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( Promotion Mix ) ( Advertising ) ,
( Sales Promotion ) 1 ( Personal Selling )

( Public Relations & Publicity )

“ (Sales Promotion Strategies and program)

7/ , 2538 : 133 )
3

1) ( Consumer Promotion)
2 (Trade Promotion )

3

( Salesforce Promotion )
( Consumer Promotion )
? ?

1
2
3
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Consumer Promotion

1

Promotion

( Sponsoring )

( Price Incentive )

Entertainment Marketing
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Development and Decline of Drive-in
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Park-in  Theatres

New Jersey

1958-1967
3 , 4
Shopping  Mall

Blue Collar
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- (A
Study of the Effects In-Home Entertainment Alternatives Have on Film

Attendance) (William, 1985 : 93-100 )
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2)
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4)
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Video Movies at Home : Are They Viewed like Film or like Television?

( Krugman , 1991:120-130 )
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(Visual Orientation)

(Social Interaction)
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