6 1
1
2
3
4,
5
6.
!
L
“Rhetorical Situation”
Rhetorical Situation 3
) pragmatic
) reality
) mediator

1 2539),

162.



o o B~

1Il

2

163.

164.

165.

Rhetorical Situation 5

Exigence

Rhetorical Situation

Audience

Constraints

10



Situation

166.

Speaker

Speech

il

Rhetorical



B &8 B =S

46.
47,
48.

[Contact-

]

(Speech or Negotiation)
(Practice or Protocol)

1 2535),

45,

12



3l
3.2
33

31

i

311
312
313
314
315

133,
134,
135,

(Protocol theory)
(Tact theory)

(Deny

theory)

(Protocol theory)

(Lobby)

(Greeting)
I (Reception)
(Regarding)
(Visiting)

13



. (Lobby)

" (Lobhy)

3.2

(Verbal)

33

7 : 136.

142,
165.

(Tact theory)

(Nonverbal)®

(Deny theory)

14



331
3311
3312
3313

3314
3.3.15

3.3.2

166.
170.

(Indlirect deny)

(Direct deny)

5

15



16

31

“The Uses of Argument"

3
DATA () CLAM (C)
DATA  CLAIMW ’ ”
WARRANTS () QUALIFIERS(Q)
( )
) ©)
pi
D Q
V
]
R
B
3 , 1 ( :
| 2539), 203

pA . 204



=DATA( )

= WARRANTS ( )
B = BACKING OF WARRANTS (
Q = QUALIFIER ( )
¢ =CLAM( )

R = REBUTTAL ()

(KEY WORD)!

>C

i



( Reservation

Data

Claim

1
1

Allness)
Warrants
2

“Getting past no "
5

205,
(. - Getting past no.

(Rebuttal)

?:

1 2536),

18



&3

(Avoidance)d
(Minimization)

(Blame)
(Silencers)

(Gunnysacking)

(Beltlining)

(Personal Rejection)

(Force)

3L
32

19



47.

(Openness)

(Empathy)

(Supportiveness)

(Positiveness)

(Equality)

20



row » « :
21

Model of Conflict Resolution

1. Define the conflic
2.Examine possible solutio
3. Test the solution
5. Accept 4. Evaluate the solution 5. Reject solution
solution
!
Exit
2
L (Define the conflict)
2. (Examine Possible
Solutions) '
3. (Test the Solution)



— O m o

55,

56

22

(Evaluate the Solution)

(Accept or Reject the Solution)

(RESPECT)

(Ready)
(Explore)
(Signal)
(Probe)
(Exchange)
(Close)
(Tie up)



3

57.

58.

(Ready)

(Explore)

(Signal)

23



4
{2

59.

6:

(Probe)

(Exchange)

(Close)

(Tie up)

24



25

! Persuasion: A
Means of Social Influence (pragmatism)
(idealism)

60.

, 2539), 210.
& , 211.



26

2
(
)
3
: (pragmatism and idealistic)
4,
5.
(Ethics of persuasion is a function of context)
6.
“Theories  of
Human communication” (sign)
19
(modern semiotics) 5
"Semiosis" (Sign)
(Object) (Meaning)
(Referent) (Interpreter) Peirce
(Representation) “Interprétant’ o 8

% Nick Lacey( Image and Representation : Key Concept in Media Studies. London:
Macmilaian Press, 1998), p33.
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(word) o “ " (Animal)
(Interprétant)
‘ ! ‘ n m

Thought or Reference

S E™. Referent
symbol
Stands for (an imputed relation)
(Meaning) (Image)
(Thought) (Sign)
(object being signified)®
" (Theory of Symbols) 9
“Symbolism’
(Topic) (Knowing) (understanding)
Ibid., p. 34.
8 lhid., p. 35,
9 1bid., p. 36.

D oia., p. 77,
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(feeling)
(Conception) (Symbol)a
(Sign) (symbols)

(term) (stimulus)

(actual signified object)

(sign) (sign)
?
(Symbols)
(Proxy) ! (Channel)
(Conception) ' (Object)

" (Symbol is an instrument of thought)3

" (Symbolic Need)3!

" (Concept) (general idea) (Pattern)
(form) (concept) /
(Communicators) (image)

5 Ibid.
5 Ibid., p. 78.
531bid., p. 79.

* bid., p. 80.



(private image) (person's conception)d
(Meaning)
(Concept)
“Open Bible"
(object)
(Symbolizes)
)
(Meaning)
(Symbol) ~ (object) (Person)
(mind)
(complete meaning)
(Meaning) , (logical)
(psychological)
(symbol) (referent)
(symbol) (person)s/
1
(Text/Context)6
% lhbid.
% lbid., p. 113.
57

Ibid., p. 134.

29



2538

(2527)

(2527)

(2520)
Institute of Southeast Asian Studies

(2532)

, (2544)

(2539)

30

50 ' , 16



(253)

(2531) ‘
| 2481-2497

(Royalist)

(2532) ‘
24812492

(Royalist)

(2532)

(2533)

31

. .2481-2492"

2475



32

(Larry A. Niksch) (1976)
Georgetown University “United States Foreign Policy in Thailand's
World war Il Peace settlements with Great Britain and France”

(Western-Style Democratic Government)



	บทที่ 2 เอกสารและงานวิจัยที่เกี่ยวข้อง
	1. ทฤษฎีการตอบโต้ต่อสถานการณ์ของบิทเซอร์
	2. ทฤษฎีการสื่อสารในลักษณะเชิงการทูต
	3. ทฤษฎีการโต้แย้งแสดงเหตุผล
	4. ทฤษฏีการเจรจาต่อรอง
	5. ทฤษฏีการสื่อสารเพี่อประโยชน์และการสื่อสารเพี่ออุดมคติ
	6. ทฤษฎีการสื่อสารเชิงสัญลักษณ์
	งานวิจ้ยที่เกี่ยวข้อง


