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[Th is  re s e a rc h  was aimed a t in v e s t ig a t in g  the  developm ent and 

d ir e c t io n s  o f m u lt ip le x  th e a tre s  in  T h a ila n d . I t s  focus was a ls o  on an 

a n a ly s is } o f t h e i r  s a le s  p ro m o tion  s t ra te g ie s  th ro u g h  in -d e p th  in te r v ie w s  o f 

e x h ib i to r s .

jR e su lts  dem onstra ted  th a t th e a tre s  in  T h a ila n d  deve loped  from  s ta n d  

a lo ne  to} m u lt ip le x  system s. The developm ent was in f lu e n c e d  by th re e  m ain 

fa c to r s , !  owners, f i lm s  and aud iences o f  t h is  type  o f the  th e a tre s .  I t  was 

a ls o  found th a t s a le s  p ro m o tion  s t r a te g ie s  p la y  a v i t a l  r o le  in  p o p u la r iz in g  

m ovie a tte n d a n ts  to  these  th e a tre s  a t a fa s te r  pace. Most th e a tre  owners 

la u n ch  v a r io u s  p ro m o tio n  p ro je c ts  to  e s ta b l is h  good images o f  t h e i r  th e a t re s .

F in d in g s  from  the  su rve y  showed th a t sm a rtca rd  membership was the

most s u c c e s s fu l s t ra te g y  fo r  the s a le s  p ro m o tio n . D isco u n t m ovie t ic k e t s
! ~

g iv e n  by' the  re s ta u ra n ts  in s id e  shopp ing m a lls  were l i k e l y  h e lp  to  prom ote  

fre q u e n t} v i s i t s  o f the  m u lt ip le x  th e a tre s .  The most fre q u e n t aud iences were 

found to j be fem ale o f 16-20 ye a rs  o f age g roup , u n iv e r s i t y  g ra du a te s  th a t  

have incpme low e r than  5 ,000 b a h t.
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