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KEY WORD: .
INTERPERSONAL COMMUNICATION TECHNIQUE / DISTRIBUTORS /
MULTI LEVEL MARKETING BUSINESS (MLM} .
KAMOLTHIP MAKANONG : INTERPERSONAL CCMMUNICATION TECHNIQUE OF
DISTRIBUTORS IN MULTI LEVEL MARKETING BUSINESS
ADVISOR : ASSO,.PROF.PATCHANEE CHEYJUNYA, 135 pp. ISBN 974-638-411-2

The objective of this qualitative research is study interpersonal
communication technique of distributors in Multi Level Marketing Business (MIM).
pata were collected from 30 distributors of 6MLM companies namely Nu Skin,Amway,
Nutri-metics,Cosway and Herbalife,during training participation and related
‘;iocuments were also include in this analysis.

The results of this study are :

l.Distributors use small group communication when they want to’
yecammend and sell products,introduce the group to the business and recruite
people, they use large group communication when they want to reassure the company
"rellablllty create interest in and motivate their downline to work hard,they use

. face- to-face cammunication as.a basi¢ way to sell products and recruite people

and use telephone conversation to follow up their work after recommendation,
sell:.ng and recruiting.

2. During recommendation sess:n.on,persuas:n.on strategics are applied,
dlstrlbutors describe. detials of product and company: to reconmend and sell
roducts, they show income figures,own business opportunity and motivation when
they want to recommend business and recruite people.After propect apply as a new
distributor,the educational stage starts,distributors teach them the selling and
recruiting technique and MM information.When their downline become an executive
Filstrlbutor team work management,ethic ard the best leadership are' used.
Meanwhlle of encouragement and motivation technique were applied in every stage.
- 3. Distributors make high frequency of communication when downlines
are new distributors,moderate frequency communication during recommendation
stage ard after, however there should be continucusly communication.

4. Distributors use audience analysis strategy to analyze their
prospect before recomend products or business,product demonstration strategy

' 'were used when they want to describe product quality and motivation strategy

when they want- to recommend business and recruite people.
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