n  o f  c e r v ic a l  c a n c e r  r e g a r d in g :

4 .1  S u s c e p t ib i l i ty

4 .2  S e v e r i ty

4 .3  T h e  a d v a n ta g e  o f  c e r v ic a l  c a n c e r  s c re e n in g .
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S e c t io n  5 T h e  a s s o c ia t io n  b e tw e e n  r e la te d  f a c to r s  a n d  c e r v ic a l  c a n c e r  

s c re e n in g .

S e c t io n  6  T h e  c o n c lu s io n  o f  th e  a s s o c ia t io n  b e tw e e n  r e la te d  f a c to r s  a n d  

c e r v ic a l  c a n c e r  s c re e n in g .

Section 1. The socio-demographic characteristics
T h e  s u b je c ts  b e tw e e n  3 5 -4 4  y e a r s  o ld  w e re  th e  m a jo r  g r o u p  o f  r e s p o n d e n ts  

( 4 6 .8 % ) ,  4 5 - 5 4  y e a r s  a n d  5 5 -6 4  y e a r s  w e r e  3 7 .2 %  a n d  1 6 .0 % , r e s p e c t iv e ly .  T h e  

y o u n g e s t  w a s  3 5  y e a r s ,  w h i le  th e  o ld e s t  w a s  6 4  y e a rs .

♦  M a r i t a l  s ta tu s ,  9 8 .4 %  o f  r e s p o n d e n ts  w e re  m a r r ie d ,  8 7 .2 %  w e r e  c o u p le s ,

th e r e  m a im in g  1 1 .2 %  w e r e  w id o w s , d iv o r c e e s ,  a n d  s e p a r a te d  o n e s .  

O n ly  1 .6 %  w e r e  u n m a r r ie d .

♦  R e l ig io n :  T h e  m a jo r i ty  o f  r e s p o n d e n ts  w e r e  B u d d h is t  ( 7 2 .2 % ) ,  o n ly

2 2 .8 %  w a s  M u s l im .

♦  E d u c a t io n :  T h e  m a jo r i ty  o f  r e s p o n d e n ts  h a d  f in i s h e d  th e i r  p r im a r y

s c h o o l  (7 6 % ) , w h i le  th e  s e c o n d a r y  s c h o o l  w a s  9 .6 % , a n d  7 .2 %  w e r e  

u n -e d u c a te d .

♦  O c c u p a t io n :  5 7 .6 %  w e re  a g r ic u l tu re ,  2 6 .8 %  w e r e  e m p lo y e e s ,  9 .2 %  

w e r e  c o m m e r c e ,  3 .2 %  w e re  h o u s e w if e ,  2 .8 %  w e r e  o f f i c e r  /  s ta te  

e n te r p r i s e ,  0 .4 %  w e re  o th e r s  a n d  u n e m p lo y e d .

♦  A v e ra g e  in c o m e : T h e  m a jo r i ty  o f  r e s p o n d e n ts  ( 6 9 .2 % )  h a d  2 ,0 0 0 -

6 ,0 0 0  B a h t p e r  m o n th , th e  m in im u m  w a s  1 ,0 0 0  B a h t p e r  m o n th ,  a n d  

th e  m a x im u m  w a s  5 0 ,0 0 0  B a h t  p e r  m o n th .
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♦  A g e  a t  f i r s t  m a r r ia g e :  7 1 .6 %  w e r e  m a r r ie d  a t  2 0  y e a r s  o ld  o r  o v e r ,  

2 8 .4 %  w e r e  lo w e r  th a n  2 0  y e a r s  o ld , th e  y o u n g e s t  g r o u p  w a s  m a r r ie d  

a t  15 y e a r s  o ld , a n d  th e  o ld e s t  w a s  3 7  y e a rs .

♦  T h e  n u m b e r  o f  c h i ld re n  o f  r e s p o n d e n ts :  T h e  m a jo r i ty  ( 6 9 .1 % )  h a d  

m o r e  th a n  2  c h i ld re n ,  2 9 .7 %  h a d  1 -2  c h i ld r e n ,  a n d  1 .2 %  h a d  n o n e  

( T a b le  4 .1 ) .

Table 4.1 ะ The frequency and percentage of socio-demographic characteristics 
of respondents (ท = 250)

Characteristics Frequency Percentage
A g e  (Y e a r )

3 5 -4 4 11 7 4 6 .8
4 5 - 5 4 9 3 3 7 .2
5 5 -6 4 4 0 1 6 .0

M e a n  =  4 6 .4  S D  =  7 .4 8  m in  = 3 5 m a x  =  6 4

Marital status
S in g le 4 1 .6
C o u p le 2 1 8 8 7 .2
W id o w , d iv o r c e ,  s e p a r a te 2 8 1 1 .2

Religion
B u d d h is t 193 7 7 .2
M u s l im 5 7 2 2 .8

Education
u n -e d u c a t io n 18 7 .2
P r im a r y  s c h o o l 1 9 0 7 6 .0
S e c o n d a r y  s c h o o l 2 4 9 .6
D ip lo m a 8 3 .2
B a c h e lo r 10 4 .0
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:

Table 4.1 ะ (Cont.) The frequency and percentage of socio-demographic 
characteristics of respondents (ท = 250)

Characteristics Frequency Percentage
Occupation

A g r ic u l tu r e 1 4 4 5 7 .6
E m p lo y e e 6 7 2 6 .8
C o m m e r c e 2 3 9 .2
H o u s e w if e 8 3 .2
O f f i c e r / s ta te  e n te r p r i s e 7 2 .8
O th e r s 1 0 .4

Family Income ( B a h t  p e r  m o n th )
U n d e r  2 ,0 0 0 11 4 .4
2 ,0 0 1 - 4 ,0 0 0 91 3 6 .4
4 ,0 0 1 -  6 ,0 0 0 8 2 3 2 .8
6 ,0 0 1 - 8 ,0 0 0 3 0 1 2 .0
8 ,0 0 1 -  1 0 ,0 0 0 15 6 .0
1 0 ,0 0 1  a n d  m o r e 21 8 .4

M e a n  =  6 ,3 8 3  S D  =  6 ,4 2 4 m in  =  1 ,0 0 0 m a x  =  5 0 ,0 0 0
Age at first marriage ( y e a r )  (ท=  

U n d e r  2 0
2 4 6 )

7 0 2 8 .4

2 0 -2 9 163 6 6 .3
3 0  a n d  m o re 13 5 .3

M e a n  =  2 1 .2 9  S D  =  4 .8 1 m in  =  15 m a x  =  3 7
Number of children (ท=  246)

N o n e 3 1.2
1-2 7 3 2 9 .7
3 a n d  m o re 17 0 6 9 .1

M e a n  =  3 .3 1  ร อ  = 1 . 7 2 m in  =  0 m a x  = 8
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Section 2. The rate of cervical cancer screening
T h e  m a jo r i ty  o f  r e s p o n d e n ts  (5 6 .8  % )  w e r e  n e v e r  s c r e e n e d  f o r  c e r v ic a l  c a n c e r ,  

w h i le  th e  o th e r s  (4 3 .2 % )  e v e r  u s e d  c e r v ic a l  c a n c e r  s c re e n in g  a n d  m a jo r i ty  o f  th is  g ro u p  

e v e r  s c r e e n e d  1-3  t im e s  w a s  3 0 .4  % , a n d  m o r e  th a n  3 t im e s  w a s  8 .4  %  ( T a b le  4 .2 ) .

Table 4.2: The frequency and percentage of respondents classified by the rate
and time of cervical cancer screening. (ท = 250)

Screening Frequency Percentage
N e v e r 14 2 5 6 .8
E v e r 108 4 3 .2

9 5 %  C l 3 7 .1 - 4 9 .3
O n c e 3 7 3 4 .3
2 -3  t im e s 3 9 3 6 .1
M o re  th a n  3 t im e s 21 1 9 .4
C a n  n o t  re c a ll 11 1 0 .2

2 2 .2 %  o f  r e s p o n d e n ts  h a d  la s t  c e r v ic a l  c a n c e r  s c r e e n e d  f o r  m o r e  th a n  f iv e  y e a r s  

a g o . T h o s e  w h o  h a d  s c r e e n e d  le s s  th a n  o n e  y e a r  w a s  2 0 .4 %  ( T a b le  4 .3 ) .

Table 4.3: The frequency and percentage of interval of last screening
The interval Frequency Percentage

L e s s  th a n  1 y e a r 2 2 2 0 .4

1-2 ' 71 1 9 .4
3 -4 21 1 9 .4
5 a n d  m o re 2 4 2 2 .2
C a n  n o t  r e c a ll 2 0 1 8 .5
T o ta l 108 10 0

Î  J-Uvj‘พ V



36

B a s e d  o n  th is  s tu d y ,  i t  w a s  5 0 .9 %  o f  r e s p o n d e n ts  w h o  h a d  s c r e e n in g  a t  th e  

g o v e r n m e n t  h o s p i ta l ,  f o l lo w e d  b y  th e  p r iv a te  h o s p i ta l  a n d  p r iv a te  c l in ic  th a t  w e r e  

e q u a l ly  d iv id e d  a t  1 8 .5 % . D i s t r ic t  h e a l th  c e n te r  w a s  1 1 .1 %  a n d  S o n g k la n a k a r in  

H o s p i ta l  w a s  th e  le a s t  ( 0 .9 % ) . T a b le  4 .4  s h o w e d  th e  d e ta i ls

Table 4.4: The frequency and percentage of respondents classified by places of
service. (ท = 108)

Service place Frequency Percentage
H e a l th  c e n te r 12 11.1
G o v e r n m e n t  h o s p i ta l 55 50.9
P r iv a te  h o s p i ta l 20 18.5
P r iv a te  c l in ic 20 18.5
O th e r s ,  S o n g k la n a k a r in  H o s p i ta l 1 0.9

F o r  s a t i s f a c t io n  in  s e rv ic e  p la c e , m o s t  o f  r e s p o n d e n ts  w e r e  s a t i s f ie d  in  h e a l th  

c e n te r  a n d  p r iv a te  h o s p i ta l  (1 0 0  % ). W h i le  g o v e r n m e n t  h o s p i ta l  a n d  p r iv a te  c l in ic  w e r e  

9 6 .4 %  a n d  9 5 % , r e s p e c t iv e ly .  S o m e  w e r e  u n s a t i s f i e d  b e c a u s e  th e y  d id  n o t  r e c e iv e  

in f o r m a t io n  a n d  s ta f f  w e re  im p o l i te .  (T a b le  4 .5 )

Table 4.5: The frequency and percentage of respondents classified by service
places and the appreciation of services. (ท = 108)

Feeling on services %Service place Frequency _________________________Satisfy Unsatisfied
H e a l th  C e n te r 12 1 0 0 0
G o v e r n m e n t  h o s p i ta l 55 9 6 .4 3 .6
P r iv a te  h o s p i ta l 2 0 1 0 0 0
P r iv a te  c l in ic 2 0 9 5 .0 5 .0
O th e r s 1 1 0 0 0



T h e  r e a s o n s  f o r  s e le c t in g  th e  s e r v ic e  p la c e  fo r  c e r v ic a l  c a n c e r  s c re e n in g :  7 5 %  

w e r e  f o r  c o n v e n ie n c e ,  3 8 %  f o r  g o o d  s e rv ic e s ,  1 7 .6 %  f o r  e c o n o m ic  p r ic e ,  6 .5 %  fo r  

f a m e  o f  p la c e , a n d  2 .8 %  w e r e  b y  a p p o in tm e n t .  ( T a b le  4 .6 )

Table 4.6: The frequency and percentage of reasons for selected service place.
(ท =108)

Reason Frequency Percentage
C o n v e n ie n c e 81 7 5 .0
E c o n o m ic  p r ic e 19 17 .6
G o o d  s e rv ic e 41 3 8 .0
R e p u ta t io n 7 6 .5
O th e r s  o r  th e  a p p o in tm e n t 3 2 .8

Note: C a n  b e  s e le c t e d  m o r e  th a n  o n e  r e a s o n s .

T h e  c a u s e s  o f  c e r v ic a l  c a n c e r  s c re e n in g :  5 0 %  f o r  a b n o r m a l  s y m p to m s , 2 4 .1 %  

w a s  b y  th e  s u g g e s t io n  o f  h e a l th  s ta f f ,  w h i le  th e  a n n u a l  p o s t  d e l iv e r y  c h e c k  u p  w a s  

2 3 .2 % , a n d  3 .7 %  w a s  p e r s u a d e d  b y  f r ie n d s . ( T a b le  4 .7 )

Table 4.7: The frequency and percentage of causes for cervical cancer
screening. (ท = 108)

Cause Frequency Percentage
A b n o r m a l i ty  5 4  5 0 .0
S u g g e s t io n  o f  h e a l th  s ta f f  2 6  24 .1
A n n u a l  c h e c k  u p  2 5  2 3 .2
P o s t  d e l iv e r y  c h e c k  u p  2 5  2 3 .2
P e r s u a d e d  b y  f r ie n d s  4  3 .7
O th e r s  1 0 .9

Note: Can be selected more than one causes.
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9 0 .7  %  o f  r e s p o n d e n ts  in  c e r v ic a l  c a n c e r  s c r e e n in g  h a d  n o rm a l  r e s u l t s ,  5 .6  %  

h a d  u n k n o w n  r e s u l t s ,  a n d  3 .7  %  h a d  a b n o r m a l  r e s u l t s .  ( T a b le  4 .8 )

Table 4.8: The frequency and 
screening (ท=108)

percentage of the result of cervical cancer

The result Frequency Percentage
N o rm a l 9 8 9 0 .7
A b n o rm a l 4 3 .7
U n k n o w n  r e s u l t 6 5 .6

T h e  r e a s o n s  o f  r e s p o n d e n ts  w h o  n e v e r  h a d  s c r e e n in g  o f  c e r v ic a l  c a n c e r  w e r e  

b e c a u s e  th e y  f e l t  n o rm a l ,  w i th  n o  s y m p to m s , a t  8 8 .7 % , f o l lo w e d  b y  f e a r  a n d  

e m b a r r a s s m e n t  (2 2 % ) . T h e  o th e r  m in o r  r e a s o n s  r e g a r d in g  u n a v a i la b le  t im e ,  e x p e n s e ,  

a n d  in c o n v e n ie n t  t r a v e l  w e r e  le s s  th a n  1 0 % . T h e r e  w a s  n o  o n e  s e le c t e d  w h o  d i s l ik e d  

s ta f f . ( T a b le  4 .9 )

Table 4.9: The frequency and percentage of cause for respondents who never
had screening of cervical cancer. (ท = 142)

Cause Frequency Percentage
N o rm a l  s y m p to m 12 6 8 8 .7
F e a r 31 2 1 .8
E m b a r r a s s m e n t 3 2 2 2 .5
U n a v a i la b le  t im e 10 7 .0
D is l ik e  th e  s ta f f 0 0
I n c o n v e n ie n t  t r a v e l 1 0 .7
E x p e n s iv e 6 4 .2
O th e r s  o r  ( th e y  a re  n o t  ill in  a s s u m e ) 1 0 .7

Note: Can be selected more than one causes.
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T h e r e  w e r e  5 5 .6 %  o f  r e s p o n d e n t ' ร o p in io n s  th a t  th e y  w o u ld  g o  to  th e  s c re e n in g , 

f o l lo w e d  b y  3 2 .4 %  w h o  w e r e  n o t  s u re ,  a n d  1 2 %  w o u ld  n o t  g o . ( T a b le  4 .1 0 )

Table 4.10: The frequency and percentage of opinions of respondents will go for
cervical cancer screening.

Going to screening Frequency Percentage
Y e s 139 55.6
N o 30 12.0
N o t s u re 81 32.4
T o ta l 250 100

R e g a r d in g  th e  e x p e n s e  o f  c e r v ic a l  c a n c e r  s c re e n in g ,  3 8 .4 %  o f  r e s p o n d e n ts  d id  

n o t  k n o w  a b o u t  th e  e x p e n s e ,  3 4 %  o f  th e m  k n e w  th a t  i t  w a s  f r e e  o f  c h a r g e ,  1 8 .4 %  

e x p e c te d  n o t  to o  e x p e n s iv e ,  a n d  9 .2 %  th o u g h t  i t  w a s  e x p e n s iv e .  ( T a b le  4 .1 1 )

Table 4.11: The frequency and percentage of expense in cervical cancer
screening.

The expense Frequency Percentage
W ith o u t  c h a r g e 85 34.0
C h e a p 46 18.0
E x p e n s iv e 23 9.2
D o  n o t  k n o w 96 38.4
T o ta l 250 100

A s  r e g a r d s  th e  p e r c e n ta g e  o f  r e s p o n d e n ts  w h o  r e c e iv e d  in fo rm a t io n  a b o u t

c e r v ic a l  c a n c e r ;  7 5 .6 %  r e c e iv e d  w h i le  2 4 .4 %  d id  n o t. (T a b le  4 .1 2 )
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Table 4.12: The frequency and 
information.

percentage to receive cervical cancer

Receive information Frequency Percentage
N o 61 2 4 .4
Y e s 1 8 9 7 5 .6
T o ta l 2 5 0 10 0

Section 3. The factors of knowledge
T h e  m a jo r  r e s p o n d e n ts  (5 5 .2 % )  h a d  h ig h  le v e l  o f  k n o w le d g e  a b o u t  c e rv ic a l  

c a n c e r ,  w h i le  4 0 .8 %  a n d  4 %  w e r e  in  m o d e ra te  a n d  lo w  le v e l ,  r e s p e c t iv e ly  (A p p e n d ix  

E ) . T h e  h ig h e s t  f r e q u e n c y  o f  c o r r e c t  a n s w e rs  in  th e  p o s i t iv e  q u e s t io n s  a b o u t  c e rv ic a l  

c a n c e r  w e re : 9 6 .8 %  in  i te m  5 “ C e r v ic a l  c a n c e r  in  e a r ly  s ta g e  c a n  b e  c o m p le te ly  c u r e d ” . 

W h e r e a s  i t e m  9  “ A  r e g u la r  s c r e e n in g  c a n  p r e v e n t  in v a s iv e  s ta g e  o f  c e r v ic a l  c a n c e r  w a s  

9 3 .6 % . I te m  1 “ C e r v ic a l  c a n c e r  is  n o t  a  c o m m u n ic a b le  d i s e a s e ”  w a s  8 8 .8 % . I te m  3 

“ C e r v ic a l  c a n c e r  c a s e s  n o t  a lw a y s  a p p e a r  b le e d in g  p e r  v a g in a ” w a s  8 1 .6 % . I te m  2 

“E a r ly  s ta g e  o f  c e r v ic a l  c a n c e r  h a d  a n y  a b n o r m a l i ty  s h o w n ”  w a s  c o r r e c te d  a t  6 7 .2 % . 

F o r  th e  h ig h e s t  f r e q u e n c y  o f  w r o n g  a n s w e rs  in  n e g a t iv e  q u e s t io n s ,  9 4 .8 %  w e r e  fo r  i te m  

6  “ S e v e r e  b l e e d in g  a n d  le u c o r r h o e a  a re  u s u a l w i th  n o  n e e d  to  s e e  th e  d o c to r ” . I te m  10 

“ H e a l th y  w o m e n  c a n  n e v e r  g e t c e r v ic a l  c a n c e r ” w a s  8 7 .6 % , i te m  8 “ C e r v ic a l  c a n c e r  

s c r e e n in g  is  n o  n e e d  f o r  v ig o ro u s  a n d  h e a l th y  w o m e n ” w a s  8 3 .2 % . I te m  7 “ B o i le d  

h e r b a l  m e d ic in e  in  a n c ie n t  s ty le  c a n  s u c c e e d  th e  r e m e d y ” w a s  7 2 .4 % . M o s t  o f  w r o n g  

a n s w e r  w a s  i te m  4  “ D o in g  h a r d  w o rk  c a n  c a u s e  c e r v ic a l  c a n c e r ”  w h ic h  w a s  3 8 .8 % .

T a b le  4 .1 3  s h o w e d  th e  d e ta i ls .
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Table 4.13: The frequency and percentage of respondents classified by
knowledge of cervical cancer. (ท = 250)

Subject Right
Frequency %

Wrong
Frequency %

1. C e r v ic a l  c a n c e r  is  n o t  a  c o m m u n ic a b le  
d is e a s e .

2 2 2 8 8 .8 2 8 1 1 .2

2. T h e  e a r ly  s ta g e  o f  c e r v ic a l  c a n c e r  d o  
n o t  h a v e  a b n o r m a l  s y m p to m .

168 6 7 .2 8 2 3 2 .8

3. N o t  e v e r y  c a s e  o f  c e r v ic a l  c a n c e r  
p r e s e n t  b l e e d in g  p e r  v a g in a .

2 0 4 8 1 .6 4 6 1 8 .4

4 . D o in g  a  h a r d  w o r k  c a n  c a u s e  c e r v ic a l  
c a n c e r .*

9 7 3 8 .8 153 6 1 .2

5. E a r ly  s ta g e  o f  c e r v ic a l  c a n c e r  c a n  b e  
c o m p le te ly  c u re d .

2 4 2 9 6 .8 8 3 .2

6. S e v e r e  b l e e d in g  a n d  le u c o r r h o e a  a re  
u s u a l .*

13 5 .2 2 3 7 9 4 .8

7 . B o i le d  h e r b a l  m e d ic in e  in  a n c ie n t  s ty le  
c a n  s u c c e e d  th e  r e m e d y .*

6 9 2 7 .6 181 7 2 .4

8. C e r v ic a l  c a n c e r  s c r e e n in g  is  n o t 
n e e d e d  f o r  v ig o r o u s  a n d  h e a l th y  
w o m e n .*

4 2 1 6 .8 2 0 8 8 3 .2

9. R e g u la r  s c r e e n in g  c a n  p r e v e n t  in v a s iv e  
s ta g e  o f  c e r v ic a l  c a n c e r .

2 3 4 9 3 .6 15 6 .0

10. H e a l th y  w o m e n  d o  n o t h a v e
o p p o r tu n i ty  to  g e t  c e r v ic a l  c a n c e r .*

31 1 2 .4 2 1 9 8 7 .6

* R a w  s c o r e  o f  n e g a t iv e  i te m s
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Section 4. Factors in perception to cervical cancer
4.1 Susceptibility of cervical cancer
T h e  m o s t  o f  r e s p o n d e n ts  (9 0 .4 % )  w e r e  m o d e ra te  le v e l  in  p e r c e p t io n  to  th e  

s u s c e p t ib i l i ty  o f  c e r v ic a l  c a n c e r  ( A p p e n d ix  E ) . 4 6 .8 %  s t r o n g ly  a g r e e d  w ith  i te m  1 

" M a r r ie d  w o m e n  g e t  m o r e  c h a n c e  o f  c e r v ic a l  c a n c e r  th a n  u n m a r r ie d " .  5 7 .2 %  a g r e e d  

w ith  i te m  7  "T o  c le a n  e v e r y  t im e  a f te r  u r in a t io n  c a n  p r e v e n t  c e r v ic a l  c a n c e r " ,  w h ile  

3 1 .2 %  s t r o n g ly  d i s a g r e e d  w ith  i te m  10  " I t is  n o t  n e c e s s a r y  f o r  h e a l th y  w o m e n  to  h a v e  

a n n u a l  c e r v ic a l  c a n c e r  s c re e n e d " ,  a n d  6 8 %  d is a g r e e d  w ith  i te m  4 , " H e a l th y  w o m e n  w ill 

n e v e r  s u f f e r  f ro m  c e r v ic a l  c a n c e r "  T h e r e f o r e ,  th e y  h a d  m is u n d e r s ta n d in g  th e  m o s t  o n  

i t e m  9  " W ith o u t  a b n o r m a l  b le e d in g  p e r  v a g in a ,  m e a n s  n o  c e r v ic a l  c a n c e r " ,  a t  3 0 .4 % , as 

p r e s e n te d  in  T a b le  4 .1 4 .

Table 4.14: Percentage of respondents classified by perception to the
susceptibility of cervical cancer (ท = 250)

Percentage
strongly agree disagree strongly mean

Subject agree
4 3 2

disagree
1

1 . M a r r i e d  w o m e n  g e t  m o r e  
c h a n c e  o f  c e r v ic a l  c a n c e r  
th a n  u n m a r r ie d .

4 6 .8 4 1 .6 9 .6 2 .0 3 .3

2 . T h e  le s s  in  n u m b e r  o f  c h i ld ,  
is  th e  le s s  c h a n c e  o f  c e r v ic a l  
c a n c e r .

19 .6 4 1 .6 3 6 .0 2 .8 2 .8

3. Y o u n g  m a r r ie d  w o m e n ( 1 7  y r )  
g e t  m o r e  c h a n c e  o f  c e r v ic a l

18 .4 3 8 .8 4 0 .8 2 .0 2 .7

c a n c e r .
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Table 4.14: (Cont.) Percentage of respondents classified by perception to the
susceptibility of cervical cancer (ท = 250)

Percentage

Subject
strongly

agree
4

agree

3

disagree

2

strongly
disagree

1

mean

4. Healthy women never get 
chance of cervical cancer.*

5.2 12.4 68.0 14.4 2.1

5. Bad odor of leucorrhoea in 
regular, will never cause 
cervical cancer.*

5.6 23.2 50.0 21.2 2.1

6. Chronic infection of venereal 
disease never cause cervical 
cancer.*

10.0 19.2 48.0 22.8 2.2

7. Cleaning every after urination 
can prevent cervical cancer.

10.8 57.2 30.8 1.2 2.8

8. Women who have mother 
younger sister, elder sister 
with cervical cancer, can get 
more chance of cervical 
cancer.

12.0 36.8 44.0 7.2 2.5

9. Without abnormal bleeding 
per vagina, means no cervical 
cancer.*

2.4 28.0 62.8 6.8 2.3

10. There is not need for annual 
cervical cancer screening, if 
there is no symptoms.*

2.8 10.8 55.2 31.2 1.9

* Raw score of negative items
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4.2 Severity of cervical cancer
The perceptive in severity of respondents were 88% in moderate level 

(Appendix E). The most strongly agreement by 44% of respondents in perception of the 
severity of disease was item 4 “Invasive stage of cervical cancer are torture and 
painful”. Many women (60%) agreed with item 9 “Women suffered from invaded stage 
cervical cancer can lost their duty”. The main disagreement at 59.6% was item 6 “Any 
stage of the cervical cancer are incurable”, and the most extreme disagreement in item 
10 “Although there is cervical cancer patient in the family, still they are not in trouble” 
was 26%. (Table 4.15)

Table 4.15: Percentage of respondents classified by perception to the severity of
cervical cancer (ท = 250)

Percentage

Subject
strongly

agree
4

agree

3

disagree

2

strongly
disagree

1

mean

1. The invasive stage of cervical 
cancer is curable.*

10.8 26.4 50.0 12.8 2.4

2. Cervical cancer treatment cost 
a lot of money.

20.4 50.4 27.2 2.0 2.9

3. Cervical cancer can spread to 
other organs.

24.0 46.0 27.6 2.4 2.9

4. Invasive stage cancer is 
painful and torture.

44.0 50.8 4.4 0.8 3.4

5. Invasive stage of cancer 
cannot cause the death.*

8.0 35.2 46.8 10.0 2.4

6. Any stages of cervical cancer 
are incurable.*

7.2 20.4 59.6 12.8 2.2
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severity of cervical cancer (ท = 250)
Table 4.15: (Cont.) Percentage of respondents classified by perception to the

Percentage

Subject
strongly

agree
4

agree

3

disagree

2

strongly
disagree

1

mean

7. The expense of cervical 
cancer treatment do not 
trouble on the family 
financial.*

4.8 29.6 47.2 18.4 2.2

8. Abnormal bleeding per 
vagina is a normal sign of 
menopausal women. *

6.0 32.0 55.2 6.8 2.4

9. Invasive stage of cervical 
cancer cause the lost of duty.

15.2 60.0 22.4 2.4 2.9

10. Although the existence of 
cervical cancer patient, family 
will not be in a trouble.*

2.0 15.6 56.4 26.0 1.9

* raw score of negative items

4.3 The advantage of cervical cancer screening.
Most of the respondents (50.8%) were in high-level perception. It is almost 

equal to moderate level (49.2%) (Appendix E), for perception about the advantage and 
the obstacle in cervical cancer screening. 65.2% strongly agreed with item 1, believing 
that regular screening can be prevented cervical cancer. Main agreement at 48.8% was 
item 3 “Cervical cancer examination does not waste much time”. Main disagreement 
was item 4 “There could be more leucorrhoea after cervical cancer screening” at 
77.6%. The strong disagreement was item 9 “The always busy schedule of the staffs is 
major inconvenience for cervical cancer screening” at 30.4%. (Table 4.16)
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Table 4.16: The percentage of respondents classified by perception for the
advantage and obstacle in cervical cancer screening. (ท = 250)

Percentage

Subject
strongly

agree
4

agree

3

disagree

2

strongly
disagree

1

mean

1. Regularly screening of 
cervical cancer can be the 
prevention.

65.2 34.4 0.4 0.0 3.7

2. Early stage of cervical cancer 
can be found by annual 
screening.

52.0 46.0 2.0 0.0 3.5

3. Cervical cancer screening 
does not waste much time.

44.4 48.8 6.4 0.4 3.4

4. More leucorrhoea found after 
cervical cancer screening.*

2.0 14.4 77.6 6.0 2.1

5. Cervical cancer screening can 
causes pelvic sharp pain*

4.4 34.4 56.4 4.8 2.4

6. It is better to pay for 
screening than for the 
treatment.

51.6 44.0 1.6 2.8 3.4

7. Health centers are more 
economical than hospital in 
terms of payment.

26.0 47.2 25.6 1.2 3.0

8. Cervical cancer screening is 
painful.*

2.4 19.2 73.2 5.2 2.2

9. Inconvenience of cervical 1.2 6.8 61.6 30.4 1.8
cancer screening is the busy 
of staff.*

* Raw score of negative items
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Section 5. The association between related factors and cervical cancer 
screening.

In consideration of the association between socio-demographic characteristics 
and the cervical cancer screening, the respondents in 45-54 age group were the major 
group who had ever screened (46.2%). While the women in 55-64 age group was the 
highest group who had never screened (65%).

For marital status, it was found that the singles were fewer group for having 
cervical cancer screening which was only 25%. Married women were the largest group 
who had ever screened.

In terms of religion, Muslim women were the largest group who had ever 
screened (59.7%). While Buddhist were the largest group who never had screened for 
cervical cancer (61.1%).

As regards the educational level, the respondents in secondary school or higher 
were the major group who had ever screened (61.9%). The uneducated group was the 
largest number who never had cervical cancer screening test (66.7%).

The respondents who were officers and state enterprise, employees, and 
agriculture were the largest group who ever had cervical cancer screening test (44%).

The respondents having income rate higher than 10,000 Baht/ month were the 
largest group who ever had cervical cancer screening test (66.7%), while the largest



48

group of never screened were the families with income lower than 6,000 Baht/ month
(39%).

Respondents who were first-married at the age of 20 and older were 86.8%, 
whereas, those who were married at the age lower than 20 years were 37.1%.

Women who had 1-2 children were the largest group who ever had cervical 
cancer screening test, while the group with no children was the least (37.5%).

Using test of differences between groups ever and never had cervical cancer 
screening with socio-demographic characteristics such as religion, education, and 
family income, there was sufficient evidence to conclude that the percentage of women 
who had cervical cancer screened compared to those who never had were significantly 
different (p < 0.05). However, for age, marital status, main occupation, age at first- 
married, and number of children, there was insufficient evidence to conclude that the 
percentage of women who had cervical cancer screened compared to those who never 
had were significantly different (p > 0.05), as results in Table 4.17.
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characteristics
Table 4.17: Percentage of respondents classified by socio-demographic

C haracteristics Cervical cancer screening ทEver Never
Age (years)

35-45 43.6 56.4 117
45-54 46.2 53.8 93
55-64 35.0 65.0 40

x2= 1.453 df = 2 p-value = 0.484
Marital status

Single 25.0 75.0 4
Married 43.5 56.5 246

X2 = 0.549 df = 1 p-value = 0.636
Religion

Buddhist 38.9 61.1 193
Muslim 57.9 42.1 57

X2 = 6.4968 df = 1 p-value = 0.011*
Education

Uneducated 33.3 66.7 18
Primary school 40.0 60.0 190
Secondary school 61.9 38.1 42

X2 =7.496 df = 2 p-value = 0.024*
Main occupation

Agriculture 43.8 56.3 144
Commerce, House wife 38.7 61.3 31
Employee, Officer State enterprise, others 44.0 56.0 75

X2 = .292 df = 2 p-value = 0.864
Family income

Not more than 6000 39.1 60.9 184
6,000-10,000 48.9 51.1 45
10,001-more 66.7 33.3 21

x2 = 6.548 df = 2 p-value = 0.038*
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Table 4.17: (Cont.) Percentage of respondents classified by socio-demographic
characteristics
C haracteristics Cervical cancer screening ทEver Never

Age at first married
Under 20 years 37.1 62.9 70
20-29 years 40.6 54.0 163
30 years or more 

x2= 1.607 df = 2 p-value = 0.448
46.2 53.8 13

Number of children
None 37.5 62.5 16
1-2 48.3 51.7 60
3 or more

x2 = 0.896 df = 2 p-value = 0.639
42.4 57.6 170

For the knowledge of respondents, it was found that high knowledge level 
group (47.1%) was the largest number who had cervical cancer screened. The highest 
number who never had cervical cancer screening was low-level knowledge (70%). 
(Table 4.18)

Table 4.18: Percentage of respondents classified by level of knowledge about
cervical cancer

Cervical cancer screeningLevel of knowledge -------------------------------------  ทEver —: - Never
Low 30.0 70.0 10
Moderate 39.2 60.8 102
High 47.1 52.9 138

X2 = 2.226 df = 2 p-value = 0.329
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Women with high level of perception to the susceptibility of cervical cancer 
were the highest number for who ever had cervical cancer screening (54.2%). There 
was no low level perception in this group. Follow the table 4.19

Table 4.19: Percentage of respondents classified by level of perception to
susceptibility of cervical cancer

Level of perception Cervical cancer screening ทEver Never
Moderate 42.0 58.0 226
High 54.2 45.8 24
x2 = 1.301 df = 1 p-value = 0.355

The women with high perception of the severity of cervical cancer were the 
highest for having cervical cancer screening (48.1%). The low to moderate level 
perception groups were the highest for never having cervical cancer screening test 
(57.4%), as shown in Table 4.20

Table 4.20: Percentage of respondents classified by perception to the severity of
cervical cancer

Level of perception Cervical cancer screening ทEver Never
Moderate 42.6 57.4 223
High 48.1 51.9 27

X2 = 0.118 df = 1 p -  value ะะ 0.731

Group of women with high-level perception to the advantage and the obstacle 
of cervical cancer screening were the largest for ever having cervical cancer screened at 
49.6%. None of them were in low-level perception (Table 4.21).
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advantage and obstacle of cervical cancer screening
Table 4.21: Percentage of respondents classified by level of perception to the

Level of perception Cervical cancer screening ทEver Never
Moderate 36.6 63.4 123
High 49.6 50.4 127

X2 = 3.803 df= 1 p-value =0.051

Using test of differences between the two groups, one ever had cervical cancer 
screening, and the other group never had screened found that factors in knowledge, 
factors in perception to the susceptibility, severity of cancer and perception to the 
advantage and the obstacle of cervical cancer screening, there were insufficient 
evidence to conclude that the percentage of women who had cervical cancer screening 
compared to those who never had cervical cancer screening were significantly different 
among those two groups.

Section 6. The conclusion of association between related factors and 
cervical cancer screening

The test of association between groups ever and never had cervical cancer 
screening suggested that, socio-demographic factors such as religion, education, and 
family income, were significantly different between those two groups. Age, marital 
status, first-married age, main occupation and number of children were not 
significantly different between those two groups.
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Moreover, the factors such as knowledge, perception of the susceptibility, the 
severity, the advantage and obstacle of cervical cancer screening were not significantly 
different between those two groups.

Table 4.22: Association test between related factors and cervical cancer
screening.

Factors
ท = 250

X 2 df p- value

Characteristic
Age 1.453 2 0.484
Marital status 0.549 1 0.636
Religion 6.498 1 0 .011*

Education 7.496 2 0.024*
Main occupation 0.292 2 0.864
Family income 6.548 2 0.038*
Age at first married 1.607 2 0.448
Number of children 0.896 2 0.639
Knowledge factor 2.226 2 0.329

Factors in perception
Susceptibility 0.854 1 0.355
Severity 0.118 1 0.731
The advantages and obstacles 3.803 1 0.051

* Significant at .05
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