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2.1
2.2
2.3
2.4
2.5
2.6
2.1
(COMMUNICATION)
“ " (COMMUNICATION)
( 2531:65)
(Aristotle)
(Carl 1. Hovland)
( ) ( , )

Ployed Shoemaker) “ ”
(George A.Miller)

(Everett M.Rogers & F.
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(Berio’s Model) (
David K. Berio (1960)
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(COMMUNICATION SOURCE)
(ENCODER)
(MASSAGE)
(CHANNEL)
(DECODER)
(COMMUNICATION RECEIVER)
Berio
Berio ' ' “ SMCR”
1

Berio

2528:5-6)



Berio

L
2
3| |
4,
5
1969
Effect
S-M-C-R-E 1973

(Feedback)

(Rogers) (

2523:12)
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(Encoder)

(Massage)

(Channel)

(Receiver)

[ (Channel / Media)

(Massage)

(Feedback)

Berio Rogers

(Source)

(Decoder)

(Effect)



5 (Effect) (Changes or Discrepancy)

6. (Feedback)
mi\!
! )
Feedback :
6
Public Relations 2525
Scott M. Cutlip  Alen H. Center (1978:4)
John E. Marston (1979:3) “

(The British Institute of Public
Relations) “ (
( Wilcox
1986:5)



2507:167)

2536:55)

| 2531:1)
( 2530:14)

13



2531:4)



2536:58-59)
1. !

3. (Image)



(Printed Materials)

( 2537:83)
7 ( ' 2535 1-2)

2 ( 2530:103)

(Mass Media)
2- l
(Controlled Media) '



2484

4

 2530: 5)

2531 3-4)

(facts)
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(Scott M.Cutlip,Alen H. Center
1.

( | 2527:56-57)

(General Magazines)

(Specialized Magazines)

2
Glen M. Broom,1985: 332-384)



2521 38-39)

2530:86)

(2525:9-11)

(Plan)

(Budget)

(Target Group)
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. 2535:3-5)
1

(Internal Publication)

(External Publication)
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Publication)

2535 4-7)

(Internal Publication)

fl
(Aim of objective)

2530:8)

WBffiJflfUiu

»»

(External

(Feedback)
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2537:74)
1

2530:13-15)

(Use and Gratifications Theory)

(Audince Analysis)
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Katz
2)
4)
5) 6)
( 2529:634-636)
4
(
)2 ( )
(

Me Corns  Becker (1979:51-52)

23






“ ” | (Katz)

(2533)
!
!1
(2537)
5
400
3
1 5
252
2
3.62
3

3.12



(2534)

230
(Percentage)
(Pearson  Product Moment Correlation Coefficient)
SPSS

-0.2

03,04
0.4

-0.3



(2538)

Stratified
Random Sampling 4
445
(Self - Administered Questionnaire)
SSPS/PC+
(Frequency) ,
(Chisquare) a=0.05
(Multiple

Regression Analysis)

GATT



(2538)

(Survey research)
(Multi stages sampling)

t-test (Analysis of
variance) (Correlation analysis) 0.05
SPSS/PC+
108

26-35 !
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