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The purposes of this research are to study. 1nformat10n dlssemlnatlon
in promoting the listing of Thai Rirways. International Co.,Ltd. into the Stock
Exchange of Thailand and to examine the use of media content whether it serves
the objectives of the program. The study was conducted using indepth interview
technique to collect data from those involved in the promotion program and

‘data from related documents, The program was divided into 3 _stages; Initial
Public Offering Period or Pre-Launching Period, Subscrlptlon Perlod or'
Launchlng-Perlod and Pre—Tradlng Perlod or Post—Launchlng Per1od.

Results are as follows.

1. The mix of multi-media was brought 1nto use by Thai. Alrways ‘to
promote the listing into the Stock Exchange of Thailand. In addition, the
comparison of 3 stages of the program shows that most varied forms of media
were used during the Pre-Launching Period,.less during the Launching Period
and the least during the Post-Launching Period.

2. Media content served the company's plan in view of objectives,

' concepts ‘and target groups. However, different levels of emphasia on media
content were found among the Pre-Launching Periocd, Launching Pericd and Post~
Launching Period.

Emphasis of media use on the program was merely placed during the
Pre-Launching Perlod and Launching Period. The least emphasis was during Post-
Launching Period. .
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