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(Closed-Ended Questionnaire)
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Likert Scale (degree) 6
1
54321
2.2 (Openned-Ended Questionnaire)
(Validity)

(Reliability)

1. (Validity)

(Content Validity)
(Wording) [
2

2. (Relia-

bility) (Try-out) , 30

(Reliability of measurement)
(Coefficient alpha) 0.85
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t-test, (ANOVA)
(Pearson ' Product Moment Correlation Cogfficient )

2
1. ( Descriptive Method )
( Percentage )
2.
2 ,
(Pearson  Product Moment Correlation Coefficient ) 2
3 t-test, ANOVA 1 ,
( Scheffe)
(Coding) SPSS for

Window
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