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CHAPTER 4

DATA ANALYSIS AND RESULT

The find ings o f  th e  da ta  c o lle c t io n , da ta  analysis and th e  ou tcom es  o f  th e  
research are pu t on  v iew  in th is  chap te r. T h e  first part shows o f f  th e  su rve y ‘ ร resu lt, 
descrip tive  analysis. The second pa rt is d e m on s tra te d  th e  re la tio n sh ip  am ong the  
variab les and sum -up  th e  hypo thes is  te s tin g .

4.1 Descriptive analysis

4.1.1 Characteristics o f Respondents

Data c o lle c t io n  to o k  p lace fro m  M ay to  m id -Ju ly  o f  yea r 2013. A to ta l o f  389 
re sponden ts  pa rtic ipa ted  in th e  survey. O u t o f  these  389 sam ples, 74 sam ples w ere  
e lim in a te d  due  to  pa rtia l respond, m issing da ta and answered th e  dem og raph ic  
ques tions o n ly  (80.97% response rate). D em ograph ic  da ta fo r th e  re sponden ts  are 
show n in Tab le  4.1

Tab le  4.1 Dem ograph ic p ro f i le  o f th e  responden ts

Variab le F requency Percentage(% )

Gender

Fem ale 168 53.3

Male 146 46.3

Missing 1 0.3

Age

18 - 30 216 68.6

Over 30 98 31.2

Missing 1 0.2

Education

degree

High schoo l o r u n d e r 15 4.8

Trade s h o o l/c o lle g e 36 11.4

Univers ity 158 50.2

G raduate schoo l 102 32.4

O thers 3 1.0
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Missing 1 0.2

O ccupa tion

O ffice c le rk 52 16.5

W orker 20 6.3

Manager 9 2.9

Executive 32 10.2

Academ ic 53 16.8

Techn ic ian 51 16.2

S tuden t 82 26.0

O thers 14 4.4

Missing 2 0.7

Incom e

U nder $200 94 29.8

$200-$300 104 33.0

$300-$500 48 15.2

S500-S700 28 8.9

Over $700 37 11.7

Missing 4 1.4

Living o r w ork ing  
en v iro n m en t

Coun trys ide  o r 
suburb

93 29.5

Urban 221 70.2

Missing 1 0.3

Experience o f 
using in te rn e t

Never o r less th a n  1 
m on th

18 5.7

1 - 6  m on ths 5 1.6

6 m on ths  - 1 year 11 3.5

1 - 3 years 36 11.4

3 -5 years 33 10.5

Over 5 years 212 67.3

Missing 0 0.0

In te rn e t access A t hom e 74 23.5
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lo c a tio n At s choo l 2 0.6

A t w o rk 59 18.7

C om b ine  a t least 2 
o f these  fac to rs

165 52.4

Missing 15 4.8

Experience o f  
using in te rn e t 

banking

Never 114 36.2

1 - 6 m on th s 41 13.0

6 m on th s  - 1 year 31 9.8

1 - 3 years 79 25.1

3 - 5 years 27 8.6

Over 5 years 16 5.1

Missing 7 2.2

Frequencies  
using IB fo r 

expe rienced  
users

One t im e  pe r w ee k  
at least

81 25.7

One t im e  pe r m o n th  
at least

81 25.7

One tim e  pe r 6 
m on ths  a t least

35 11.1

Missing 118 37.5

M a le  and fem a le  w ere  nea r ly  even d is tr ib u te d . M a le  responden ts  a ccoun t fo r  
46.3%  (146 m a les) o f  th e  sam p le , w h ile  fe m a le  responden ts  accoun t fo r 53.3%  (168 
fem a les). M ost o f th e  respondents  w e re  y oung  age, 68.6% o f age from  18 - 30, 31.2%  
fo r o ve r 30 years o ld .

M ost o f  responden ts  w e re  w e ll e d u ca te d  w ith  32.4%  ho ld ing  an advanced  
degree and 50.2%  having a 4-year b a c h e lo r degree. W ith  som e o ccupa tio n  o ffe red , 
m os t o f  re sponden ts  w ere  s tu den ts  (26.0% ), academ ic (16.8%), o ffice  c le rk  (16.5%) 
and te chn ic ia n  (16.8%). The scale o f  m o n th ly  in com e  a lm o s t stay unde r $500 w ith  
29.8% unde r $200, 33.0% from  $200 - $300 and  15.2% at $300 - $500.
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The o u tcom es  ind ica te  th a t th e  m a in ly  p ro p o rtio n  (70.4%) o f  responden ts  

w o rk  o r s tudy  in u rban area, o n ly  93 p e o p le  (29.5%) have th e ir w ork ing or study ing  
e n v iro n m en t in coun try s id e  or suburb .

A ll m os t responden ts  are use in te rn e t fo r a long tim e  (67.3% is use in te rne t  
m ore  th a n  5 years). The p lace  fo r In te rn e t access lo ca tio n  is anyw he re  th e y  can 
co n n e c t to  th e  in te rn e t such a t h om e , at w ork , a t s choo l o r a t hom e . Many  
re sponden ts  have neve r used IB (36.2% ), 13.0% o f responden ts  fo r expe rience  o f  
using IB unde r 1 year, 25.1% fo r e xpe rience  o f  using IB from  1- 3 years, and above  3 
years o n ly  get 13.7%. F requencies using IB is on e  t im e  pe r w eek a t least w ith  25.7% , 
one  t im e  pe r m o n th  a t least w ith  25.7%  and  11.1% are fo r one  six m on th s  a t least.

4.1.2 M easurem ent Results fo r Relative Research Variable

Tab le  4.2 Descrip tive Ana lysis fo r Research Variables

Variab le Descrip tion Mean S tandard

dev ia tion

PEU Perceived ease o f use 3.805 1.029

PU Perceived use fu lness 4.0925 0.8925

T Trust 3.728 0.8574

GS G ove rnm en t s u p po rt 3.565 0.95425

SI Social in flu e n ce 3.303 1.0416

IU In ten tio n  to  use 3.923 0.9135

From  th e  Tab le  4.2, th e  m ean o f  Perce ived Ease o f  Use (3.805) and  o f  
Perce ived Usefu lness (4.0925) shows th a t responden ts  have te n de n c y  to  use IB to  
increase th e ir pe rfo rm ance . The p e rc e p tio n  o f cus tom ers  e va lua ted  on  T rust seems  
low e r (3.728). This resu lt ind ica tes th a t e ven  users fe e l th a t IB is ease o f use and  
use fu lness fo r th e ir work , b u t th e y  are s t il l in cons ide ra tion  safe and privacy security  
w hen  using IB. Respondents also give po s itive  eva lua tions  on  go ve rnm en t suppo rt 
and soc ia l in flu ence . The m ean scores o f  tw o  the se  con s tru c t are 3.565 and 3.303 
re spec tive ly . For gove rnm en t suppo rt c on s tru c t, its m ean score shows o f f  th a t
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cus tom ers  d o  no t th in k  th e  go ve rnm en t s u p p o rts  enough fo r th e  d e v e lo p m e n t o f  IB 
system . A bo u t socia l in flu en ce  (3.303), th e  find ing  p o in te d  o u t th a t soc ia l in flu ence  
has n o t m uch  im pac t on  re sponden ts ' in te n t io n  to  use IB service. F ina lly , th e  means  
o f th e  con s tru c t in te n tio n  to  use is q u ite  h igh (3.923), th is re fle c t th a t responden ts  
are w illin g  to  use IB. It is app rop ria te  in  p ra c t ic a l th a t nowadays, IB rem ains im m a tu re  
in V ie tnam ; i t ‘ ร s til l a new  system  fo r V ie tnam ese . F lowever, w ith  th e  fast speed o f  
deve lo p in g  IT, bankers w il l invest m u c h  m o re  to  d e v e lo p  th is  sys tem  and  
con se q u e n tly  cus tom ers  w il l have m o re  in te n t io n  o f using IB sys tem  in th e  fu tu re . เท 
te rm  o f s tandard d e v ia tio n  (S.D), m os t o f  S.D va lues are accep ted .

4.1.3 Relationship between age and educa tio n  (Crosstable)

Tab le  4.3a Sum m ary o f c ro s s ta b le  b e tw een  age and educa tio n

Case Processing Summary

Cases

Valid Missing Total

N Percent N Percent N Percent

PU * PI3 313 99.4% 2 0.6% 315 100.0%

Tab le  4 .3b C rosstab le  b e tw e e n  age and educa tion

Education

T o ta l
High 

schoo l 
or u nde r

Trade

s c h o o l/

c o lle g e

Univers ity G radua te

schoo l

Gender

Female

C ount 6 30 75 56 167

%

w ith in

gender

3.6 % 18.0 % 44.9 % 33.5 % 100%

Male

C oun t 9 9 82 46 146

%

w ith in

6.2% 6.2% 56.2% 31.5% 100%
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gender

T o ta l
C oun t 15 39 157 102 313

% w ith in  gender 4.8% 12.5% 50.2% 32.6 100%

From  th e  ta b le  4.3b w e  see th a t th e  scale be tw een  m a le  and fem a le  in 
educa tio n  o f  responden ts  in the  cu rren t s tu d y  is qu ite  sim ilar.

4.2 The d iffe rence between Dem ographic Characteristics tow ard Research 

Variables

This sec tion  w il l lo o k  at th e  d iffe rence  be tw een  th e  responden ts ' 
dem og raph ic  variab les in re la tion  to  th e  research variab les by using t-T e s t m e th od  
(fo r Gender, Age, liv ing or working e n v iro n m en t) , by using ANOVA m e th od  (fo r 
Educa tion degree, O ccupa tion , Incom e , E xperience o f  using in te rn e t) in o rde r to  
exam ine th e  d iffe re n t pe rcep tions o f  p o p u la t io n  tow a rd  In te n tio n  to  Use IB, 
Perce ived Ease o f  Use, Perceived U se fu lness , T rust, G ove rnm en t S uppo rt and Social 
In fluence .

4.2.1 The d ifference between genders toward research variables

The o u tco m e  from  Tab le  4.4 has p o in te d  o u t th a t th e re  is no  sign ificant 
d iffe rence  fo u n d  be tw een  m a le  and fe m a le  in re la tion  w ith  Perce ived Ease o f  Use, 
Perce ived Usefu lness, T rust, G o ve rn m en t S uppo rt and Socia l In fluence . The  
awareness o f  Perce ived Usefulness, P e rce ived  Ease o f  Use, T rust, G ove rnm en t 
S uppo rt and Social In fluence  o f using IB are m os tly  depends on  responden t's  
know ledge . And m os t o f  responden t in th is  s tu dy  are high educa tio n , espec ia lly  the re  
is n o t m uch  space be tw een  m a le and  fem a le  in educa tio n  (see ta b le  4.3b). 
There fo re , the re  are no t s ignificant d iffe re n ce s  be tw een  m a le  and fem a le  in 
re la tio n sh ip  w ith  Perceived Usefulness, P e rce ived  Ease o f  Use, Trust, G ove rnm en t 
S uppo rt and Socia l In fluence .

However, th e re  is a significant d if fe re n ce  be tw een  fem a le  and m a le  in  
re la tion  w ith  In ten tio n  to  Use IB. The reason  fo r th is resu lt is p ro b ab ly  by the  
cha racte ris tic  and th e  tra d it io n a l o f V ie tnam ese . These are th a t, in V ie tnam  m en are
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usua lly  m o re  ac tive  and w illin g  to  f in d  o u t ,  lea rn and use new  te chn o lo g y  than  
w om en . M o reove r, w om en  are usua lly  bu sy  w ith  housework , take  care o f  ch ild ren , 
and th e y  lo o k  a t th e ir husband at th e  p illa r  o f  the ir fam ily , w h o  w il l m o s tly  dec ide  
th e  im po rta n t th ings o f  fam ily .

T ab le  4.4 The t - te s t  fo r Gender

Variab le D im en tion Mean
S tanda rd

de v ia tio n
t-va lu e d f p -va lue

PEU Fem a le 3.851 0.898 0.940 312 0.348

M a le 3.758 0.8514

PU Fem a le 4.160 0.743 1.714 311 0.088

M a le 4.0137 0.767

T Fem a le 3.781 0.7193 1.282 310 0.201

M ale 3.677 0.717

GS Fem a le 3.628 0.786 1.423 310 0.156

M ale 3.496 0.845

SI Fem a le 3.3154 0.8896 0.355 309 0.723

M ale 3.28 0.8561

IU Fem a le 3.998 0.7351 1.990 308 0.047

M ale 3.831 0.7388

4.2.2 The d iffe rence between ages toward research variables

Tab le  4.5 shows th e  t- te s t fo r age has fo u nd  o u t th a t th e re  is no  sign ificant 
d iffe rence  b e tw e en  18 - 30 ages and ove r 30 ages in re la tion  w ith  Perceived Ease o f  
Use, Perce ived Usefu lness, Trust, G o ve rnm en t Support, Socia l In fluence  and In ten tio n  
to  Use IB. This find ing  is p ro b ab ly  exp la in  b y  th e  fac t th a t th e  ta rge t re sponden t o f  
th is research is young a d u lt w ith  age range fro m l8 -4 0  (68.8% is from  18-30 and  
31.2% is from  31-40) and m os t o f th em  a re  ho ld  th e  ba che lo r degree o r graduate  
schoo l (50.3% o f  ba che lo r degree and 32.5% is gradua te schoo l). Thus, the ir
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awareness o f  Perce ived Ease o f  Use, Perce ived Usefu lness, Trust, G ove rnm en t 
Suppo rt, Socia l In flu ence  are n o t m uch .

T ab le  4.5 The t- te s t fo r Age

Variab le D im en tion M ean
S tandard

dev ia tio n
t-va lu e d f p -va lue

PEU 18 - 30 3.823 0.844 0.463 312 0.644

Over 30 3.773 0.946

PU 18 - 30 4.07 0.753 -0.864 311 0.388

Over 30 4.15 0.761

T 18 - 30 3.736 0.702 0.159 310 0.873

Over 30 3.722 0.756

GS 18 - 30 3.55 0.773 -0.687 310 0.492

Over 30 3.61 0.898

SI 18 - 30 3.33 0.867 0.819 309 0.414

Over 30 3.24 0.882

IU 18 - 30 3.93 0.721 0.357 308 0.721

Over 30 3.90 0.782

4.2.3 The d iffe rence betw een living environm ent toward research 

variables:

From  ta b le  4.6 th e re  is a s ign ifican t d iffe rence  be tw een  p e op le  w ho  live  in 
coun trys ide  and w ho  live in u rban in Perce ived Ease o f Use (p=0.041), p e op le  w ho  
live  in urban (กาean = 3.873) has m o re  h igh ly  agree w ith  pe rce ived  ease o f use than  
w ho  live  in coun trys id e  (m ean=3.652). This resu lt is easy to  unde rs tand  because  
pe op le  w h o  live  in urban area is m o re  fam ilia r w ith  new  te chn o lo g y  and th e y  also  
have m o re  advantages to  lea rn and  use new  te chno lo g y  th a n  p e op le  w ho  are live  in 
coun trys ide .
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On th e  o th e r hand , th e re  is ท๐ s ign ifican t d iffe ren ce  b e tw e en  w ho  live  in 

coun try s id e  and w ho  live  in u rban area in re la tion  w ith  pe rce ived use fu lness, trust, 
go ve rnm en t suppo rt, soc ia l in flu e n ce  and in te n tio n  to  use IB. Perce ived Usefu lness  
o f IB is q u ite  ou ts tand ing , so it is n o t d if f ic u lt  to  recogn ize th e  use fu lness o f using IB. 
A bou t T rus t, because IB in V ie tnam  is q u ite  new , te ch n o lo g y  in V ie tnam  is less 
de ve lo p , even ou td a te . There fo re , m os t o f  p e op le  in V ie tnam  th in k  th a t using IB is 
no t re a lly  secured. G ove rnm en t S uppo rt is c lea re r since eve ry  p o lic y  o r d ire c tio n  to  
suppo rt fo r th e  d e v e lo p m e n t o f  IB is a n n o u n cem en t on  th e  m ed ia  such as te le v is ion , 
in te rn e t o r new spaper. Last one , th e re  is no  sign ificant d iffe ren ce  b e tw e en  pe op le  
w ho  live  in ru ra l area and urban area in re la tio n sh ip  w ith  Socia l In fluence  on  
in te n tio n  to  use IB because th e  cha rac te ris tic  o f  V ie tnam ese is th e y  o fte n  keep  
re la tio n sh ip  w ith  p e op le  a round  th e m  an d  try  to  behave con s is te n t w ith  o the rs  in 
th e ir re la tio n sh ip  n e tw o rk  regardless w he re  th e y  live.

Tab le  4.6 The t- te s t fo r  liv in g  o r work ing e n v iro nm en t

Variab le D im en tion Mean
S tanda rd

d e v ia tio n
t-v a lu e d f p -va lue

PEU C oun trys ide 3.652 0.881 -0.2050 312 0.041

Urban 3.873 0.868

PU C oun trys ide 4.091 0.599 -0.080 311 0.936

Urban 4.098 0.812

T C oun trys ide 3.752 0.641 0.269 310 0.788

Urban 3.728 0.748

GS C oun trys ide 3.660 0.777 1.272 310 0.204

Urban 3.531 0.828

SI Coun trys ide 3.391 0.840 1.209 309 0.228

Urban 3.260 0.885

IU Coun trys ide 3.813 0.658 -1.703 308 0.090

Urban 3.969 0.766
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4.2.4 The d iffe rence  betw een education  degrees tow ard research 

variables:

From ta b le  4.7, th e  p -va lu e  fo r  6 va ria b le s  -  Perce ived Ease o f  use - PEU 
(p=0.001), Perce ived Use fu lness - PU (p=0.629), Trust - T  (p=0.035), G ove rnm en t 
suppo rt - GS (p=0.000), Socia l In flu e n ce  - SI (p=0.009) and In te n tio n  to  Use IB - IU 
(p=0.068). B e tw een th e m , PEU, T, GS, and SI are sign ificant (p<0.05).

It is q u ite  c le a rly  th a t th e re  are s ign ificant d iffe rences b e tw e en  educa tio n  
groups in re la tio n sh ip  w ith  Perce ived Ease o f  Use since p e op le  w ith  high educa tio n  
are o fte n  b e tte r a t lea rn ing and  using new  te chn o lo g y  th a n  p e op le  w ith  low  
educa tion . It a lso s im ila r w ith  T rus t, G o ve rnm en t S uppo rt and Social In fluence , high 
educa tio n  re sponden ts  u sua lly  have m o re  advantages to  fin d  o u t in fo rm a tio n  and  
use new  techno log ie s . T he re fo re , th e re  unde rs tand ing  and know ledge  a b ou t new  
and advanced te ch n o lo g y  is o f te n  b e tte r  lo w  educa tion  groups.

The Perce ived Usefu lness o f  Using IB is rem arkab le  and easy to  id e n tify  and  
m os t o f p e o p le  can do  it n o  m a tte r  w h a t th e y  are educa ted . Tha t w hy  the  
d iffe rences be tw een  e d u ca tio n  g roups w ith  Perce ived Usefu lness are n o t sign ificant. 
A bou t In ten tio n  to  use, th e  re su lt can be exp la ined  by th e  fac t th a t in V ie tnam  cash 
is king. Everyone p re fe r to  use m on e y  in hand th a n  c red it card o r d e b it card, and  
th e y  o n ly  in te nd  to  use IB if th e y  have t o  o r th e y  are fo rced  by specific  cond ition s  
and th e ir in te n tio n  to  use IB re la te d  a l i t t le  to  th e ir educa tio n  leve l.

Tab le  4.7 ANOVA com pa rison  o f  research variab les w ith  educa tio n  degrees

Education

degree

Perce ived ease 
o f use

Perce ived

use fu lness
T rust

G ove rnm en t

suppo rt

Social

in flu en ce

In ten tio n  to  
use

Mean std
Deviation Mean Std.

Deviation
Mean

Std.
Deviation

Mean std.
deviation Mean std.

Deviation Mean std.
Deviation

High

schoo l or 
Under

2.98 1.061 3.95 0.695 3.88 0.675 4.32 0.53 3.62 0.60 3.49 0.832
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Trade  

schoo l or 
co llege

3.71 0.91 4.12 0.748 4.01 0.740 3.72 0.794 3.54 0.857 3.81 0.733

Bache lor 3.81 0.834 4.05 0.738 3.70 0.687 3.57 0.761 3.34 0.855 3.94 0.708

G raduate 3.96 0.839 4.16 0.8013 3.64 0.744 3.40 0.87 3.08 0.897 4.00 0.762

F 5.942 0.579 2.904 6.580 3.898 2.400

d f 3 3 3 3 3 3

p-va lue 0.001 0.629 0.035 0.000 0.009 0.068

4.2.5 The d iffe rence betw een occupations toward research variables

Based ๐ท Tab le  4.8, ANOVA in d ica te d  th a t s ign ifican t resu lts  appeared  
be tw een  o ccupa tio n  and pe rce ived  ease o f use (PEU) w ith  p=0.000, pe rce ived  
use fu lness (PU) w ith  p=0.036, g o ve rnm en t suppo rt (GS) w ith  p=0.020, and in te n tio n  
to  use IB (IU) w ith  p=0.036. H ow ever, th e re  is no s ign ifican t d iffe ren ce  be tw een  
groups th a t have d iffe rence  o ccup a tio n  in choosing tru s t (T) w ith  p=0.139 and socia l 
in flu ence  (SI) w ith  p=0.057.

The resu lts  in th is  com pa rison  are very s im p le  to  unde rs tand . D iffe rence  
occupa tion  w il l lo o k  a t th e  ease o f  use o f  IB d iffe re n tly , fo r e xam p le  it w il l be very  
easy fo r a techn ic ian  to  use IB, b u t it w il l  be qu ite  c om p le x  w ith  a w o rke r o r  
freshm an s tu den t. S im ilar to  Perce ived usefu lness, G ove rnm en t S uppo rt and  
In te n tio n  to  Use such as IB is ve ry  use fu l fo r  an a ccoun tan t o r it is ve ry  fam ilia r w ith  a 
gove rnm en t o ffice r w ith  gove rnm en t s u p po rt fo r (3.

There are no  sign ificant d iffe rences  be tw een  o ccupa tio n  groups in re la tion  
w ith  Trust and Socia l In fluence  because, m os t o f peop le  th ing  th a t in V ie tnam  banks  
lack o f  advanced  te chn o lo g y  to  p ro te c t cus tom er sensitive in fo rm a tio n  avo id  
attack ing by hacker o r unau tho rized  access, and the  Social In fluence  fa c to r is m ore  
characte ris tic  by V ie tnam ese cu ltu re  than  occupa tion .
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Tab le  4.8 ANOVA com pa rison  o f research variab les w ith  occupa tions

Occupation

Perceived  
ease o f  use

Perceived

use fu lness
T rust

G ove rnm en t

suppo rt

Social

in flu ence

In ten tio n  to  
use

Mean std.
Deviation Mean std.

Deviation
Mean std.

Deviation Mean Std.
deviation Mean Std.

Deviation Mean Std.
Deviation

O ffice c le rk 3.86 0.957 4.09 0.867 3.75 0.864 3.56 0.798 3.37 0.967 3.86 0.799

W orker 3.80 0.746 4.32 0.634 4.10 0.688 4.07 0.799 3.91 0.735 3.90 0.801

Manager 3.92 0.712 4.16 0.599 3.26 0.728 3.27 0.955 2.85 0.818 4.20 0.587

Executive 4.01 0.810 4.29 0.707 3.61 0.736 3.48 0.920 3.19 1.019 4.01 0.834

Academ ic 3.74 0.871 4.09 0.769 3.65 0.745 3.40 0.717 3.24 0.785 4.00 0.719

Technic ian 3.94 0.698 4.24 0.663 3.74 0.644 3.80 0.814 3.33 0.864 3.95 0.678

S tuden t 3.84 0.800 3.95 0.725 3.78 0.586 3.47 0.752 3.23 0.859 3.94 0.591

Others 2.54 1.144 3.59 0.917 3.70 0.865 3.59 0.993 3.16 0.484 3.23 1.089

F 5.108 2.177 1.585 2.428 1.985 2.178

d f 7 7 7 7 7 7

p-va lue 0.000 0.036 0.139 0.020 0.057 0.036

4.2.6 The d iffe rence between incom es toward research variables:

Tab le  4.9 shows th e  ANOVA resu lts am ong incom es and research variables. 
There are significant d iffe rences be tw een  th e  m ean o f incom es and Perce ived Ease 
o f Use - PEU (p=0.000), Perce ived Usefu lness - PU (p=0.009), tru s t - T (p=0.036) and  
in te n tio n  to  use IB - IU (p=0.006). A nd  th e re  are no sign ificant d iffe rences be tw een  
groups th a t have d iffe rence  incom es in choos ing go ve rnm en t suppo rt - GS (p=0 .133), 
socia l in flu ence  - 51 (p=0.104).

เท V ie tnam , peop le 's  in com e depend  m uch  on th e ir educa tio n , p e op le  w ith  
high educa tio n  usua lly  have a good jo b  w ith  high salary. Tha t w hy  d iffe re n t incom e



47
groups lo o k  at th e  ease o f  use o f  IB and  T rust d iffe re n tly . A bo u t Perceived  
Usefu lness and In te n tio n  to  Use, p e o p le  w ith  high incom e usua lly  m o re  o fte n  using 
banking services such as o n lin e  tra n sa c tio n , transfe r m oney  o r b il l p a ym en t than  
p e op le  w ith  lo w  incom e. T he re fo re , th e re  are sign ificant d iffe rences be tw een  
d iffe ren t in com e  groups in re la tio n  w ith  P erce ived Usefu lness and In te n tio n  to  Use IB.

G ove rnm en t suppo rt fo r  th e  d e v e lo p m e n t o f  IB is announced  w id e ly  to  th e  
p e op le  and kep t an in d ep en de n t re la t io n sh ip  w ith  peop le 's  incom e . Thus, in com e  o f  
re sponden t has a s light re la tio n sh ip  w ith  G ove rnm en t suppo rt fac to r. A bou t Social 
In fluence  fac to r, it is s trong ly  ty p ic a l b y  V ie tnam ese c u ltu re  than  incom e. 
C onsequen tly , th e re  is no  s ign ifican t d if fe re n ce  be tw een  d iffe re n t in com e groups in 
re la tio n  w ith  Socia l In fluence  fac to r.

Tab le  4.9 ANOVA com pa ris on  o f  research variab les w ith  Incom es

Incomes

Perce ived  
ease o f  use

Perceived

use fu lness
T rus t

G ove rnm en t

suppo rt

Social

in flu ence

In ten tio n  to  
use

Mean Std.
Deviation Mean std.

Deviation
Mean std.

Deviation
Mean std.

deviation Mean std.
Deviation Mean std.

Deviation
Under

$200 3.64 0.854 4.02 0.670 3.86 0.601 3.70 0.817 3.47 0.828 3.85 0.657

$200-

$300
3.75 0.796 4.11 0.661 3.76 0.683 3.52 0.723 3.28 0.833 3.92 0.627

$300-

$500
3.73 1.037 3.86 0.989 3.45 0.822 3.35 0.885 3.10 0.781 3.73 0.931

$500-

$700
3.94 0.937 4.21 0.927 3.73 0.881 3.51 0.997 3.08 1.25 3.97 1.011

Over

$700
4.41 0.580 4.42 0.628 3.68 0.778 3.70 0.798 3.32 0.851 4.31 0.611

F 5.947 3.415 2.609 1.778 1.904 3.697

d f 4 4 4 4 4 4
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p-va lue 0.000 0.009 0.036 0.133 0.104 0.006

4.2.7 The d iffe rence between experiences o f using in te rne t toward 

research variables:

Tab le  4.10 shows re la tio n sh ip  b e tw e e n  experiences o f  using in te rn e t and  
research variab les b y  using ANOVA tes t. T he re  are s ign ifican t d iffe rences  be tw een  
d iffe ren ce  experiences o f  using in te rn e t groups and Perce ived Ease o f  Use - PEU 
(p=0.000), T rust - T  (p=0.021), G ove rnm en t S uppo rt - GS (p=0.04), Social In fluence  - SI 
(p=0.01). A nd  th e re  are no  s ign ificant d iffe rences  be tw een  groups th a t have  
d iffe re n ce  experiences o f  using in te rn e t in  choos ing Perce ived Usefu lness - PU 
(p=0.068), In te n tio n  to  Use - IU (p=0.051).

P eop le  w ith  m o re  expe rience  o f using in te rn e t w il l be p ro b ab ly  using IB 
easier, and  th is  exp la ins fo r th e  s ign ificant d iffe re n ce  be tw een  d if fe re n t experienced  
using In te rn e t groups. P eop le  are m o re  fam ilia r w ith  In te rne t a lso have m ode  
advantages and  easier to  co n ta c t w ith  n ew  te chno lo g y , go ve rnm en t p o lic y  and  
advanced  know ledge . Thus, th e y  w il l lo o k  a t T rust, G ove rnm en t S uppo rt and Social 
In flu e nce  fac to rs  d iffe re n t w ith  p e o p le  w h o  are no t fam ilia r w ith  using In te rne t.

Perce ived Usefu lness o f using IB is ve ry  c lea rly , it does n o t requ ire  m uch  
expe rience  o f  using In te rne t to  recogn ize th e  use fu lness o f  using IB. There fo re , 
re sponden t's  experience o f  using IB has a l i t t le  re la tio n sh ip  w ith  Perce ived Usefu lness  
o f using IB o f  re sponden t. W ith  In ten tio n  to  Use, it does n o t m ean th a t p e op le  w ith  
m ore  expe rience  o f  using In te rne t w il l be lik e lih o o d  using IB and v ice versa. Tha t w hy  
th e re  is no  s ign ificant d iffe rence  b e tw e en  d if fe re n t experience o f  using In te rne t 
groups in re la tio n  w ith  In te n tio n  to  Use IB fa c to r.
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Tab le  4.10 ANOVA com parison  o f  research variab les w ith  experiences o f  using

in te rn e t

Experience  
o f using 
in te rne t

Perceived  
ease o f  use

Perce ived

use fu lness
T rust

G ove rnm en t

suppo rt

Social

in flu en ce

In ten tio n  to  
use

Mean std.
Deviation Mean

std.
Deviation Mean Std.

Deviation Mean std.
deviation Mean std.

Deviation Mean
Std.

Deviation
Never or 

less than  1 
m on th

2.93 1.086 3.87 0.671 3.78 0.501 3.96 0.773 3.33 0.749 3.50 0.754

1-6 m on ths 2.53 0.505 3.40 0.720 3.60 0.365 3.43 0.375 3.26 0.494 3.60 0.722

6 m on ths  - 3 
years

3.90 0.661 4.22 0.638 4.02 0.563 3.86 0.685 3.77 0.784 4.01 0.601

M Over 3 years 3.87 0.848 4.09 0.775 3.67 0.749 3.48 0.826 3.20 0.876 3.94 0.754

F 11.344 2.402 3.293 4.452 5.491 2.622

d f 3 3 3 3 3 3

p-va lue 0.000 0.068 0.021 0.04 0.01 0.51

4.3 M u ltip le  Regression Analysis

From  research fram ew ork , i t  is essen tia l to  condu c t a m u lt ip le  regression  
analysis to  te s t hypo theses in th e  cu rre n t s tudy.

On th is  regression analysis, in te n tio n  to  use IB is d e p e n d e n t variab le , 
regressed on pe rce ived  usefu lness, pe rce ived  ease o f use, tru s t, g o ve rnm en t suppo rt, 
and soc ia l in flu ence  as in d e p e n d e n t variab les. The d e ta il o f th is  regression o u tp u t  
was show n in ta b le  4.11.

H istogram  and N orm a l P-P p lo t  o f  s tandard ize residua l th a t w e re  c o n du c te d  
a lso p o in t o u t n o rm a lity  o f  th e  e rro r te rm  w h ile  sca tte r p lo t p u t on  v iew  cons is ten t 
variance o f  e rro r te rm s (H om oscedastic ity ). From these  analyses, w e  can con c lu de
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that this multiple regression model of this study meets the requirement assumptions 

to ensure validity of its significance test (Hair et al, 2005). Cohen’s rules for effects 

size were applied to specify the magnitude of effects in this regression analysis. 

According to Cohen (1990, p. 1309) as cited by Chong et al (2010), R2 ranges from 1.0 

percent to 5.9 percent is considered as small, between 5.9 percent to 13.8 percent is 

medium and above 13.8 percent is large.

From Table 4.11, the R2 was 0.569, it means that 56,9% of customer's 

intention to use internet banking can be explained by the five independent variables 

(PEU, PU, T, GS, SI). Thus the effect size for this study is large. With the F-statistic = 

78.987 and p-value = 0.000, the proposed model was adequate and significant at the 

1 percent level (p<0.01). This implies that the overall model was reasonable fit and 

there was statistically significant relationship between independent variables (PEU, 

PU, T, GS, SI) and consumer’s intention to use IB. The individual model variables 

reveals that perceived usefulness ((3 = 0.404, p = 0.000), perceived ease of use (j3= 

0.572, p = 0.000), trust ((3 = 0.209, p = 0.000), government support ((3 = 0.154, p = 

0.000) and social influence ((3 = 0.089, p=0.020) were found to have a significant and 

positive impact on customer's trust in IB. Therefore, the hypotheses HI, H2, H3, H4 

and H5 were supported.

Table 4.11: Regression analysis of adoption factors for internet banking users on 

intention to use internet banking

B std. Error p p Tolerance VIF

(Constant) 0.009 0.038 0.816

Perceived

usefulness

0.402 0.038 0.404 0.000 1.000 1.000

Perceived ease 

of use

0.569 0.038 0.572 0.000 0.999 1.001

Trust 0.210 0.038 0.209 0.000 0.998 1.002
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Government

support

0.155 0.038 0.154 0.000 0.998 1.002

Social

influence

0.090 0.039 0.089 0.020 0.998 1.002

R 0.754

R2 0.569

F-statistic 78.987

p <0.001

Adjusted R2 0.562

N 305

AU relationship are significant. Almost the value of standardized coefficients 

are significant with pcO.OOl. It means that all of relationships between constructs of 

framework in the study are positive influent. Figure 4.1 provides a clearer 

understanding of relationship among the relevant construct.
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Note: *: P-value< 0.05; **: P-value< 0.01 

Figure 4.1 The relationships between sub-constructs 

Results of all hypotheses can be summarized like the table 4.16

Table 4.16 The result of hypotheses testing

Hypotheses Decision

H I
Perceived usefulness has a positive impact on intention to use 

IB
Accepted

H2
Perceived ease of use has a positive impact on intention to 

use IB
Accepted

H3
Trust has a positive impact on intention to use IB

Accepted

H4

Government support has a positive impact on intention to use 

IB Accepted

H5
Social influence has a positive impact on intention to use IB

Accepted
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