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(Traditional - media) (Mass media)



(Internet)
(Exhibition)

(Advertising)
promotion)

(Seminar)

(Interactive marketing) (Seminar)

(Cable TV)

(Marketing Communications)

(Personal selling) (Sales
(Public Relations) (Direct marketing)
(Special  events) (Display)
(Exhibition) (Services)

(Cost Per Thousand : CPM)

(Market  segmentation)

(Target group) 1 '

(Integrated

Marketing  Communications)



(Postcard  advertising)

(Freecards)

(Postcard - advertising) (Freecards)

105X 15

(Image) (Logo)

(Cardrack)



(Cardrack)

P

(Cardrack)

(Brand awareness)

(Power office girls)
(Ice World)
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(Media cost
efficiency)

(Pass along - audiences)



fi '

(Barcelona)
1985 Xavier Baque'Vielva (
www.takeitfreecard.com)
www.freecardworld.com

o4

1994

Coca-Cola  Absolut Vodka ~ Heineken  Johnnie Walker  Levi's  Calvin
Klein DKNY Guess  Nike L'oreal Nivea  Swatch Nokia Ericsson  MTV
BBC Philips Sony  American Express BMW  Ford  Volkswagen  Marlboro
Newsweek ~ Cosmopolitan

(Brand awareness)


http://www.takeitfreecard.com
http://www.freecardworld.com

)
2543
3 Take-it Freecard Publishing Co.Ltd.
Adcard Co.,Ltd. Take-it Freecard
Publishing Co.,Ltd Ad Post Com Co.,Ltd.
Sam  Chew
2544 Post-Card Co. Lt
Take-it Freecard Publishing
Co,Ltd 2
Take-it
Freecard Publishing Co.,Ltd Ad Post Com Co.Ltd
Post-Card Co.,Ltd.
Post-Card

Co. Ltd.



; Take-it Freecard Publishing
Co.,Ltd. Post-Card Co.,Ltd. Ad Post Com Co.,Ltd.)



20,000
30,000
40,000
60,000
80,000
120,000

Take-it Freecard Publishing Co.,Ltd

265
222
43

2544

200

80
150
135
120
115

2,000
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Take-it Freecard Publishing Co.,Ltd.

9
100 1 (outlet)
1
20,000 1 200
20,000 2 100
30,000 2 150
() 30,000 3 100
40,000 2-4 100-200
60,000 36 100-200
80,000 4 200
' PO [ )
) 60 [
1
W 500 5,000
PVC 800 5,000

Take-it Freecard Publishing Co.Ltd. : 2544



2544
150

25,000
75,000
150,000

25,000
75,000
150,000

Post-Card Co. Ltd

113
125
1.20
117
6,000- 15,000
2,000
1
6

50
50
50



12

Post-Card  Co,Ltd. : 2543
1Managing Director Account
Director 2000 1
2543



Ad Post Com Co. Ltd

116

150X105

(Jigsaw) 180X105
1

20,000
2.25-3.50
Jigsaw 2.10 -4.50

5,000 - 10,000
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Ad Post Com Co.,Ltd.

( 13)
100
2,000
2
‘ 20,000
' 30,000
Ad Post Com Co, Ltd. : 2543
2543

(Cardrack)
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2543

2543
()
Keep
Walking  Johnnie Walker T
¢ ) “Toy Story 2"
“Absolut Cities Vodka"
Absolut Vodka
Absolut Vodka
Absolut Vodka Cities Series
Absolut LA, 1987 1999
Absolut Cities Of Asia Pacific Absolut  Tokyo
2000
Cities  Series

Absolut Vodka
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15-35

(Postcard Advertising)

(Advertisers)

(Exposure)
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(Freecards)



15-35
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