a
UNn2

31
3.2 (Media and Prosocial)

44
42

McQuail  (2000)

L (Management) "}

2, (Technical)
3, (Media Professional)



McQuail
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McQuail  Windahl (1993)

Malctzke (1963 McQuail and Windahl, 1993)
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(H.D.

Lasswcll, 1948) 3

1 1 (Surveillance of the Environment)



(

(New Reporting) (Informing)
2. (Correlation of the parts of society)
3. (Transmission of  social
inheritance)
(Wright, 1960 , 2545)
i
McQuail (2000) 5
1 (Information)
2. ( (Correlation) ,
3 (Continuity)
4. ( ' (Entertainment)
5. (Mobilization)

Lazarsfeld Merton ( , 2541)



3.2

McQuail (1994)

(Slraubhaar and Larose, 2004)

(Media and Prosocial)

19
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(Sprafkin, Licbcrt and Poulos, 1975 Baron and Byrne, 2000) Heintz-Knowles
(1994)

t)
Television is Good for Kids 1989 (O'Sullivan, Dutton and Rayner,
1994)
Kenrick, Neuberg Cialdini (2002) (Prosocial
Behavior) L

Wispe (1972 Hogg  Vaughan, 1998)

Liebert (1082 2527)
Prosocial Behavior
- Altruism
- Control of aggressive impulses
- Explaining feeling of self of or others

Reparation for bad behavior

- Sympathy ]



1]

Rushton (1979

. Rushton !
L
2
3
4,
Vaughan (1998)
L (Altruism)
2. (Aiding)
3, (Attraction)
4, 1
B, (Charity)
6. (Cooperation)
1. (Friendship)
8. (Helping)
9, (Rescue)
10, (Sacrifice)

2527)

(Bystander Intervention)

REEEANARY] |

TM.

Hogg



11 (Sharing) !

12, / ' (Sympathy)
13, (Trust)
(Helping)
(Altruism)

Mares  Jamieson (1996)

L (Positive interaction)
(Nonaggressions interaction) 1) (Friendly interaction)
(Expressions of affection)
(Peaceable conflict resolution)

2, (Altruism) (Sharing) (Donating)
(Offering help) (Comforting)
3, (Self-control) (Resistance to
temptation) (Obedience to mies)
(Ability to work independently)
(Persistence at a task)
4, (Anti-stereotyping) ,

(Gender) (Ethnicity)



41

(Antisocial Behavioral

(Balanced Nutrition), ,

(Straubhaar and Larose, 2004)

( (Format)
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(Outline)
fi ( , 2541)
(Format)
12
, 2533)

1 (Monologue)

2, (Dialogue)

2-3

3, (Discussion)

4, (Interview)



30

(Quiz Programme)

(Documentary Programme)

Host ( )

(Semi-documentary)

(Drama)

25



61

8.2
8.3

8.4

26

"Serjals"
"Series"

"All my Children"
"Serial"

(Docu - Drama)



10.

10.1
102
103

11

12

(Variety)
1

(Live Programme)

2533)1

"Serials"

07 Show

27



4.2

2532)

(Documentary)



29

( , 2525)

(2525)

(2525)

2-3

6-9

10-12



(2546)

30



lit ]
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Heintz-Knowles (1994)
(The Reflection on the Screen: Television’s Image of Children)

(Content  Analysis)

ABC, CBS, NBC, FOX, PBS, the USA, Nickelodeon

. 194

(Role  maodel)

(Physical aggression) (Deceitful)

relationship) (Romance)

Mares Jamieson (1996)

Disney

3%

(Peer

Meta (Positive Effects of Television on Social Behavior:

A Meta-Analysis)



(2536)
2533

16.00 -

19.30
3



.. 2536
1 2
4,
.. 2536 L
2.
1
(2541)
4
2
1 2
1 3
2 4
2 4
1
1 4



(2541)
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