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( 258 1 26-21)



Modernity
Modernization

Black (1966 : 33)

McClelland (1953  110-111)

Arnold Anderson Edward Shild ( Myron Weiner, 1966 : 3-9)

Wibert E. Moore (1965 : 89)

Rogers (1969 : 102 ) (Modernization )
L (Literacy)

2. (Mass Media Exposure)

3 (Cosmopoliteness)

4, (Empathy)

) (Achievement Motivation)

6. (Political Knowledge)

1. (Aspiration)

8. (Fatalism)
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1 (Activism)
(Fatalism)

2. (Stratification of life Chances)

3 (Community Stratification)

4, (Occupation Primary)

) ( Intrication with Relatives)
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13,

14,

Chodak

(Individualism)

(Trust)

(Participation in Mass Media)

(Big Company)

(Manual Work)

(Preference of Urban Life)

(Family Modernism)

(Religiosity)

(Risk Taking)

(Abraham 11979 . 5)

Abraham (1979 : 510 ) 2



McClelland (1967  74-85)

(Enterpreneurship)
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(Traditional Society) (Modem Society)
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(Selective Processes) (
2529 : 637-639)



1 (Selective Exposure or Selective Attention)

(Cognitive Dissonance)
2. (Selective Perception of Selective Interpretation)

3, (Selective Retention)

Merrill ~ Lowenstein (1971 : 134 - 135)

Berio.( 1960 2533)

(2531 : 23-26)



(Reference Group)

Wilbur Schramm (1973 : 121-122)
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(Uses and Gratification theory) (Katz 1974 ;
2529 634)

( , 2528 : 28)
(3.D. Rayburn and Philip Palmgreen)

Expectancy - Value (1984: 537-560)

Beliefs Perceived

Gratification—"Media —" Gratification
Evaluation Source Consumption Obtained
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McCombs Becker 6

1 (Surveillance)
2. (Guidance)
3. (Excitement )
4, (Reinforcement)
5. (Anticipated Communication)
6. (Entertainment)
(Mass Communication)
, 2527 62)



( 2529 : 26-29)
(Mass Media)
( , 2521 :21)
( ;2525 1))
(Frey
Frederick 10-18)
I} (Extensive)
2 (Speed)
3, (Controlahility)
4, (Potential effectiveness)

(Lasswell, 1948 : 37 - 51)
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(Wilbur, 1964 : 37-51) (Wright, 1975 :9) 4
4,
(Modem Society)
( , 2522 2 10)
(Rush and Athoff , 1971 : 16)
(Rogers and Shoemaker, 1971  145)
Tard ( ' 2531 100)

Lemer, Rogers, Kahl Inkeles

Lemer
(Transitional Society)
1958 Lemer (Mediated
Experience) (Empathy)
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(Literacy)

Frey (1973

(Mass Media Exposure) ~ Lemer

398 - 412)

(Electoral Participation)

(Empathy)

2525 : 129-130)

Lemer



Frey

Rogers

Antecedents

Literacy
Mass Media Exposure
Cosmopoliteness

Lerner

(Urbanization)
(Literacy)
(Mass Media Exposure)

(Political and Economic Participation)

(Paradigm) (1969 : 50)

Intervening Consequences
Empathy Innovativeness
Achievement Motivation  Political Knowledge
Fatalism Aspiration
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Rogers
(Intervening variable)

3 Rogers
(Antecedent) (Process) (Consequences)
mMseueanoy 1a
(Literacy) (Empathy)

STAUMIANYI
(Education) \ / (Innovativeness)
msiilasudeudaw
(Mass Media Exposure) )
(Social Status) (Political Knowledge)
1Y
(Age) (Achievement Motivation)
m3AaaNUTIANNIUDN
(Cosmopoliteness) (Educational and

Occupational Aspiration)
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(Empathy)

(Innovativeness)

(Political Knowledge)
(Achievement Motivation)

(Educational and Occupational Aspiration)

(Literacy)
0.43

0.422
(Education)

0.508
(Cosmopoliteness)

0.551

(Social Status)
0.500



Inkeles

(Empathy)

0.446
(Achievement Motivation)
0.313
(Innovativeness)

(Political Knowledge)
0.572

(2525 : 140-153)
Lemer

Smiths (1976 : 33)

0422

0.515
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1 (Education)
2, (Mass Media Exposure)
3, (Factory Experience)
Inkeles ~ Smith (Modem Man)
2

External Modernization

Internal Modernization

(Individual Modernity) Inkeles ( : 19-25)
(Traditional Man) (More
Modem Man) 6

1 (Openess To New Experience)
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(Readiness For Social Change)

(Growth of Opinion)

(Interest of Facts and Information)

(Valuing of Time)

(Sense of Efficacy)

(Planning)

(Calculability or Trust)

(Valuing of Technical Skill)
(Educational
and Occupational Aspirations)
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(Awareness
of and Respect for The Dignity of Others) 1

(Production
Understanding)

( Kindship and Family)

(Women’s Rights )
(Birth Control or Restirction
of Family Size)
(Religion)
(Aging and The Age)
(Politics)
(Consumerism)

(Social Stratification)

(Work Committment)



: 6-8)

(Modernization)

4

( Schramm
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(2528)

(2529)
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(2537)
(2537)
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JAVIER GOYAOGA (2516)

(2517)

(2524)

1" A
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(Tradition)

(2520)

(2525)

(2525)

( Transitional)
Inkeles
(World Views)

(2525)

(2525)

2

3
(Modem)

3



(2526)
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(2528)

(2528)

(2528)

(2528)
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(2529)

(2532)

(2534)

(2534)
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(2537)

(2537)
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Rao (1966)

Pool (1966)

Yadiv  Ascroft (1966 2526:49)

(Intervening Variable)

Mishra (1972)

Shing Yink (1972 2521:21)

Inkeles Smiths  (1976)

Deutschmann Me Nelly ( 2526)
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Rogers

Gunaratne (1976: 80-92)

Svenning (1969)
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Rogers

Inkeles

Ascroft (1966

Svenning  (1969:107)

Smith (1976)

2526:49)
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