2543

ISBN 974-13-1195-8



COMMUNICATION FACTORS AFFECTING THE GENERAL PUBLIC'S DECISION

IN POLITICAL LEADER ELECTION DURING CRISIS.

MISS JARUWAN PAWARAJAN

A Thesis Submitted in Partial Fulfilment of the Requirements
for the Degree of Master of Arts in Development Communication
Department of Public Relations
Faculty of Communication Arts
Chulalongkorn University
Academic Year 2000

ISBN 974-13-1195-8






(COMMUNICATION FACTORS AFFECTING

THE GENERAL PUBLIC'S DECISION IN POLITICAL LEADERS ELECTION

DURING CRISIS) , 133 . ISBN 974-13-
1195-8
1
2)
3)
400
t-test One-Way ANOVA
SPSS

21

2.2
2.3
2.4

2.5

.............. mﬂﬁa"naﬁam..@ﬂgaam.........@,4.......‘.ﬁ/
, AL TaR1NTENUTNMN. ... @/7 é/@



## 428 52150 28 : MAJOR DEVELOPMENT COMMUNICATION

KEYWORD: COMMUNICATION FACTORS/ DECISION/ POLITICAL LEADER ELECTION/ CRISIS
JARUWAN PAWARAJAN : COMMUNICATION FACTORS AFFECTING THE
GENERAL PUBLIC'S DECISION IN POLITICAL LEADER ELECTION DURING
CRISIS. THESIS ADVISOR : ANCHALEE LEESAVAN .Ed.D. 133 pp. ISBN 974-13-

1195-8

The objectives of this research were 1) to investigate communication factors which
include Political Information Exposure 1 Political Knowledge and Attitude towards Politics
affecting the general public’'s decision in electing political leaders during crisis 2) to
study the correlation between demographic characteristics and communication factors and 3)
to study the correlation between demographic characteristics and criteria for political
leaders election during crisis. Questionnaires were utilized to collect data from 400 Bangkok
eligible voters. The data was tabulated and analyzed by using percentage 1mean 1T - test 1
One-way ANOVA and Person's Product Moment Correlation Coefficient . SPSS program

was employed for data processing.

The results of the research could be summarized as follows :

1 Communication factors involving Political Information Exposure 1 Political
Knowledge and Attitude towards Politics do correlate with the general public's criteria
in their decision making to elect political leaders during crisis.

2. The correlation between demographic characteristics of the sample and other
variables found :

2.1 Gender, age, education loccupation and income correlated with Political
Information Exposure from Mass Media .

2.2 Occupation correlated with Political Information Exposure from Person Media .

2.3 Gender correlated with Poalitical Information Exposure from Special Media .

2.4 Gender and education correlated with Political Knowledge, and

2.5 Gender and occupation correlated with Attitude towards Politics.
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